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| Everybody gives, everybody bene- 

» fits. 

a - * * 

4 Talk of a depression could be 

|. licked easily by more production 
and fewer wage demands. 


Only new cars will get new tags 
in Oklahoma, the state announced 
a week. Owners of old cars will 
receive a three-inch tab with the 
‘year and serial number. 
. * * 


The general purpose synthetic 
bber, GR-S, can be sold for ex- 
port again, James Sears, director 
| Bo CPA’s rubber division, an- 
punced last week. GR-S latex will 

0 be available, he said. 


hostly 

WAA admitted last week that it 

d skeletons in its closet. Two 
ere found among surplus items at 
Sheppard Field, Tex., and sold to 
hools for $72.50 each. The skele- 
ons had shrunk—in price—from 
n original cost to the government 
of $150. 


ca * * 


Record 


Twenty-seven of every 100 per- 

employed in the auto indus- 

are veterans of World War II, 

“giving it the highest percentage of 

: manufacturing industries, ac- 

pording to the Bureau of Labor sta- 

‘istics. 

In the auto plants, 42 out of every 

00 hired in July were ex-GIs. This 

ompares with an all-industry aver- 
Bee of 29. 


DO 


* *~ * 
Fifth Tire OK 
’ There is nothing in MPR-594 to 
Prevent a dealer from selling the 
purchaser of a new car a fifth tire 
and listing it on the certificate of 
transfer as extra equipment, NADA 
stated last week. 

The objection of some district 
OPA offices is apparently due to 
confusion with the CPA order pre- 

nting manufacturers from equip- 
ping the car with a fifth tire, it 





Production 


Automotive News Estimates, 
U. S. Cars, Trucks 
85,742 


Last 


For as cada totals 





by makes, see table, page 10. 


Strike Threats on the Rise Again 
As Production Hits Record 90,404 


Peak of 396,875 {i 
Set in October 


Ford Cuts Back 10% 
But 430,000 Vehicles 
Seen for November 


By Bernie Thomas 
Staff Writer 

DETROIT.—U. S. car and 
truck makers last week 
marked a new postwar week- 
ly record by turning out an 
estimated 90,404 units and, 
according to Automotive News tab- 
ulations, ended October with a new 
postwar monthly record output of 
396,875 vehicles—284,694 cars and 
112,181 trucks. 

Meanwhile, November’s produc- 
tion outlook darkened as a 10 per- 
cent curtailment of all Ford pas- 
senger car and truck output be- 
came effective last Friday. Insuffi- 
cient quantities of steel, lack of 
which has hampered all auto plants 
for months, was cited as the direct 
reason. 

“We are continuing to pay the 
price for those costly tie-ups in 
desperately needed steel and iron 
production,” stated M. L. Brick- 
er, Ford vice-president and di- 
rector of manufacturing. 

However, despite the cut at Ford 
and continuance of curtailed sched- 
ules at Chrysler, it is likely that 
U. S. output in November will still 
result in the assembly of about 
310,000 passenger cars and 120,000 
trucks, which would set a new 
high. 

Last week’s passenger car output 
in the U. S. amounted to an esti- 
mated 64,151 compared with 60,879 
the previous week. 

Since Jan. 1, U. S. makers have 
accounted for the production of 
1,615,207 cars and 758,133 trucks— 
a total of 2,373,340 vehicles, accord- 

(Continued on Page 10, Col. 1) 





1,642 Local OPA Offices 


Will Close Today 

WASHINGTON. — The begin- 
ning of the end of OPA ap- 
peared last week with Admin- 
istrator Paul Porter’s announce- 
ment that, effective Bg nay 1,642 
local OPA boards will be closed 
and 10,000 paid clerks b super- 
visors given 30-day dismissal 
notices. 

The order apparently will have 
little effect on enforcement. 








immediately. 


. 


items by Jan. 1. 





What Are We Waiting For? 


eee ee ee Washington bureaucrats, we hope— 
knows that prime obstacles to full automotive pro- 
duction are shortages of (1) sheet steel, (2) lead, (3) 
pig iron, and (4) copper, in about that order. 
Everyone—even Washington bureaucrats, we hope— 
knows that all these materials are available, or could 
quickly be made available—if price ceilings were dropped 


... Then what the hell are we waiting for? 
. . 
7. auto officials declare that, if price ceilings were 
eliminated today, they could get a sufficient supply 
of sheet steel within three months. 

Steel producers simply can’t turn out more rolled stock 
under present ceilings—prices won’t permit the use of 
overtime wages to make up the output deficit. 

Only price ceilings stand in the way. 

. Then what the hell are we waiting for? 


| ies THE case of lead and copper, manufacturers say 
there’s plenty of both in the world. 

But they can’t be brought into this country because 
the world price exceeds OPA’s arbitrary ceiling in the 


.. - Again, what the hell are we waiting for? 
e * * 
oO has decontrolled practically everything else in 
recent weeks—and plans to decontrol virtually all 


Then why, in God’s name, doesn’t OPA immediately 
decontrol steel, lead, copper and pig iron—so the auto 
industry can really get going? 

WHAT THE HELL ARE WE WAITING FOR? 























United Auto Industry Assault 
Launched Against OPA 


DETROIT.— The auto industry 
moved against OPA controls on 
a united front last week. 

Spokesmen for auto dealers, 
makers, parts companies and gas- 
oline retailers attacked the con- 
trols which have crippled produc- 
tion, besmirched dealers and 
brought disrespect for government. 


Meanwhile, a high labor union 





Top Cars 
New car registrations reported 
in Automotive News today: 
1946 
Make 


Pos. 
1—168,492 Ford 


Chev. 
Plym. 
Dodge 
Nash 
Pontiac 
Buick 
Hudson 


Chrysler 120,079— 8 

De Soto 

Olds. 

Stude. 
18— 27,100 Mercury 
14— 16,665 Packard 
15— 8,874 49,349—14 
16— 4,598 Lincoln 14,819—16 

Total All Makes 
858,330 8,049,963 

For further details, see page 


49,285—15 








82, today’s issue. 








official in Washington was quot- 


and price controls on coal, steel, 
autos and other basic commodi- 
ties soon after the elections Nov. 
5 to permit unfettered collective 


bargaining. 

Alfred P. Sloan jr., GM chair- 
man, and C. E. Wilson, president, 
said in a report to stockholders 





(Continued on Page 30, Col. 1) 


Walkout Notice 
Filed at Ford 


Rubber, Oil and Coal 
Unions Ask Raises; 
Chrysler Talks On 


By Mac Gordon 
Staff Writer 

DETROIT. — Hopes for a 
strike-free winter were plung- 
ing downward like the cotton 
market last week as automo- 
tive management locked horns 
with organized labor on the knotty 
issues of wages and company se- 
curity. 

The threat of a strike at the Ford 
Rouge plant later this month and 
the reported brewing of a wage 
deadlock in the Chrysler negotia- 
tions cast gloom over the outlook 
insofar as the industry itself was 
concerned. 

Renewal of demands in related 
industries, such as coal, rubber 
and oil, also bid fair to upset 
assemblers’ plans for further pro- 
duction 


increases. 

The overall labor situation was 
approaching such a state of chaos 
that President Truman was reli- 
ably understood to be considering 
calling a special session of Con- 
gress soon after the national elec- 
tions tomorrow (Nov. 5). 

The lawmakers would be asked, 
it was said, to pass legislation 
aimed at curbing all-powerful la- 
bor leaders who flagrantly disre- 
gard contracts and the public wel- 
fare. 

One target of such togistation 
would be John L. 
dent of the United Mine Work- 
ers-AFL. Lewis opened negotia- 

tions Friday with the government 


It was clear that November 
would be the crucial month in the 
determination of the shape of 
things to come on the labor front. 
Here is a calendar of the vital 
events listed for this month: 

l Nov. 1, the opening of negotia- 
tions over Lewis’ demands. 

The UMW czar has apparently 
decided to stage a personal race 
with CIO chiefs to see who can 
get the largest wage increases. Be- 
cause winter is so near and coal 
stockpiles so low, the government 

(Continued on Page 34, Col. 1) 





Tucker to Sue for Plant 


U. S. Gets Dispute After NHA Earmarks 
Dodge-Chicago for Housing Firm 


WASHINGTON. — The fight be- 
tween Tucker Corp. and the Na- 
tional Housing Administration went 
into high gear last week with the 
announcement by Preston Tucker, 
president of Tucker Corp. (Tor- 
pedo), that he would bring suit 
to compel the U. S. government to 
adhere to a WAA contract giving 
him the right to use the $170,947,- 
000 former Dodge-Chrysler war 
plant at Chicago. 

NHA, however, contested Tuck- 
er’s claim to sole occupancy and 
ordered WAA to turn over the 
plant to the Lustron Corp. of Chi- 
cago for the manufacture of pre- 
fabricated housing. 


WAA, in the meantime, an- 





nounced that it will ask the attor- 
ney general for an opinion on the 
legality of NHA’s order. 

The fight began, Tucker told 
newsmen, when he agreed to let 
Lustron yse some auxiliary build- 
ings but had withdrawn his offer 
when it was learned that the new- 
comer wanted to share the prop- 
erty on equal terms with a right 
to purchase. 

The plant, Tucker claims, is not 
suited to manufacture of prefabri- 
cated housing and is, instead, ideal- 
ly suited to production of automo- 
biles. Tucker Corp. has already 
spent $1,300,000 in readying for as- 
sembly line production. 
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FORD MOTOR ANNOUNCED Iast week that its St. Louis assembly plant, now under 
construction, has been transferred to Lincoln-Mercury for use in the assembly of cars 
for the Midwest and Southwest. Workmen have already completed 40 percent of the 
structural steel work on the new plant, which is the third plant now under construction 
which will be devoted exclusively to the assembly of Lincoln and Mercury cars. The 
other two are at Metuchen, N. J., and Los ——- Calif. The new St. Louis plant will 
manufacture 450 Lincoins and Mereurys daily and employ 3,100 workers, Henry Ford 
Il, president, said. Iron workers fit one of the steel cross members into place in the 
one-story assembly building, which will comprise 850,000 square feet of floor space. 





U. 8. AND CANADIAN distributors and their wives gathered at the Willow Run plant 
of Kaiser-Frazer and Graham-Paige for the initial Distributors Reception and new car 
driveaway Oct. 28-30. More than 500 representatives of the 160 distributorships attended. 
Each distributor took delivery on a Kaiser Special or Frazer for his return trip home. 








RACINE, WIS., MOTORISTS got many a chuckle from this st xt 
of Pontiac and Nash billboards—and it wasn’t long before the Pontiac dealer, Schaeffer 
Pontiac Sales, had its sign moved to another location. 


Lincoln-Mercury Dealers Pick 
Twelve for Council Meeting 


DETROIT.—Twelve Lincoln-Mer-;quainted with our product plans 
cury dealers, chosen by vote of for the coming year and to outline 
their fellow dealers in each of the|our program for the expansion of 
six Lincoln-Mercury regions of the|the dealer organization and the 
nation, will attend the first na-|development of future sales plans,” 
tional Lincoln-Mercury Dealers’ ' Skinner said. 
council meeting at the Lincoln| «following the presentation of 
plant here Dec. 4-6. jthis material we propose to hold 

The dealers will hear talks by|an open forum with our dealers 
. Henry Ford II, president of Ford|in order that we may get the bene- 
Motor Co.; J. R. Davis, vice-presi- fit of their firsthand knowledge 
dent in charge of sales; T. W.)|gained from direct contact with 
Skinner, general manager, Lincoln- ;the buying public. 

Mercury division; Frank J. Den-| “This friendly exchange of ideas 
ney, Lincoln sales manager, and | between the executive personnel of 
A. H. Crowley, Mercury sales man-|the Lincoln-Mercury division and 
ager. its dealers is one of the funda- 

“We have invited representatives |mental policies of our operation.” 
of the regional dealers’ councils} Reservations have been made for 
into Detroit to make them ac-/dealers and their wives at the 


a I Dearborn Inn and included on the 
ond ill be i tion tri 

Car, Tire Items aus ee Saeed thet cade 

Decontrolled by 

Price Agency 











visit to the Mercury assembly line 
at the Rouge plant. 
The Lincoln-Mercury dealers who 
will attend the meeting are: 

WASHINGTON.—Alloy steel and 
tubing, iron ore shipped on or after 
Jan. 1, silver and radio parts are 
some of the important: items de- 
controlled because supply and de- 
mand are in approximate balance, 
OPA announced last week. 

The action, effective Nov. 1, also 
removes from control other steel 
and alloy steel products, some au- 
tomotive, rubber, drug, chemical 
and lumber products. 

Among these other products for 
which the supply is in approxi- 
mate balance with demand are 

(See DECONTROL, Page 31, Col. 1) 





Western region—Art Hall, Long 
Beach, Calif.. and Ray Ridge, Ta- 
coma, Wash.; southwestern—V. S. 
Nicholson, Oklahoma City, and L. 
H. Clay, New Orleans; midwestern 
—J. Raymond Young, St. Paul, 
Minn., and Ben T. Wright, Evans- 
ton, Ill; central—S. J. Brenza, 
Cleveland, and J. B. Palmer, Nash- 
ville, Tenn.; southeastern—R. I. 
Klopfer, Washington, and K. M. 
Mathews, Charlotte, N. C.; north- 
eastern—S. C. Dretzin, Long Island 
City, N. Y., and E. C. Gengras, 





Superdraulic Products 


Given 20% Price Cut 


DEARBORN. — Reflecting in- 
creased demand by a wide di- 
versification of industrial users 
and reduced manufacturing 
costs, Superdraulic Corp. has 
effected sales price decreases 
averaging 20 percent, Harry L. 
Wise, president, announced last 
week. 


The firm builds hydraulically 
operated pumps, motors and 
transmissions. In announcing 
the price cut, Wise stated that 
the firm will shortly make pub- 
lic a double guarantee feature 
covering all its products. 





| 


Michigan Plans New Service .. . 





Of Ceilings 


DETROIT.—The National Used 
Car Dealers Assn. has retained a 
Washington lawyer to work for de- 
control of used-car prices and is 
hopeful that ceilings will be off 
before Feb. 1, J. B. Caldwell, exec- 
utive vice-president and manager 
of the association, revealed here 
last week. 

Meanwhile, local associations are 
bringing the facts on used-car 








By Bob Finlay 
Managing Editor 

DETROIT.—After a year of trials 
and tribulations in the auto indus- 
try, Kaiser-Frazer is still confident, 
still challenging. 

This spirit was evident last week 
at the first anniversary meeting 
of distributors in Detroit which 
ended with the distributors driving 
home in new Kaisers and Frazers. 

Here were some of the provoc- 
ative points made by Joseph W. 
Frazer, president, and Edgar F. 

Kaiser, general manager: 

2 When the going gets tough, 

“we'll be selling big cars at 
prices competitors will be charging 
for smaller inferior cars.” 

“The scoffers said we wouldn't 
— get steel, that we’d never get 
into production. We've got steel on 
hand and in sight for 1,000 cars a 
day, and our goal is to hit 1,500 a 
day by April. (Currently, the com- 
pany is producing at a rate slight- 
ly higher than 100 a day.) 
3 “We intend to take our place 

among the leaders of the indus- 
try, and definitely to become the 
leader.” 

Disclosing the pattern by which 
K-F hopes to reduce prices “to a 
point where the public will be 
paying what distributors now 
pay,” Frazer said that the com- 
pany’s cars were far in advance 
of the industry and that it can 
continue to build the same mod- 
els for some time with minor 
improvements. 

Both he and Kaiser said that 
Willow Run will be the best inte- 
grated auto plant in the world, 
permitting great manufacturing 


economies. In addition, they said 


that the research department was 
developing orthodox and unortho- 
dox methods of reducing costs. 
W. A. MacDonald, vice-president 
in charge of sales, was toastmaster 
at the distributors’ banquet, which 
was attended by most of the com- 
pany officials. 

Henry Kaiser, who was not able 
to attend, said in a message to 
the distributors that “together we 





Gas Retailers 
Join Attack on 


Service Ceilings 


NEW YORK.—Gasoline station 
operators added their voice last 
week to the growing chorus of 
retailer demands for the decontrol 
of automotive service jobs. 
The Eastern States Gasoline Re- 
tailers Assn. sent a decontrol pe- 
tition to OPA, and three regional 
associations in the Midwest were 
expected to issue similar appeals. 
The petition of the gas dealers 
predicted that if ceilings are re- 
moved, competition will prevent in- 
flationary price increases on such 
services as lubrication and car 
washing. 
OPA officials promised several 
weeks ago that services would be 
made price-free if retailers could 
show that inflationary price hikes 
would not result. 
With labor costs up 100 percent 
over prewar levels, the gas dealers 
told OPA, it is impossible to make 
a profit on a lubrication job for 





Hartford, Conn. 


$1, the prevailing price ceiling. 


K-F Still Challenging 


Chiefs Tell Distributors of Plan to Cut Prices 
| By Time Competition Arrives 


will build a business that will 
never know completion.” 

His son Edgar asserted that, 
while there was no intention to 
brag, Willow Run is producing 
more cars than any other plant has 
produced in its first year. 

He and Frazer cited the difficul- 
ties the company had had. 

Now, Frazer said, “we have more 
surplus steel than anyone in the 
industry.” 

He said that the company was 
trading steel for all sorts of ma- 
terials, that it had plenty of pig 
iron, that it had just purchased 
900 tons of scrap copper in the 
Philippines, and that it has lines 
on every ship at sea that might 
have materials it needs. 

“Nobody is going to catch us 
napping,” he concluded. 

Officials who attended included 
Jack Ackerman, assistant director 
of sales, automotive; Clay P. Bed- 
ford, vice-president in charge of 
manufacturing; Austin Bement, 
vice-president, Trade Development 
Corp., the company’s advertising 
agency; John V. Drum, sales man- 
ager, farm division; Walston S. 
Brown, counsel; Fred R. Cooper, 
director of sales; John L. Cotter, 
vice - president, Graham - Paige; 
Frank Detwiler, service manager; 
M. T. Gorton, manager sales pro- 
motion. 

John Hallett, vice-president and 
chief engineer; A. G. Harrison, 
manager statistical and business 
management; R. H. Hetrick, comp- 
troller; E. J. Hunt, manager of 
operations; Fred Lord, director of 
purchases; M. Miller, vice-president 
in charge of engineering procure- 
ment; W. G. Morrison, assistant 
director of sales, automotive; O. B. 
Motter, vice-president in charge of 
public relations; J. O. Murray, di- 
rector of industrial relations; Hick- 
man Price jr., vice-president; T. A. 
Price, special consultant on raw 
materials. 

Eugene Reason, consultant to the 
director of purchases; J. F. Reis, 
vice-president in charge of fiscal 
operations; J. P. Snider, traffic 
manager; A. K. Steigerwalt, man- 
ager parts and accessory depart- 
ment; Earl Studer, manager car 
distribution, and Morris Swaney, 


U.C. Dealers See End 


by Feb. I 


prices to the attention of their con- 
gressmen. 
Caldwell was in Detroit last 


week as the Michigan Used-Car 
Dealers Assn. revitalized its or- 
ganization and pointed the way 
to permanent benefit from the 
national group through service. 
It announced that its office, 222 
Convention Hall, 4484 Cass Ave. 
Detroit, is open to assist dealers 
from all parts of the country. 
When requested, the office will 
obtain hotel rooms for visiting 
dealers, will provide information on 
cars in the city, will introduce vis- 
iting dealers to dealers in the city, 
and, if the visitors are members of 
the national association, back their 
credit. 
In addition, the association is 
preparing a code of ethics and 
will form a legislative committee 
which will watch over the gen- 
eral interest of the auto industry 
at Lansing, the state capital. 
New officers in Michigan are 
Warren A. McClure, Detroit, presi- 


dent; James R. Williams, Flint, 
first vice-president; Robert Cald- 
well, Detroit, second vice-presi- 


dent; E. R. (Ted) Howlett, Detroit, 
third vice-president, and Marty 
Barrar, Detroit, member of the 
executive committee. 

Louis J. Cohen, a former lawyer, 
has given up his used-car business 
to become full-time executive vice- 
president and secretary-treasurer 
of the association. 

The Michigan association gave 
one of the most clear-cut state- 
ments to come along on used-car 
prices: 

“We do not obtain cars from a 
manufacturing source which sets 
the price. 

“We are brokers acting on be- 
half of the public. 

“We move cars from people who 
want to sell them to people who 
want to buy them. 

“We can’t set the price. The 
public knows what it will sell its 
cars for, and what it will pay 
for them.” 

The group has set up an advis- 
ory committee to help dealers with 
their problems. On any issue in- 
volving an important principle, the 
organization will provide counsel 
for the dealer. fe 

After the code of ethics has been 
adopted, the group will bring it 
to the attention of the public 
through advertising, and will take 
up any complaints which the pub- 
lic has against dealers. 

The association also plans to see 
if it can gain representation in the 
investigation of applicants for 


dealer licenses. 
* * . 


Helene Goan Joins NUCDA 


As Secretary at Chicago 
CHICAGO. — Helene Goan has 
been appointed executive secretary 
of the National Used Car Dealers 
Assn. Chicago office at 64 W. Ran- 
dolph St., it was announced last 
week, 





president, Trade Development Corp. 








TWELVE OLDSMOBILES, especially equi 


» were delivered to Phila- 


d for 
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delphia veterans last week by Philadelphia Motor Car Co. John P. Crisconi presents the 





keys to Corp. Luther Skraggs, holder of the Congressional Medal of Honor, who lost 
his leg on Guam. 
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ANY automobile manufactur- 

ers, having no product to ad- 
vertise during the war, devoted 
much of their promotion towards 
building prestige for dealers. But 
due to shortages of material and 
labor, and the fact that there was 
a buyers market, dealers’ reputa- 
tion declined during the period. 

While most dealers did every- 
thing possible to overcome all ob- 
stacles—and the vast majority of 
them declined to take the slightest 
advantage of the situation, still the 
constant barrage of government 
releases indicting all dealers for 
non-compliance of a few individ- 
uals brought the whole trade into 
ill-repute. 

It was particularly unfortunate 
that the government brought 
stigma on the trade because it 
was wholly undeserved. Most of 
the individuals that they were 
attacking were not automobile 
dealers, unless an_ individual, 
who had no previous experience 
in the trade and who bought and 
sold a few used cars, could be 
classified as a dealer. 

It is just as important to a dealer 
to have public acceptance locally 
as it is for a manufacturer to have 
product acceptance nationally. The 
good will that a dealer body can 
develop for itself will have a lot 
to do with the successful coping 
of the competitive conditions to 
come. : 

As a means to overcome this sit- 
uation, dealers are looking for a 
report from the recently appointed 
NADA committee on public rela- 
tions. This committee, of five direc- 
tors, selected from a group of 
states that pretty well blankets 
America, are all leaders in their 
communities and have been well 
trained with many years experi- 
ence from the national standpoint. 
Most dealers think this group will 
make a real contribution and fur- 
nish leadership that can be fol- 
lowed much to the advantage of 
the trade. 


Customers Advised 
Where They Stand 


MANY dealers are taking recog- 
nition of the situation and are 
acting to develop good public re- 





Kansas Dealers 
Meet Dec. 3-4 
_ i 
At Wichita 
WICHITA, Kans.—The state con- 
vention of the Kansas Motor Car 
Dealers Assn. is to be held here 
Dec. 3-4 at Hotel Broadview. 
Arrangements have been made to 
accommodate 600 persons, and an 
invitation is extended to automo- 
ve firm representatives to attend. 
ose desiring hotel accommoda- 
are asked to write to Roscoe 


bric, 214 W. Sixth Ave., To- 
a, Kans. 


Oldfield Estate 


Court Contest Looms 
Between Heirs 


LOS ANGELES. — Court action 
Over the estate of the late Barney 
Oldfield appeared likely last week 
when Bessie Oldfield, widow of 
Barney, whom he married 30 years 
ago, divorced and remarried less 
than a year before his recent death, 
petitioned for letters of administra- 
tion of the estate, stating that Old- 
field left no will. 

Oldfield’s second wife, Hulda 
Braden Oldfield, then filed for pro- 
bate of a will dated Jan. 25, 1929, 
leaying all the estate to her. Old- 

eld divorced her shortly before he 

‘Married Bessie. 

«Estimated value of the estate is 
$4,700 in jewelry and personal prop- 
erty and $15,000 in cash. 











lations. Some weeks ago this col- 
umn quoted a statement of policy 
with respect to new car deliveries 
by England-Cook Co., Chevrolet 
dealer for 23 years, in Lansing, 
Mich. The firm recently ran a fol- 
low-up newspaper advertisement 
and below is the text with the 
heading, “Here’s Where You 
Stand”: 

“1. Out of a total of 109 new 
Chevrolets delivered to date: 

44 or 40% have been delivered 

to veterans 

11 or 10% have been delivered 

to fleet users 

54 or 50% have been delivered 

to others consecutively as 
ordered. 

“2. The names and addresses 
of all customers to whom we 
have delivered new Chevrolets, 
together with copies of their 
original order, date, etc. are 
posted in our showroom for pub- 
lic inspection. 

“3. Every used car trade-in 
has been delivered to some cus- 
tomer who has placed an order 
for a new Chevrolet and is await- 
ing delivery. 

“4, We are making no contribu- 
tion to ‘the Black Market in au- 
tomobiles—all new and used cars 
have been delivered at OPA 
prices or less. 

“5. The practice of ‘loading’ 
new cars with accessories is not 
part of our plan. Our customers 
buy only what they want. 

“6. You may rest assured that 
‘Fair Play’ will continue to be 
our policy and that new Chevro- 
let passenger cars and trucks 
will be delivered as fast as we 
receive them to customers whose 
position in line entitles them to 
delivery.” 

+ * a 
Cars Are Short 
Throughout World 


HE shortage of cars not only 

exists in America, but all over 
the world. England is encouraging 
English automobile manufacturers 
to export as many cars as possible, 
so as to bring much needed dollars 
to their country. 

I was reminded the other day 
to just what extent foreign couan- 
tries are interested in American 
products. S. T. Bane, co-director 
of Banes Motors, Ltd., Cape Town, 
at my of- 


bution for South Africa for as 
many automobile products as 
possible, with a view not so much 
of immediate connections, but of 
obtaining merchandise as soon as 
goods are available. 


* a * 
Wage Increases 


Top COL 
I WAS very much interested the 
other day when a dealer made 
up for himself and the members 
of his own organization a compara- 
tive chart showing the cost of liv- 
ing in his community, together 
with increases of wages in the 
dealership. August was used for 
comparison. He used the average 
of 1935 to 1939 as the 100 percent 
base. The compilation follows: 


Total. Wages 

Cost of Paid 

Living Avg. 
Average 1935-1939 ..100% 100% 
August, 1941 ....... 106 113 
August, 1942 ....... 117 131 
August, 1943 ....... 123 165 
August, 1944 ...,...126 152 
August, 1945 ....... 129 186 
August, 1946 ....... 143 198 


ing the elimination of all 

uses. The cost of living percent- 

ages were taken from the Aug. 5 
Week. 


It is probable that few dealers 
have figured their own wage in- 
creases in percentages. Certainly 
the government had not or it 





wouldn’t have inflicted cost absorp- 
tion on dealers. 


Judge Rules Arrest 


By OPA Unlawful 

BALTIMORE.—OPA agents 
have no more right than pri- 
vate citizens to make arrests, 
Federal Judge J. W. Calvin 
Chesnut ruled here last week. 
The ruling was made in a pre- 
liminary hearing of Samuel and 
Morris Chodak, accused of 
charging $225 above ceiling 
prices for a used car. 

Judge Chesnut directed that 
marked money and papers OPA 
seized from the defendants last 
Sept. 12 be returned. 

Ruling that the offense is a 
misdemeanor, the judge said “it 
was not the intention of Con- 
gress to confer authority on 
OPA agents to make arrests” 
beyond the rights of a private 
citizen. He explained that a pri- 
vate citizen may arrest another 
in a misdemeanor only when 
the misdemeanor is committed 
in his presence and is construed 
as a breach of the peace. 


OADA Expects 
1,200 at Meeting 
In Cleveland 


CLEVELAND. — At least 1,200 
automobile dealers will be here No- 
vember 6-7 for the 13th annual con- 
vention of the Ohio Automobile 
Dealers Assn. 

According to Walt R. Hamer, 
Columbus, secretary, sessions will 
be held at Hotel Carter, with the 
feature event Thursday night with 
an after-banquet address by Clay- 
ton Rand, editor of the Dixie Press, 
Gulfport. 

Other speakers include George 
Romney, general manager, AMA, 
who will talk on “Production and 
Distribution”; A. E. White, presi- 
dent of the Ohio group; Harry E. 
Smoyer, Cleveland attorney, “Labor 
Relations for Dealers”; Paul Mil- 
lians, vice - president, Commercial 
Credit Corp., “The Dealer and the 
Public,” and William L. Mallon, 
president, NADA, “The Washing- 
ton Picture.” 


Detroit Dealers 
Meet Dec. 9 


DETROIT.—The annual dinner 
meeting of the Detroit Auto Deal- 
ers Assn. will be held at 7 p.m. 
Dec. 9 in the ballroom of the Stat- 
ler hotel, the association an- 
nounced last week. 

Identity of the guest speaker and 
his subject will be disclosed at a 
later date. The newly elected board 
of directors will be introduced at 
the meeting. 


Harold @. Fairbanks, Newport 
(N. H.) dealer, has been elected 
chairman of the Newport chapter 
of the American Red Cross. 














Weekly Public Relations Drive .. . 





N.E. Dealers Launch 
Network Program 


BOSTON.—In the biggest dealer 
public-relations attempt to date, 
the six New England state auto 
dealers associations will open a 
weekly radio program in mid-No- 
vember over the Yankee network’s 
25 stations. 

The series of programs, which 
will be of 15 minutes duration each 
week, was offered free of charge 
to the dealers by the network and 
will run for eight weeks. 

Each program will feature 

three dealers from _ different 
states, discussing various phases 
of the industry. To be covered 
will be weekly production figures 
(provided by Automotive News), 
raw materials, export, distribu- 
tion problems, new and used 
cars, service and parts charges, 
and New England’s role in the 
automotive picture. 

The network offered the series 
to the dealers as a public service, 
while the dealers accepted the op- 
portunity to tell the public the 
truth about the automotive situa- 
tion. 

A committee, representing the 
six state associations, has been ap- 
pointed to handle the programs. 
Chairman is Ralph Bonnell (Ford), 
who is a director of the Massa- 
chusetts State Auto Dealers Assn. 

Other members are H. F. 
Hutchinson (Cadillac), a director 
of the Maine dealer association; 
Harry Sandager (Ford), repre- 
senting the Rhode Island asso- 
ciation; Otis E. Mercer (Pack- 
ard-Dodge- 


Florida Dealers 
Elect King 
As President 


DAYTONA BEACH, Fila.—Mem- 
bers of the Florida Automobile 
Dealers Assn., meeting in semi- 
annual session here last week, 
elected Byron H. King jr., of Or- 
lando, as president. 

J. Saxton Lloyd, retiring presi- 
dent, was elected senior vice-presi- 
dent-at-large. 

Directors of the organization 
pledged 100 percent support of the 
organization in the current state 
highway safety program. 

Other officers elected include: 
Charles S. Brooking, Gainesville, 
secretary-treasurer, and the fol- 
lowing junior vice-presidents: C. 
E. Holtsinger, Tampa; William 
Catlin, Jacksonville; W. O. Ander- 
son, Port St. Joe; T. B. McGahey, 
Miami; E. A. Stebbins, Orlando. 
and Stanley Peeler, West Palm 
Beach. 








WASHINGTON. — The Federal 
District court at Cleveland has up- 
held the refusal of three dealers to 
answer questions asked by OPA 
to obtain information for a pending 
overcharge case. 

NADA reported that the court 
ruled the defendants were not ob- 
liged to reply to the questions, 
which sought information on the 
dealers’ service charges for the pe- 
riod of one year. 

OPA had conducted the usual 
check of the dealership records for 
a single month and then multiplied 
this by 12 to arrive at the total 
yearly amount. 

The dealers refused to settle with 
the agency, and a treble damage 
suit for alleged overcharging was 
filed. 

When the dealers balked at sup- 
plying their service figures for the 
whole year, OPA submitted the 
series of questions to the court for 
an answer by the defendants. 

The court agreed with the deal- 
ers that it would be too great of a 
burden to supply all of the infor- 
mation requested by OPA. It also 





rejected an OPA contention that 
federal agencies should be treated 





Backs Dealers’ Silence 


Court Rules 3 Clevelanders Need Not Answer 
OPA Quiz in Overcharge Case 


differently in such matters than in- 
dividuals. 

Result of this decision, according 
to NADA, is that the prosecution 
will be compelled to develop by 
itself all the evidence for its case. 
A trial date has not as yet been 
set. 





of the New Hampshire group; 
Robert Beaupre, manager of the 
New Hampshire association, and 
Sidney S. Ayers, general mana- 
ger, of the Massachusetts group. 
A representative from Connecti- 
cut and Vermont will be appointed 
soon. 
(Bonnell and Ayers, visiting De- 
troit last week, reported they have 
received the enthusiastic support 
of NADA and the various manu- 
facturers in the enterprise.) 


NADA Assails 
Dealer ‘Loading’ 


Of Accessories 


WASHINGTON. — new 
cars with accessories not ordered 
by the purchaser is a “take it or 
leave it” technique that is liable to 
prove a boomerang in the end, 
NADA warned last week. 

Customers upon whom every 
conceivable accessory has been 
forced, the association pointed out, 
“might leave the dealer’s place of 
business harboring a natural re- 
sentment and later condemn the 
dealer and his policies to others.” 

Instead, NADA urged dealers to 
submit a list of local accessories 
to the customer in advance of de- 
livery date. If the purchaser turns 
down any of the items thus offered, 
it was advised, the item should 
immediately be eliminated from 
consideration.” 

“Following this procedure, and 
using the right kind of salesman- 
ship, will result in a satisfactory 
reread of accessory sales,” NADA 


OPA Errs Again 
Board €lears Mont. Dealer 
Of Over-Price Charge 

MISSOULA, Mont.—After a typi- 
cal OPA price panel hearing ad- 
mittedly could not decide what 
constituted a used-car according 
to OPA regulations, Clyde Fitz was 
found not guilty of overcharging 
a customer $529.95 for a car pur- 
chased from the Fitz Motor Co. 

The customer, a woman, had 
complained that she bought a used- 
car but that it was sold and 
charged for as a new car. She 
sought the $529.95 as a refund. 

At the conclusion of the hearing 
the five-woman price panel board 
appealed to the Helena OPA office 
to find out what constituted a 
used-car according to OPA regula- 
tions. Later, two of the board mem- 
bers approached Fitz and advised 
him that he had sold the car in 
accordance with OPA regulations. 














New Feature 
Automotive News offers a new 
service to its readers through a 
“Dealer Business Counsel” col- 
umn (see page 9) conducted by 
J. B. Van Tassel. A veteran of 18 
years in this work, Van Tassel 
before the war was business con- 
sultant for the Chicago Automo- 
tive Trade Assn. and just re- 
cently resigned as Dealer Busi- 

ness Analyst for NADA. 








Unless price controls are lifted 


Dealers will 
One official 


with prewar. 





Wemhoff 
... It’s said that in a price of a $1,200 car, $480 represents the take 


of 206 separate taxes. 





On the ae rae! 


and copper to speed output, auto execs can’t see any appreciable 
improvement over present levels for car and truck 
production during the first half of 1947 . . . Some- 
one has told this mugg to circle Nov. 21 as the 
date for an important industry development; it 
will be, if his tip is correct ... 


don’t let employes off to vote tomorrow ... 


figu 
the equivalent of 2% times the total number 
of new cars they've received thus far—on the 
basis of present trade-in practices compared 


Membership has passed 450 at Kentucky Auto- 
mobile Dealers Assn., reports Manager Lew Ullrich 


quickly from steel, pig iron, lead 


be missing a good bet if they 
res dealers have really gotten 


—Prre WeEeMHorr 
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WE STAND FOR: 
AUTOMOTIVE 11. Fair and equitable contracts between manufac- 
M turers and dealers in motor vehicles, parts and ac- 
A 








cessories. 1 2. A fair profit to the dealer on every 
used vehicle accepted in partial payment for a new 
car or truck. 1 3. Hvery dollar of gasoline tax col- 
lected by state or federal governments applied to 
the building and maintenance of highways. 1 4. The 
elimination of governmental and bureaucratic con- 
trols over this industry. 1 5. A return to the pre- 
cepts of independence and the rewards of applied 
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NEWS 
energy and ability, which made America and gave more of her 
more of the better things of life than anywhere else in the world. 








On What Team? 


| A free country, freedom of speech and political belief 
are necessities. nei 
But what happens when one group of citizens holds a 
monopoly that can tie up all movements and industry in 
the country? oe 
And what happens when key men within that group are 
militantly determined to wreck our form of life and sub- 
stitute for it a dictatorship 
and a completely regiment- 
ed economy? 
This is not red-baiting. 
Its purpose is merely to 
warn of the dangers inher- 
ent in a system of union 
labor monopoly. 
Labor unionists claim, of 
course, that their organiza- 
tions are democratic. That 
is sheer nonsense. Anyone 
who has ever been close to 
a labor union knows that 
the great mass of union 
members do not go to union 
meetings, do not think for 
themselves. When any in- 
dividual worker does try to think for himself, he is quickly 
shouted down by the organizations within the organization. 
Militant and closely knit minorities within the union make 
a point at being on hand at all meetings and really run 
things. 
The minority that controls is not always composed of 
Communists. Other factions, equally militant and organ- 
ized, often outnumber the Communists. 
But it is obvious that these minorities are motivated by 
something else than the welfare of the workers as a whole. 
The Communists are out to carry out the party line of 
the moment. The Socialists their party line. The personal 
politicians their line. 
In the middle is the worker who just wants to do a good 
job and get some place. 
There is really no place for him in a labor monopoly, be- 
cause he is unorganized. 
The minority groups are pushing and hauling at the 
group in power, so that even if a conservative up is 
in power it must adopt radical policies to hold power. 
This situation will continue to exist as long as the un- 
re) ized within the unions have no protection. What our 
federal government has done is to give these minority 

ups the power to club honest workers over the head, 
ne all the workers, distress the public and attempt to 
wreck industry. 














FROM WHAT I can gather, the 
great American public is harboring 
a delusion over the present high 
(?) prices of new automobiles 
which might become serious as the 

seller’s market 
CALIFORNIA, recedes. I am sure 
HERE I it would be easy 
COME! to demonstrate 
that ceiling prices 
on new cars today, as compared 
with 1939, are far under average of 
other commodities; for example, 
building materials, clothing, foods, 
etc. If they have not already done 
so, it would seem to me the obvious 
duty of the Automobile Manufac- 
turers Assn. to prepare these com- 
parisons and give them the widest 
publicity—not only for free, but in 
the form of paid advertisements 
signed by the association. Published 
immediately, it would serve to curb 
this dangerous word - of - mouth 
propaganda which I believe. could 
have serious effect in the next few 
months. George Romney, et al, the 
ball is now in your lap! 
* * * 

MANY OF YOU probably know 
that this is no time for a man 
with high blood-pressure to be at- 
tempting building of any sort. You 
are bound to pick up something 
in your newspaper that may threat- 
en apoplexy on the spot. My expe- 
rience of the current week occurred 
with the release of official govern- 
ment statistics showing that dur- 
ing the first seven months of 1946, 
we had exported 240,000,000 board 
feet of softwood lumber and 47,000,- 
000 board feet of hardwood lumber. 
Now if any dyed-in-the-wool bu- 
reaucrat can give me one satisfac- 
tory reason why we should export 
lumber when tens of thousands of 
buildings are stalled for these prod- 
ucts at this very minute, when vet- 
erans and others are threatening 
all kinds of things if the housing 
problem is not solved, and knowing 
that none of our Allies ever did use 
lumber for home building, I will 
publish his alibi in this column and 
offer the writer his choice of a nice 
fall hat for his trouble. 


~ * * 


OF COURSE, if you are not par- 
ticularly interested in building ma- 
terial such as lumber, I might give 
you some of the other figures from 
the same report, which show that 
in the first seven months of 1946, 
the volume of exports of certain 
short items was as follows: “Meat, 
1,098 million pounds! Refined sugar, 
544 million pounds! Soap, 70 million 
pounds! Butter, 312 million pounds! 
The U. 8. News reports that the 
June (1946) exports compare with 
the 1936-38 monthly average as fol- 
lows: Food exports jumped from $25 
million to $212 million; lard, from 
$1.3 million to $9% million; shoes 
from $301,000 to $5,000,000! Some- 
times I get to thinking that per- 
haps there is a concerted effort on 
the part of the little Fuehrers in 
Washington to kill off us old con- 
servatives, who are obviously sub- 
ject to emotional strain and high 
blood-pressure, by just such exas- 
perating maneuvers. 

- * * 


PEACEFUL settlement of the 
four and a half months’ strike at 
Sealed Power Corp., Muskegon, the 
issue of which had been the UAW- 
CIO opposition to incentive pay 
and on which the union has capitu- 
lated, leaves me completely up in 
the air. I have always looked upon 
this subject of incentive pay from 
the standpoint of the individual 
worker. It has always seemed as 
simple as ABC to me that if the 
industrious, attentive workman can- 
not receive a fair incentive to ex- 
tend himself, we destroy one of the 
fundamentals of our democracy. 
That a fellow worker on the same 
line with me could loaf on the job 
and still earn the same hourly rate, 
would make me _ throw-up-the- 
sponge and curse the union foster- 
ing such an unfair system. Maybe 
there is something about the union 


opposition to incentive pay which 
'I do not understand. I hope I am 
, fair-minded enough to listen to the 


other fellow’s argument and if it 
rings true, I would be perfectly 
willing to open this column for 
such a discussion. Mr. Reuther, 
would you like to tell us why you 
oppose incentive pay?—G.MS. 














‘ toKOGGIE LOOKS at_4 
the AUTO NEWS 














“THUMPTY DUNPTY |// 
































OW BOY- NEW Cars / 


“) 












WaT Thy 4 
NegDs Mose Is A 
LoT ee eeinine 








Letterbox 





‘Very Velusivie ....6.5.° 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 





Business Column 


Congratulations upon the start of 
the “Dealers Business Counsel Col- 
umn.” 


I am quite sure that some of the 
new dealers like myself are going 
to find it very valuable. 

I would like to take the liberty 
to suggest a feature that I think 
would be interesting to dealers. 
One that would help us tremen- 
dously on public relations: “A Col- 
umn or Page on Dealer Adver- 
tising.” 

It is my opinion that the average 
dealer is concerned with the vari- 
ous phases of advertising such as 
newspapers, billboards, radio and 
direct mail, so that we can find 
some guidance and ideas of what is 
being done in our industry or other 
allied industry that can be used by 
the automobile dealers. 

In the matter of public relations, 
heaven knows, we have a big job 
to do in straightening ourselves out 
so that the car buying public 
doesn’t rely on just rumors alone. 
If ever the dealer had to do a pub- 
lic relations job, I think it is right 
now, and more than ever in the 
future. 

Surely there must be someone 
competent, with enough back- 
ground, who could edit and give 
us some help on how to spend our 
advertising dollars.——P. S. Ostrow, 
Albright Motors (Nash), Provi- 
dence. 


Red Feather 


I took the liberty the other day 
of sending George Slocum’s article 
about the Community Fund into 
Headquarters here in Boston where 
it was enthusiastically endorsed by 
J. E. Lawrence, who is campaign 
manager this year. 

As chairman of the Automotive 
and Rubber division this year, I 
read Slocum’s article with great 
interest and then used it subse- 





quently at a dinner with my group 
chairmen, who are supposed to be 
a bunch of hard-boiled automotive 
men. It made such an impression 
on all of my group that I then 
passed it along as I said before, 
to headquarters where it has made 
a similar fine impression. 

I hope you don’t mind my doing 
what I did. I thought you might 
be pleased to know how your words 
of help and advice were received 
here in Boston.—DonaLp M. Camp- 
BELL, distributor zone manager, 
Packard Motor Car Co. of Boston, 
Inc. 


Coming Events 


NOVEMBER 

Nov. 6-7—Cleveland (Hotel Carter). Annual 
convention of the Ohio Automobile Deal- 
ers Assn. 

Nov. 7-8—Tulsa, Okla. (Mayo Hotel). SAE 
National Fuels and Lubricants meeting. 

Nov. 7-9—Chicago (Palmer House). Assn. 
of American Battery Mfrs. session. 

Nov. ,12-13—Chicago (Palmer House). An- 
nual business convention, American Fi- 
nance Conference. 

Nov. 12-15—St. Paul, Minn. (Auditorium). 
Trade show of Minnesota Automobile 
Dealers Assn. 

Nov. 13—Oklahoma City (Skirvin Tower 
Hotel). Annual convention of Oklahoma 
Automobile Dealers Assn. 

Nov. 13-15—San Francisco. Annual conven- 
tion, American Automobile Assn. 

Nov. 19-21—San Francisco (Hotel Fair- 
mount). Annual meeting, American Assn. 
of Motor Vehicle Administrators. 

Nov. 20—New York (Hotel Roosevelt). An- 
nual meeting, Automobile Old Timers. 
Nov. 24-26— Chicago (Congress Hotel). 
Auto parts show, National Auto Wreck- 

ers Assn. annual NAWA convention. 

Nov. 26—New York (Hotel Waldorf - As- 
toria). Fair Trade Forum of American 
Fair Trade Council. 


DECEMBER 

Dec. 4—Jackson, Miss. (Heidelberg hote!). 
Annual convention of Mississippi Auto 
Dealers Assn. 

Dec. 9—Detroit (Statler Hotel). Annual 
meeting, Detroit Auto Dealers Assn. 

Dec. 9-14—Atiantic City (Auditorium). An- 
nual ASI show. 

Dec. 








12-15 — El Pase, Tex. (Anderson 
Field). Second annual International Avi- 
ation celebration. 

Dec. 13-14—Butte (Finlen Hotel). Annual 
meeting of Montana Auto Dealers Assn. 
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r— Ford Cylinder Blocks 








Out Front with 


HROUGHOUT the years, a guiding policy of the 
Ford Motor Company has been the production 


of better cars at the lowest possible cost. 


Well aware of the continuing need for automotive 
advancements, Ford employees are constantly search- 
ing for new, more progressive developments—a 
“better way of doing things.” They strive for more 
accurate, faster, more efficient ways to give ever- 
greater value to users of Ford products. 


ee 


Here’s another result of Ford’s 


better way” search... 





Must Prove Their Soundness in the “Bubble Bath” 





For years, cylinder blocks were checked for casting flaws by 
the “Water Test.”” Water was forced into the block at high 
pressure while observers watched intently for leaks in the 
block. But Ford did not accept this process as the “better way.” 
The search for a faster, more accurate method produced the 
Air Test ... the “Bubble Bath.” Now at the Company’s Rouge 
plant, Ford-designed machines automatically seal more than 
forty openings in the block casting, immerse the unit in a 


tank of water and force air throughout the casting at 30 





<P> 
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pounds pressure. Lights within the “bath” illuminate the 
block while the machine’s operator watches for telltale bubbles 
that indicate the slightest leak. 

With this new method, the possibility of oil and water leaks in 
Ford cylinder blocks is virtually non-existent. Sixty units can 
be tested per hour compared with forty for the ‘““Water Test.” 
Thus, far more accurate results are obtained in far less time. 
Here then, is another reason Ford owners, and Ford Dealers, 


know they’re “Out Front” with Ford! 
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Auto Men Report on Europe 


Thomas Says Belgium Has Made Best Recovery but Disagrees 
With Mock on Conditions in France and Britain 


By George Deery 
Staff Writer 


DETROIT.—Chrysler Export has 


more than three times as many 


dealers in Europe as it had in the 
five-year period prior to 1938, C. B. 
Thomas, presi- 
dent, told AuvurTo- 
motive News last 
week in his first 
interview since 
returning from a 
four-week trip to 
England, Bek 
gium, Holland, 
Norway, Sweden, 
Denmark, Switz- 
erland, Luxem- 
bourg and France. 

Belgium has 
made the most 
outstanding general recovery since 
war broke out in 1938, he found in 
his last visit to the firm’s distrib- 
utors, who are part of a world- 
wide network that covers 106 coun- 
tries. Increased labor efficiency 
that exceeds the level of production 
before the war and provides its 
citizens with commodities to buy 
is the main factor in that nation’s 
recovery, he said. 

oper England shows 4 





Cc. B. Thomas 


ully produce 

little to buy. This condition, he 
said, is further aggravated by the 
British trade policy of exporting 
as much as 50 percent of its out- 
put in some lines. Working in 
unison, these two factors put the 
brakes on general recovery there, 
as well as the auto industry, he 


added. 

“Since April, the time of my con- 
tinental visit prior to the one just 
concluded, France has shown a 
marvelous development,” Thomas 
declared. “Norway and Denmark 
are still short of necessities but 
Holland has done a remarkable 
comeback job in cleaning up debris 
and has registered excellent prog- 
ress in its housing program, which 
is temporary because of certain 
material shortages. 

“With very few exceptions, dis- 
tributors are occupying larger 
space and doing a better job than 
before the war. Because transpor- 
tation is the back bone of armies, 
the occupation forces maintained 
existing service facilities as they 
took over the various countries in 
the first years of the war. The 
Allies, in turn, kept buildings and 
equipment intact after their vic- 
torious marches.” 

This preservation of dealerships 
and service shops, which were not 
large enough to be targets of either 
side is bearing fruit now. The only 
prewar areas that are not now back 
in the swing are in the Balkans. 

Thomas found that never before 
has there existed such a desire for 
American quality and design—from 
chewing gum to autos. Even though 
only a small amount of American 
goods is shipped abroad today, he 
predicted that this emphatic pref- 
erence for the bigger and better 
American cars and other products 
will continue long after the sup- 
ply is sufficient to meet the de- 
mand. , 

Three main problems facing over- 
seas dealers are the need for tools 
and service equipment, trained 
help and the lack of merchandise. 
Designed to meet the needs of vari- 
ous countries and geographical 
areas, Chrysler cars and trucks 
for export are equipped with radi- 
ators, shock absorbers and springs 
that differ in style from those on 
its cars in this country, he ex- 
plained. 

Looking ahead to the period 
when reconstruction has made 
better progress, he sees Italy as 
having great possibilities in the 

of American makes. 

During the rule of Mussolini, no 

American trucks and only a few 

passenger cars, especially desig- 

nated for diplomats, were allowed 
into that country. The total ship- 
ments of all American manufac- 

turers to Italy in 1988 was 32 

cars—no trucks. 

On the other side of the world, 
China is a bright spot in the truck 
picture and the Philippines are tak- 
ing all the cars and commercial 
models that can be shipped to 
them. 








Export Demand 
Seen for 5 Years 
By Hutchinson 


SOUTH BEND.—Although im- 
ports of automobiles into Europe 
are now largely handicapped by 
export restric- 
tions and_ ship- 
ping difficulties, 
the demand for 
American cars 
will remain an 
active force for 
many years, R. A. 
Hutchinson, pres- 
ident, Studebak- 
er Export Corp., 
reported last 
week. 

Hutchinson's 
observation was 
made on his return from a conti- 
nental tour that was climaxed by 
a showing of 1947 Studebakers at 
the revived Paris Automobile salon. 

“Europe is starving for good 
transportation,” he said, “and I 
saw nothing to indicate that for- 
eign countries will approach our 
standards of economical, mass pro- 
duction. Because of tariff uncer- 
tainties, no one can definitely fore- 
cast the future volume of Ameri- 
can automobiles in Europe. How- 
ever, I am confident we can sell 
all of the cars over there that can 
be spared in the next five years.” 

Speaking of the Parisian show, 
Hutchinson commented on “the 
lack of international flavor.” 

“No British cars were displayed 
and, of course, German makes were 
notable by their absence,” he add- 
ed. “Foreign exhibits were lim- 
ited to a few expensive Italian 
sports roadsters and a scattering 
of American cars. 

“Categories prevalent in prewar 
Paris salons were continued. Euro- 
pean exhibits ran either to midgets 
of two to six horsepower or the 
big, luxury vehicles. Some new 
ideas were incorporated among the 
smaller cars, but the majority ap- 
peared to have been handbuilt. No- 
body was making any promises on 
delivery dates,” Hutchinson added. 

The Parisian Studebaker dealer 
exhibited two and four-door Cham- 
pion Regal Deluxe sedans in the 
salon. “The contour-fit rear win- 
dows of our cars was one of the 
features along with other exterior 
and interior innovations that at- 
tracted a great deal of attention,” 
he said. 

While abroad, the Studebaker of- 
ficial held a series of conferences 
with dealers in England, Belgium, 
Holland, Luxembourg, Switzerland 
and France. 


. Hutchinson 





Ables Plans Improvements 

Davis Ables (Chrysler), of Pur- 
cell, Okla., has announced plans to 
install a paint and body shop, along 
with the lubrication equipment, 
wash rack and steam cleaning set- 
up, as soon as the equipment can 
be secured. 


SOUTH BEND, Ind.—“In the 
midst of our worries about recon- 
version here, there may be some 
slight relief in 
thinking of the 
greater problems 
faced by other 


countries.” 
So spoke Frank 
C. Mock, engi- 


neering executive 
of Bendix Avia- 
tion Corp., at a 
luncheon upon his 
return from a 
business trip to 
France and Eng- 
land. 

The economic hope of France to- 
day, Mock continued, lies in finan- 
cial aid from America for the re- 
pair and operation of her indus- 
tries. During the occupation, the 
Germans managed to get control 
of nearly all capital, including bank 
deposits and controlling interests 
in commercial companies. As a re- 
sult France was left with very 
little capital of her own. 

In addition, seaports, bridges, rail 
centers and rolling stock are badly 
in need of repair or replacement 
as the result of bombings. Until 
the transportation systems are re- 
paired, the national economy will 
suffer severely. 

English factories are going full 
blast, Mock said, attempting to re- 
cover their export trade; all this 
in face of severe shipping losses 
suffered during the war. 

The much-discussed intention of 
the Labor government to take over 
heavy industries is not working 
out as planned, he said. Instead of 
taking over direct management of 
the industries, the government as- 
sumes a position equivalent to that 
of ownership of 51 percent of the 
stock, dictating policy while the 
companies keep their own names 
and individuality under almost as 
much competition as formerly. In 
some instances, however, govern- 
ment does assume complete control 
such as in the aircraft industry. 


Small Car in Europe 


Shows Increase 
DETROIT.—Postwar develop- 
ment in European automobiles 
was the object of a detailed 
study just completed by Meade 
Moore, Nash Motors chief re- 





Frank ©. Mock 





from New York to London via 
Pan-American Airlines. He at- 
tended the Paris Automobile Ex- 
position and later visited Royce 
plant at Crewe and other Brit- 
ish plants. Commenting upon 
European automotive styling 
and engineering, Moore said that 
the most notable change in the 
European car is a sharp in- 
crease in the number of small 
light-weight vehicles. 


McNeill Remodels 
McNeill Motor Co. (Chrysler), 
Galveston, Tex., is completing a 
modernizing and remodeling pro- 








gram. 





HUNDREDS OF MEXICO CITY residents were guests of the management at the 
opening recently of Hudson’s new Mexico City distributor, Automotriz de Mexico. The 
guests were entertained by one of Latin America’s foremost singers, Libertad Lamarque. 
The new building is one of two Hudson dealerships operated by the firm in Mexico City. 





By Bob Finlay 

Managing Editor 
DETROIT.—What’s in a name? 
It’s not uncommon for a man to 
make a name for himself. 
But it’s a little different when 
strong men work mightily to make 
a name for someone else. 
And then that name in turn 
makes names for other men. 

So it is with Chevrolet. 

The other night as Chevrolet 
was marking its 35th anniver- 
sary, T. H. Keating, general sales 
manager of Chevrolet, told how 
the name of Chevrolet came into 
being. 

It seems that W. C. Durant first 
met Louis Chevrolet in Paris early 
in the century. He was fascinated 
by the name, and it has become the 
first word in cars—perhaps the 
only French word that many Amer- 
icans pronounce correctly — even 
though Louis Chevrolet had little 
to do with the car that bears his 
name. 

But look at the name another 
way. 

It is magic in the industry. To 
men moving up in the industry, 
the name of Chevrolet on their 
industrial diploma has been on 
the order of summa cum laude. 

Then there are the names and 
men who helped make Chevrolet 
great, and whom in turn were help- 
ed by Chevretet. 
Take W.S. Knudsen, for instance. 
It would be hard to say who helped 
whom the most. But certainly 
Knudsen added to the fame of 
Chevrolet, as well as the manufac- 
turing of that car. 
And, in turn, Big Bill became one 
of the. best loved and respected 
names in the industry—and in the 
country, too. 
Even today, the name of Knud- 
sen linked with Hupp starts news- 
papermen to buzzing as to whether 
there is more to the connection 
than meets the eye. 
Then there is K. T. Keller, 
president of Chrysler. How many 
know that he was once chief en- 
gineer and later manufacturing 
r for Chevrolet? 





manage: 
And A. vanderZee, vice-president 








DENVER AND SUBURBAN Ford and Lincoin-M 
starring 


Ford Variety Show, 


Se Baw te 0 Sele See ee See see Bill Reno and Beb Stovall (Ford); 
H. Neely, Lincoln-Mercury Denver district eg W. C. Patterson, Ford Seattle district man- 


Ford Denver district manager; 
ager; Alston M. 


Mercury); G. M. 

various Fi dealerships); R. H. Beagle (above) 

(Ford); C. N. Thompson, Ford — Denver dis 
MeOlure (Ford), and F. ©. M 


McCarty p, RFR W. T. Brookins, J. 


trict manager; M. ©. Boone and R. 
KLZ. 


lereury dealers greeted enthusiastically the opening perf 

Dinah Shore, when it hit the air waves. Gathered at the Gyro Club of Denver, as guests of the 

local CBS outlet, radio station KLZ, the dealers, together with Denver district officials for both Ford and Lincoln-Mercury, heard 
urphy, 


lormance of the new 


Hugh B. Terry, KLZ manager; J. M. M 


» left to right: A. C. Patterson, Ford 
— Kumpf Motor Car Co. (Lincoin- 
. Ling and Grant Wimbuch (with 
ury); Alfred M. O’Meara jr. 
¢. Newlin, Ford Motor Co.; Rey M. Keck 





Names and Chevrolet 


It Fascinated Durant; the Greats Made It 
And It Made Some Greats 





CHEVROLET DATES 
1911—Chevrolet organized. 2,999 
cars produced at $1,150 
FOB factory. 
1914—N. Y. assembly plant rent- 
ed. Wholesale selling or- 
ganization started in Oak- 


land. 
1915—Plants added in St. Louis, 
Oshawa, wn. 
1916—Plants added in Flint, Fort 
Worth, Oakland, Bay City, 
Toledo. Retail stores 
opened in larger cities. 
Output up to 70,000. 
1917—Output at 125,882. 
1918—Joins GM. New high of 


150,000. 
1922—William S. Knudsen named 
vice-president in charge of 
operations. 
1923—Output starts at Janes- 
ville, Buffalo, Norwood. 
480,737 cars this year. 
1925—Output passes half-million. 
1927—Passes million mark. 
1938—Marvin E. Coyle becomes 
president. 
1934—10,000,000th car built. 31 
assembly plants now. 
1936—Chevrolet leads industry 
for seventh time in 10 


years. 
1941—Becomes one of most im- 

portant arms su 5 
1946—New team of Dreystadt & 

Keating takes to the field. 





in charge of Chrysler Corp. sales, 
was once assistant general sales 
manager of Chevrolet. 

Other assistant general sales 
managers of Chevrolet were Don 
Ahrens, now general sales manager 
of Cadillac, and D. E. Ralston, gen- 
eral sales manager of Oldsmobile. 

Few remember that D. S. Harder, 
new vice-president of Ford opera- 
tions, was once with Chevrolet in 
New York. 

Many illustrious names now in 
the GM corporation once were 
identified with Chevrolet, among 
them M. E. Coyle, who recently be- 
came executive vice-president; O. 
E. Hunt, another executive vice- 
president; Harry Klingler, head of 
Pontiac; W. G. Lewellen, corpora- 
tion sales chief. 

These are just a few who have 
helped to make Chevrolet. There 
are hundreds of others, and there 
are also hundreds who have been 
made by Chevrolet. 

And then there were the great 
names who burned brightly in 
Chevrolet’s behalf. 

Remember Dick Grant and W. E. 
Holler? 

Now there are new names to 
watch as Chevrolet starts its 36th 
year in one of the most difficult 
times in automotive history: 

Nick Dreystadt, Tom Keating. 


1,500th Old-Timer 
Dealer Loeser Joins Up 
As Club Sets Mark 
NEW YORK.—Fred L. Loeser, 
Buick dealer of New Haven, Conn., 
will be honored as the 1,500th mem- 
ber of the Automobile Old-Timers 
at the seventh annual luncheon 
meeting Nov. 20 at the Roosevelt 
hotel, according to Ralph De Pal- 
ma, membership chairman. 
Paul G. Hoffman, president of 
Studebaker, will be guest of honor 
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ACHIEVEMENT 





SELF-IMPROVEMENT 
























RECREATION 


Do you know the 
12 basic 


human interests 2 











What draws thousands of fans to a ball 
game or a prize fight? Why do people like 
to swap stories about their operations? 
What makes a high school boy suddenly 
start robbing Dad’s necktie rack? 

All these actions stem from one or more 
of the 12 basic human interests— Achieve- 
ment, Culture, Faith, Health, Heroism, Mys- 
tery, Recreation, Romance, Science, Security, 
Self-Improvement, Tragedy. 


A great weekly built on the 12 interests 


Upon these 12 interests, so deep-seated in 
all of us, one of the most successful maga- 
zine editorial policies has been built. 

It is a policy that appeals to everyone, 
regardless of income, education or social 
standards. It is the editorial policy of The 
American Weekly .. . and it has attracted 
the greatest reading audience in the world. 

The vital stories in this great magazine 
are true—and there is no greater drama 
than real life. Every single story is illus- 
trated for broad appeal. Every story, even 





Typical articles from The American Weekly designed to satisfy the 


12 BASIC HUMAN INTERESTS 
ACHIEVEMENT: 


. The Hands of Jack Kelly Sept. 29, 1946 
CULTURE: . The First Sign of the Cross Feb. 24, 1946 
FAITH: . . . « « My Faith—Albert Einstein . Oct. 13, 1946 
TRAGEDY: . . » Me-or Beetht 16 4 we es Sept. 8, 1946 
HEALTH: . Streamlined Mothers of Streamlined Babies Oct. 20, 1946 
HEROISM: .. . . A Rabbi, Two Parsons and a Priest Sept. 1, 1946 
MYSTERY: ... Case of the Secretive Governess Aug. 4, 1946 
SELF-IMPROVEMENT: The Luck of Sarah Blanding May 19, 1946 
RECREATION: . « Training the Sightless to Star in Sete May 19, 1946 
ROMANCE: . Chopin's Real Love Story - « July 28, 1946 
SCIENCE: . . « « Atomic Medicine—Curb for Canens - « June 9, 1946 
SECURITY: . . . . . A War Memorial to Make Kids Happy . May 26, 1946 


the most technical, is written so that every- 
one can read and understand. 

The influence of stories so carefully se- 
lected and so powerfully presented has often 
been demonstrated. For example, articles in 
the June 2nd and June 9th issues of The 
American Weekly this year revealed gov- 
ernment “hoarding” of uranium radiation. 
This radiation is used to produce radio- 
active substances vitally needed for treat- 
ment of cancer, leukemia and goiter. On 
June 14th—faced by an enlightened public 
—the government released the life-saving 
substance for medical science. 


Weekly habit in over 8,800,000 homes 


It is no wonder, then, that The American 
Weekly reaches one out of four American 
homes every week . . . a larger circulation 
than that of any other general magazine. 
It is no wonder that these families, at- 
tracted and influenced by the unique edi- 
torial content, are similarly influenced by 
the advertising associated with it. 
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Distributed through 20 great Sunday newspapers from coast to coast 
MAIN OFFICE: 959 EIGHTH AVENUE, NEW YORK 19, N. Y. 











Ban on U. C. Lots 
Proposed for 
E. Hartford 


EAST HARTFORD, Conn. — A 
public hearing will be held by the 
Town Council Nov. 8 to act upon 
a proposed amendment to forbid 
any new outdoor used car lots and 
to terminate all existing outdoor 
used car displays after Jan. 1, 1948. 
It would also restrict display of 
any items on present used car lots 
to motor vehicles which are fully 
equipped for operation, under their 
own power, upon the public high- 
ways. 

The condition of used car lots on 
Connecticut Blvd. has long been a 
subject of discussion here. At pres- 
ent they are limited in display only 
by the junk yard statutes of the 
state. 

The proposal would permit East 
Hartford authorities full enforce- 
ment of conditions in used car lots 
and would prohibit the display of 
items now on the lots. A penalty 
of a maximum fine of $100 for each 
day of any violation of the zoning 
provisions is provided in the pro- 
posed amendment. 








THIS BUILDING is planned by Spencer 
San Antonio, Tex. The new structure will be at 2433 Broadway. Foundations are being 


put in for two stories with the second story being 


to K. Ray Spencer. 


Motors (De Soto-Plymouth), 1623 Broadway, 
added at some iater date, according 





CPA Bars Lead 
To New Makers 


WASHINGTON.—Because of the 
acute lead shortage, no allocations 
of the metal will be made to new- 
comers in the automotive replace- 
ment battery manufacturing indus- 
try in the fourth quarter of 1946, 
CPA ruled last week. 

Established firms, those who re- 
ceived previous allocations of lead, 
have already been notified of their 
fourth quarter allotments, CPA 
said. It was also specified that all 


automotive manufacturing com- 
panies must certify to the battery 
manufacturer from whom they pur- 
chase batteries that such purchases 
will be used in new automotive 
equipment only. 





Prepares Facilities 

G. R. Campbell, head of the 
Willys dealership in Columbia, 
Tenn., is preparing for new Willys 
products. 

. + * 

John Davis Motor Co., Blounts- 
town, Fla., has remodeled the 
fronts of its buildings with tile. 











Buyers’ Strike by Firms? 
End May Be Near for Buying at Any Price, 
Purchasing Agents Report Predicts 


NEW YORK.—Possibility of an 
impending industrial buyers’ strike 
is cited by the latest report of the 
business survey committee of the 
National Assn. of Purchasing 
Agents made public last week. 

“Reports from many areas indi- 
cate we may be approaching what 
might be termed an industrial buy- 
ers’ strike,” said the committee, 
headed by George E. Price jr., pur- 
chasing agent of Goodyear Tire & 
Rubber. 

“Prices, in many cases, are so 
fantastic that purchases cannot be 
justified. Buying at any price to 
keep a plant running may be ap- 
proaching an end.” 

Describing industrial buying 
policy as “more and more one 
of caution,” the committee said: 
“A general policy would seem to 
be about a three-months’ posi- 
tion, with variations in different 
items, the goal being to try to 
keep inventories in balance with 
demand, supply and deliveries. 
Many buyers are deferring for- 





Stronger 
underframes 
for buses 


One of a fleet of 56 buses recently 
; designed and built by Gillig Brothers. 


Gillig Brothers, Hayward, Calif., used Mayari R for 


the main members of 








this bus underframe to add 


strength without increasing deadweight. 
The main members are 8-in. channel sections with 


3-in. flanges, formed 


cold from Y%-in. Mayari R 


plate. The use of Mayari R has increased the strength 
of these sections approximately 45 per cent over that 
of similar channels made from carbon steel. This 
additional strength means a far higher factor of 
safety—of course without an increase in deadweight. 

A low-alloy, high-strength steel with almost double 
the yield point of ordinary carbon steel, Mayari R 
enables a vehicle builder to increase greatly the 
strength of the vehicle or to cut deadweight materially, 


whichever is desired. 


In the shop Mayari R can be worked with the same 
equipment used for carbon steel. Methods of working 
are virtually the same, with only slight allowances 
for Mayari R’s higher mechanical properties. 










Bus underframe fabricated by A. J. Bayer Co., los Angeles, for Gillig 
Brothers. Main members are Mayari R low-alloy, high-strength steel. 


BETHLEHEM STEEL COMPANY 


BETHLEHEM, 


PA. 


On the Pacific Coast Bethlehem products are sold by 
Bethlehem Pacific Coast Stee! Corporation 











ward commitments for 1947 be- 
yond the first quarter, awaiting 

a clarification of the situation.” 

“Industrial buyers,” the report 
said, “are generally concerned over 
the duplication of commitments. It 
is believed there are many such 
instances; to date, there is no great 
evidence of cancellations. It is ex- 
pected, however, that a point has 
been reached where the trend to 
cancel out these commitments will 
accelerate. The opinion is very 
general that industrial buyers have, 
or will shortly, scale down their 
ideas on buying too much too far 
ahead.” 

Pointing out that “the profit 
angle still continues to worry many 
in business,” the committee ob- 
served: “Profits do not appear to 
be in the percentage required to 
make business attractive and 
sound. Many concerns are strug- 
gling with the problem of cost be- 
cause of material scarcities and a 
lack of proper productive coopera- 
tion by labor.” 

The committee found the trend 
to better business “has apparently 
halted and the general feeling is 
pessimistic,” with reports from in- 
dustrial purchasing agents in al) 
fields now indicating “an expecta- 
tion of lower business.” 

It was pointed out this general 
attitude has developed despite 
the fact that some business ba- 
rometers still are moving higher. 
For example, the backlog of un- 
filled orders still appears to be 
increasing. Employment is. at a 
high level, and further increases 
in production volume are limited 
only by the shortage of basic 
materials and operating supplies. 
Retail sales are generally con- 
tinuing at a high rate. 

But, on the other side of the pic- 
ture, transportation shortages are 
beginning to cut output in basic 
industries. Car shortages are be- 
coming serious, with coal and ore 
mines having to curtail operations 
because of this situation. More in- 
dustries will be affected soon un- 
less the situation improves, it was 
predicted. 

The committee also observed that 
“shutdowns due to strikes and ma- 
terial shortages are seriously af- 
fecting the pay income of indus- 
trial workers, and a drop in buyers’ 
and consumers’ demands is bound 
to result.” 


French Output 
69% of Prewar; 
Exports High 


PARIS.—French auto output of 
12,000 cars and trucks in the quar- 
ter ended Sept. 30 was double that 
for the corresponding period of 
1938 and production is now about 
69 percent of the prewar total, the 
Ministry of Industrial Production 
announced last week. 

The industry has been producing 
mostly for export with the greatest 
number of cars going to South 
America, Egypt, India, Switzer- 
land, Belgium and the Netherlands. 

Only seven styles of passenger 
cars have been made against 24 
truck models. An increase in the 
number of passenger models is said 
to be planned for the purpose of 
maintaining the export level and, 
at the same time, stepping up the 
number for home use. 


U. C. Dealers Unite 


In Chattanooga 


CHATTANOOGA. — Chattanooga 
Used Car Dealers’ Assn. has been 
organized here with the following 
officers: H. B. Morgan, president; 
J. L. Clemons, vice-president, and 
H. H. Harris, secretary and treas- 
urer. 

It will be affiliated with National 
Used Car Dealers’ Assn., it was 
stated. 


Thieves Take Safe 


ST. LOUIS.—Apparently gaining 
entrance by removing part of a 
ventilating fan to reach through 
and unlock a window, thieves last 
week stole a 300-pound safe, con- 
taining $200 in cash and sales rec- 
ords, from the offices of the Gravois 
Auto Parts Co. 
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Dealer Business Counsel 


By J. B. Van Tassel 








Eprror’s Notre: Automotive News 
has engaged the services of J. B. 
Van Tassel to write a regular col- 
umn and answer 
questions regard- 
ing dealers’ fi- 
nancial and busi- 
ness problems, as 
taken from his 
many years of 
experience in 
working with and 
analyzing dealers’ 
finances and op- 
erations national- 
ly. Van Tassel 
has spent the 
past 18 years on 
this work, was before the war busi- 
ness management consultant for 
the Chicago Automotive Trade 
Assn., and just recently resigned 
his position as Dealer Business 
Analyst for the National Automo- 
bile Dealers Assn. in Washington. 


N A BUSINESS that moves and 

changes as fast as the automo- 
bile business does—in fact, from a 
boom period to a period of depres- 
sion almost overnight—it is neces- 
sary that dealers get the greatest 
amount of efficiency into their 
management methods as possible, 
so as to safeguard their invest- 
ments at all times. These manaze- 
ment methods must be flexible so 
that standards of operations and 
expenses will constantly be chang- 
ing with this ever-changing busi- 
ness. 

Better general management meth- 
ods are a combination of both the 
ability to successfully supervise 
and discharge responsibilities and 
do a good checking job. One is 
equally as important as the other, 
because for a general manager to 
lay out a plan of operation with 
a department manager and not 
check to see that he is success- 
fully working the plan, generally 
does not prove as successful and 
profitable as the general manager 
who makes it his business to peri- 
odically check the plan. 

The importance of better busi- 
ness management methods is re- 
vealed by a recent survey made 
by the writer of 2,000 dealers’ 
statements which showed service 
department gross profits on cus- 
tomer labor sales varied from a 
low of 12.8 percent on customer 
labor sales to a high of 61.3 per- 
cent. The national average was 
46.1 percent and is approximate- 
ly 20 percent under what it aver- 
aged in prewar years. 

These reports also showed where 
the total expense in the service de- 
partment varied from a low of 5.9 
percent of total service sales to a 
high of 97.3 percent. The national 
average was 40 percent. 

* oe * 





J. B. Van Tassel 


Keep in Touch 


With Bookkeeper 


'TTHESE DRASTIC variations in 

gross profits and expenses in the 
one department, that was the most 
active during the war years, clear- 
ly indicates the needs for better 
management methods in the con- 
trol of departmental operations and 
expenses. Of course, during the war 
years dealers were forced to take 
shortcuts in management methods 
because of the discontinuance of 
new and used car income and the 
shortage of qualified help. However, 
now is a good time for all dealers 
to again start instituting sound 
management methods. 


Dealers should start to develop 
and use their accountants and 
bookkeepers to assist them in the 
detail management of their busi- 
ness. The accountant and book- 
keeper should be trained to assist 
the dealer in checking the oper- 
ating and profit results as ex- 
pected by the management. Every 
10 days or so in the month, the 
accountant should furnish the 
management with the results 
“month to date” covering the ac- 
tual sales, gross profits, expenses 
and net profits in each depart- 
ment as compared to what the 
department was supposed to pro- 
duce. 

In this way the management will 
always be assured of a profitable 
operation in each department, or 
at least know the reason why, in 








time to make the necessary ad- 
justments. 
a * * 


Important Tools 


In Making Forecasts 


THe DEVELOPMENT of guide 
figures, or average figures cov- 
ering a dealer’s own operation over 
a period of time in dollars of sales, 
percentages of gross profits, ex- 
penses and net profits in the vari- 
ous departments of your business, 
make very important tools which 
can be used in efficiently making 
business forecasts and in the check- 
ing of day-to-day, or month-to- 
month operations, expenses and 
profit results. Where a running 
record of such averages is kept 
month by month and for cumula- 
tive periods through the year, they 
will always serve as a constant 
check on the performances in all 
departments of the business. Also, 
with such a running record in 
front of a dealer at all times, he 
can more readily detect the weak 
spots in his operation in time to 





make the necessary corrections be- 
fore they prove too costly. 

The holding of regular month- 
ly meetings of department man- 
agers, and getting them to com- 
mit for so much sales and profits 
from their respective depart- 
ments for ensuing mvunths, the 
personal interest the dealer takes 
in discussing the problems of de- 
partment managers, the constant 
checkup and followup on what is 
happening as compared to what 
is supposed to happen, according 
to the business forecasts, are all 
important factors in the success- 
ful development of a profitable 
and stable business. 

The measure of success a dealer 
has in a business that moves and 
changes as fast as our business 
does, will always largely depend 
upon the personal interest and fol- 
lowup on management methods 
that the dealer takes in all depart- 
ment activities every day in the 
month. 

Next week —“Low-Profit Sell- 

ing.” 





Addition for Moore 


Moore Motor Co. (Chrysler), Ty- 
lertown, Miss., is constructing an 
80 by 40-foot addition to its service 


, department. 











OPA Fines Eight — 
In Detroit 


DETROIT.—Acting on over-ceil- 
ing charges brought against eight 
Detroit-area automobile and _ ser- 
vice station dealers, the Michigan 
District OPA last week imposed 
settlements amounting to $2,293, it 
is reported. 





To feel the pulse of the industry, con- 
sistent reading of Automotive News is a 





necessity. 


Taxpayers’ Loss 
From GM Strike 
Cited by Wilson 


NEW YORK.—Charles E. Wil- 
son, president of General Motors, 
in a signed article championing 
the capitalistic system in the next 
issue of Collier’s, reveals some Gen- 
eral Motors strike figures that bear 
on the pocketbooks of GM stock- 
holders and taxpayers alike. 

He reports that GM believed that 
by getting into production at a fast 
pace in 1945 or even after the 1946 
strike, it would be able to pay the 
$500,000,000 estimated cost of re- 
conversion out of its reserves and 
make a 1946 profit equal to an 
average 1936-39 profit. 

This would have meant, under 
provisions of the wartime tax law, 
that General Motors would not 
have received any “carry-back” tax 
from Uncle Sam. 


But strikes have delayed any- 
thing like full-scale production, so 
that GM is spending all its re- 
serve for reconversion, all the 
“carry-back” taxes it is getting 
from Uncle Sam, and in addition, 
has borrowed $125,000,000. 








THE NEW B. F. GOODRICH TIRE 
OUTWEARS PREWAR TIRES 


N ANY KIND of road and in all 
kinds of climates, the new B. F. 
Goodrich tire outwears prewar tires. It 
has proved itself in millions of miles of 
driving on taxi fleets, police cars, and 
special test cars. Reports are coming in 
every week telling how much better the 
new B. F. Goodrich passenger car tires 
stand up than the tires of prewar days. 


One reason for this exceptional dura- 


bility is the wider, flatter tread that 


wears longer because it 


evenly. Another is the stronger tire 
body, made that way by using more 
cords and stronger cords. 


wears more 


This combination of thick, tough, 
longer-wearing tread and more rugged 
tire body gives you a tire that can take 
the pounding of bumpy roads as well 
as the steady grind of high-speed driv- 
ing on smooth concrete. 

Of course, supplies of passenger-car 
tires are still limited. In spite of greatly 
increased production, demand for new 


B.F.Goodrich 


true of the B. 


Talk to your 


until he can 
your car. The 
Akron, Ohio. 


tires is even greater. This is especially 


F. Goodrich Silvertown 


tire that Outwears prewar tires. Please 
check your tire needs well in advance. 


B. F. Goodrich dealer. 


He'll do his best to keep you rolling 


get the new tires for 
B. F. Goodrich Company, 


FIRST IN RUBBER 
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October Registers Peak 39 6,875... 





Week’s Outp 


ut Hits 


Record of 90,404 


(Continued from Page 1) 


ing to Automotive News compila- 
tions. 

Combined U. S. and Canada car 
and truck output last week climbed 
to an estimated 93,318 over the 
revised 88,703 of the week before. 

Last week’s effort 


estimated 2,505,111 units. 

Passenger car output in the U. 
S. by General Motors last week 
kept pace with GM’s recent high 
weekly efforts. GM built an esti- 
mated 28,449 cars cémpared with 
the revised total of 27,696 in the 
previous week. 

Any marked increase in GM out- 
put is considered unlikely at pres- 
ent, because a shortage of sheet 
metal and cushion springs, princi- 
pally at Buick, is keeping bodies 
in short supply. 

GM officials report also that ab- 
senteeism is running high and they 
expect the situation to get more 
serious when the deer season opens 
in Michigan this month. 4 

Still operating under schedules 
which have been trimmed by 
about 40 percent, Chrysler last 
week built an estimated 11,133 
cars compared with 11,076 the 
week before. 

Plymouth cars are still rolling 
off only one assembly line at the 





rate of 720 per day in the Detroit 
plant. Schedules at the Evansville, 
Ind., plant remain on a four-day 
basis. 

Ford output last week resulted 
in the assembly of an estimated 
14,381 cars after a revised total of 
12,198 the week before, when most 
of the operations at Ford were 
closed down for one day. 

At Ford in Canada, the three- 
day week schedule which has been 
in effect is expected to continue 
indefinitely. 

Production totals at Willow 
Run continued to climb as an 
estimated 687 Kaisers and Fraz- 
ers were made last week. K-F 
officials reported that November 
schedules will be graduated for 
an output of 5,500 cars during 
the month. 


Also registering a gain, Nash last 
week claimed an individual post- 
war weekly record by building an 
estimated 2,831 cars. In the previ- 
ous week Nash built 2,763 cars. 

Last week’s estimated total at 
Packard amounted to 1,484 com- 
pared to a revised 1,487 the week 
before. 

Studebaker output climbed no- 
ticeably last week as truck sched- 
ules were almost doubled. Stude- 
baker accounted for an estimated 
2,258 cars and 1,024 trucks com- 


pared with 2,261 cars and 628 
trucks the previous week. 

Hudson production for the first 
time in weeks appeared free of 
immediate material shortages as 
an estimated 2,717 cars were as- 
sembled last week compared with 
2,655 the week before. 

Current reports indicate that U. 
S. makers will utilize the last week 
of the year to change over to 1947 
models. 

Total truck output in the U. 8. 
last week was estimated by Auvurto- 
MOTIVE News at 26,253. Truck out- 
put in the previous week amounted 


to 24,863. 
*. . t 


Day of Lumber Bumpers 
Almost Over, Says Pratt 


KANSAS CITY, Mo.—George H. 
Pratt, general sales manager of 
the Hudson Motor Co., told a meet- 
ing of Kansas and Missouri dealers 
last week that 90 percent of all 
automobiles were rolling off pro- 
duction lines with full equipment 
and that the day of new cars with- 
out bumpers, missing hub caps and 
seat cushions had nearly ended. 

“Suppliers upon which the auto- 
motive industry depends have 
stepped up their output,” he said, 
“and this has meant that once 
again we are able to deliver auto- 
mobiles with full equipment.” 





Wilson Chartered 


Wilson Motors Co., of West Palm 
Beach, Fla., has been granted a 
charter to engage in the automo- 
bile business. Authorized capital 
stock is 100 shares, no par. Princi- 
pals are Q. M. Wilson, B. A. Duling 





and James Menec. 
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seals pre- 
» resulting in 
k absorber life. 


el’s synthetic piston 
king result in more uni- 
orm control in all temper- 
ature ranges. 


Gabriel's versatile valving 
can produce any desired 
control for any type of 
springs or suspension. 


3 


A call will bring a qualified Gabriel ride 
engineer to help with any of your ride 
problems. 





e 
THE Gibilil COMPANY 


Car, Truck 


RE erry 5,104 
ID i v.66s bee con 1,024 
oe 18,633 
Oldsmobile ........ 3,815 
ae 4,873 
CHRYSLER ......... 11,183 
60d wedvuses 1,277 
0 Se 3,341 
Plymouth ......... 4,761 
BESS 1,754 
PEE evs cersievees 14,381 
Des ox tedpessce 11,402 
ES cesce eyes 511 
RSC rr 2,468 
PP 261 
HUDSON ............ 2,717 
KAISER & FRAZER 6387 
TE PRR e reves vende 2,881 
PACKARD .......... 1,484 
STUDEBAKER ...... 2,258 
MISCELLANEOUS 


Output Estimates 


By Automotive News 


PASSENGER CARS 
(U. & PRODUCTION ONLY) 


Week Jan. 1 Jan. 1 
Same Ended Total te to 
Week Oct. 26, Oct., Nov. 1, Nov. 2, 
1941¢* 1946* 1946* 1941¢* 1946* 
35,530+ 27,696 125,480 1,924,964¢ 572,070 
5,177 4,957 24,664 325,605 110,815 
827 1,079 4,402 50, 20,065 
22,087 12,855 56,990 1,101,5057 268,881 
3,724 17,383 199,664 77,402 
4,086 5,081 22,041 247,752 94,907 
21,046¢ 11,076 57,007 985,884+ 452,119 
1,701 1,288 6,225 87,825 58,323 
7,897 3,371 15,782 $18,211¢ 187,373 
9,021 4,716 27,077 450,784+ 187,788 
2,427 1,701 7,923 129,014 68,190 
19,896+ 12,198 60,898 875,619 362,210 
17,558t 9,531 48,110 764,068} 297,745 
392 5138 1,993 15,482 9,937 
1,951 2,154 10,790 96,069 54,528 
N.A. 183 1,066 N.A, 2,691 
1,659t 2,655 9,162 68,758+ 74,983 
evec 560 a. “Ssence 3,925 
1,721 2,763 11,828 67,460 78,461 
1771 «61487 «= «6,741 «68,680 = 82,382 
3,240+t 2,261 10,326 108,580+ 36,366 
7,973T 366,1517 





Total Cars, U. S. ... 64,151 


92,8364 60,879 284,694 4,460,996 1,615,207 


Note: 1941 figures include cars and trucks, U. S. and Canada. 
e * 2 * * = 


COMMERCIAL CARS 
(U. & PRODUCTION ONLY) 














Week Week Jan. -1 

Ended Ended Total to 
Nov. 2, Oct. 26, Oct., Nov. 2, 
1946 1946* 1946* 1946* 
CHEVROLET ............... 7,601 7,544 32,442 208,383 
ie to's sed whceed bee ccc 6,217 5,140 26,450 159,861 
RT eee eee 3,311 3,037 14,710 106,675 
INTERNATIONAL ......... 2,902 2,951 12,782 93,307 
Ras vo un5s006ccuee 2,112 2,309 9,087 60,722 
STUDEBAKER ............ 1,024 628 3,106 36,710 
DER MECEE SS ob isacedccscesves 1,195 1,228 5,132 24,535 
ER det sre’ ts evececcess 459 536 1,941 13,287 
NT Des Gur 96 66:60.6.460.0000 395 384 1,645 9,473 
sh 329 332 1,302 7,910 
ID Gah wa. Shivs.0.00:0 0 00 6 154 162 555 6,175 
ES ee eee Closed Closed Closed 5,023 
re eee 29 78 326 2,751 
MISCELLANEOUS ......... 525 534 2,703 23,321 
Total Trucks, U. S. ....... 26,253 24,863 112,181 758,133 
Cars, Trucks, U. 8S. 90,404 85,742 396,875 2,373,340 
Total Cars, Trucks, Canada 2,914 2,961 12,367 131,771 

Grand Total, Cars and 

Trucks, U. S. and Canada.. 93,318 88,703 409,242 2,505,111 


*Revised. tIncludes trucks. N.A.—Not available. Miscellaneous includes 
Autocar, Divco, Marmon H., Brockway, Four-Wheel Drive, Sterling, ete. 
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Labor Conditions Blamed 
For Flaws in ’46 Cars 


qualities in what fumes might 
arise in the operation. Occasion- 
ally there have been mild protests, 
and they have usually been solved 
by switching from sodium fluoride 
to calcium fluoride, or fluorspar, 
in the ingot pouring, and the com- 
plaints stopped. 

The entire Ford disruption, built 





By A. H. Allen 


THERE HAS BEEN much 


muttering lately about flaws 


and “bugs” in new passenger cars. Some of the squawks are 
legitimate, but some are of highly doubtful veracity, such as 
the published report of one new car which was using an ex- 
cessive amount of oil and proved upon subsequent investiga- 





tion to be short of piston§ 
rings. 

You can never make any- 
one around Detroit who is the 
least bit familiar with manufactur- 
ing techniques believe that an en- 
gine could get by into the field 
without piston rings. It is standard 
practice to give all engines a brief 
run-in on test blocks, and such a 
deficiency would have been de- 
tected immediately. Doubt exists 
that it would even be possible to 
start an engine with no rings. 
That many flaws 
and shortcomings 
are being found 
in cars goes with- 
out saying. Most- 
ly they are little 
things —like dis- 
turbing rattles 
that defy isola- 
tion, sloppy paint 
work, gobs of 
sealer compound 
around wind- 
shields and rear 
windows, chatter- 
ing clutches, squeaking brakes, etc. 
They do not represent basic defi- 
ciencies but they do indicate defi- 
nitely that the car is not right. 

The difficulties spring from as- 
sorted reasons. First is the “don’t 
give a hoot” attitude of many 
workingmen which probably 
springs from the unsettlement of 
war, possibly too much ready 
cash and too few places to spend 
it. Second is the large number 
of inexperienced workers on as- 
sembly lines who have not yet 
been trained properly in their 
jobs. 

Third is the fact that there are 
probably too many men on most 
assembly lines to expect a good 
job; they almost get in each other’s 
way in some cases. Fourth, there 
is undoubtedly some degree of de- 
liberate “sabotaging” by disgrun- 
tled workers. Finally, it is just not 
possible to put enough inspectors 
on the job to do a thorough check- 
ing of all details. 

One thing is certain: Manufac- 
turing staffs realize full well what 
is happening and are making se- 
rious efforts to correct the situa- 
tion. They also realize full well 
the right of the buyer of a $1,500- 
$2,000 automobile to kick if he is 
not entirely satisfied. Time and 
patience are required to re-estab- 
lish the old swing of production. 

* ” * 


‘You Scratch My Back, 
Pll Scratch Yours’ 


MATERIALS shortages and the 
disruption of normal channels of 
trade between buyer and seller in 
automobile manufacturing have de- 
veloped a great game of barter, 
or “You-scratch-my-back-and - I’ll- 
scratch-yours.” 

For example, one company will 
see that its production scrap is 
routed to a certain steel mill if 
the latter sees that a specified ton- 
nage of pig iron is shipped to the 
scrap supplier’s foundry. Or, scrap 
may be used as a lever to per- 
Suade a steel mill to move ahead 
shipment dates on a tonnage of 
Sheet and strip. Or, a tonnage of 
coke may be “exchanged” for a 
tonnage of pig iron. Or, a tonnage 
of pig iron may be routed to some 
foundry in exchange for vitally 
needed castings. 

Kaiser-Frazer, for example, has 
been able to keep its foundry sup- 
plier going on motor blocks, heads 
and the like by arranging for ship- 
ment of pig iron from blast fur- 
naces which it operates, or in 
which it has a substantial interest, 
at Struthers and Portsmouth, O. 

+ -_ 





A. H. Allen 


Fuss Over Ford Fumes 
A Farce to Oldtimers 





FORD UNION workers protest- 
#d in the Rouge steel plant over 


the “deadly” fumes arising from 
pouring ingots of so-called “rim- 
med” steel in which the chemical 
sodium fluoride is used to flux the 
top layer of slag and facilitate the 
rimming action. 

This drew loud and cynical 
laughs from oldtime steelmakers 
who have been using sodium 
fluoride for the past 15 or 20 
years without any cases of ladle 
crane operators being overcome 
or even bothered bronchially. 

A large insurance company some 
time ago issued a detailed report 
indicating there were no noxious 


up to major proportions by adroit 

UAW propagandists, appeared to be 

just a part of the vicious campaign 

there to stir up trouble over any- 

thing which might be distorted into 

a “health hazard” or a “speed-up.” 
* * * 


Shot Peening Increases 


Motor Parts Life 


THE LIFE OF engine cooling 
fans, air compressor discharge 
valves, and many other types of 
steel machine parts can be in- 
creased greatly by shot peening, 
according to an American research 
report now on sale by the Office 
of Technical Services, Department 
of Commerce, Fatigue durability 
of some shot peened parts, the re- 
port says, has been increased six 
to nine times as compared with 
unpeened parts. 

This 134-page report on shot 
peening experiments was written 
by R. L. Mattson and J. O. Allen 
of the Research Laboratories divi- 











NASH MOTORS new West Coast plant and administration building in El Segundo, 
Calif., was the object of a detailed study last week by Varam Keutenedjian (right). 
head of Varam Motors, S.A. of Brazil, which holds Nash contracts for assembly and 
distribution in that country. Keutenedjian, who also made a careful study of Spencer 


Honig’s Nash dealership in Los 


plant manager. 


Angeles, is 


pictured with Campbell Wood (left), 





sion, General Motors, under a war- 
time contract with the National 
Defense Research Committee. The 
tests were conducted over a two- 
year period (1942-1944). 


Numerous steel machine parts, as 
well as bar stock test specimens 
of steel and other metals, were 
studied after shot treatment. Pri- 
mary emphasis was on fatigue dur- 
ability, but other properties, such 
as static strength, impact resis- 





tance, hardness, friction, corrosion 
resistance, surface roughness, and 
surface failures, also were tested 

Several types of shot peened ma- 
chine parts gave inconclusive or 
negative results. 


Bigger Parts Unit 
Cooper-Day (Chrysler), St. Jo- 
seph, Mo., has made a 100 percent 
increase in the size of its parts de- 
partment. 
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Can You Sell Trailers? 


A limited number of SUPERCARGO 
distributorships and dealer fran- 
chises are still open. If yours is a 
substantial organization with truck 
trailer or automotive experience, 
and if you’d like to be a SUPER- 
CARGO distributor or dealer, write 
or wire American Bantam Car Co., 
Butfler, Pa., for further information. 








UPERCARGO is the completely 
new trailer engineered to 
meet your present-day need for 
substantially lower ton-mile op- 
erating and maintenance costs. 


That’s because hundreds of 
fleet owners actually helped 
build the new SUPERCARGO and 
trade-approved the combination 
of built-in features—31 in the 
closed van model—that make 
SUPERCARGO the most econom- 
ical trailer on the road. 





boonm SUPERCARGOrRANERS 


The SUPERCARGO has better load- 
ing and unloading facilities... 
an amazing new axle spring sus- 
pension that both cushions the 
load and makes easier, steadier 
pulling...plus an extra-wide 
upper fifth wheel plate for great- 
er accessibility, and many other 
features you’ve never seen in a 
trailer before. 


So before you buy, see SUPER- 
CARGO — the trade-approved 
trailer of proven economy. 





AMERICAN BANTAM CAR COMPANY, BUTLER, PA., U.S.A. 
Manufacturers of SUPERCARGO Truck Trailers * Cable Address: BANTAMCAR 
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S ALL Chevrolet dealers know, 
November 3, 1946, marked Chev- 


rolet’s 35th Anniversary as an auto- 


motive manufacturer; and all the 


accomplishments of these past thirty- 


five years are but stepping stones to 


even greater service, and even greater 
leadership-born-of-service, for Chev- 
rolet and its dealers, in the months 


and years immediately ahead. 


You know the story to date; every automobile 
dealer knows it; all America knows—and respects —it. 

In 1911, the Chevrolet Motor Company was estab- 
lished in a tiny plant at Detroit, Michigan, with the 
ultimate objective of supplying quality at low cost 
to the motor car buyers of America. 

In 1946, the Chevrolet Motor Division of General 
Motors is recognized as the pacemaker of America’s 
largest manufacturing industry, with the record of 
having produced and sold more cars and trucks 
during the past sixteen years than any other auto- 


motive manufacturer. 
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The thirty-five years between 1911 and 1946 

9 have witnessed Chevrolet's steady allegiance to its 
policy of giving quality at low cost—steady pioneer- 

ing of improvement after improvement in the lowest- 

price field—steady advance to a higher and higher 


position in popular esteem; and, as every alert 





automotive dealer knows, the character and caliber 





of Chevrolet leadership point to a continuation of 


this same cycle of service and growth, growth and 


Turvet Yop Body Construction 

















service, in the months and years which lie ahead. 





“Blue-Flame” Combustion cance’ | 
It is a working rule in every department of feent Reid ine : 

Chevrolet that today excels yesterday, tomorrow cialis nowy tence 

excels today; and, by this same token, Chevrolet's : Safety Plate Glass Alll Around — 
Specialized 4-Way Lubrication 

35th Anniversary—and all the accomplishments of ‘Tiptoe-Matic Clutch 

Chevrolet’s 35 years of motor car manufacture— Duco Finish 

are but stepping stones to even greater achieve- Concealed Safety-Steps ; “i 
Combined Crankcase bipeecsc oil : 

ments for Chevrolet and its dealers in the future. and Oil Separator 

CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICHIGAN Electric Starting Motor 


Foot-Controlled Headlamp Dimmer Switch 


Year after year co 
U. nord REWARD — PUBLIC FAVOR. 3 


AMERICA HAS PURCHASED MORE CHEVROLET 
AND CARS AND TRUCKS THAN ANY OTHER MAKE 
DURING THE SIXTEEN-YEAR PERIOD DATING. 


C H E V ix 0 l c T | fae HOM 1991 TO 1946, INCLUSIVE 


_— (Akeording to officio! R. L. Polk & Company registration figures) 






YES, WE’RE GOING 
| FORWARD TOGETHER— 
you 
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Supply-Demand Balance 
Seen in Strike Absence 





By William Ullman 


THE COUNTRY BADLY needs a long breathin 
from major industrial strikes to bring supply and 
back into balance through expanding 


spell 
emand 
roduction. Experi- 


ence in the first disastrous round of strikes last winter, and 
the effects of that round in curtailing production and aggra- 


vating the 
should restrain labor leader- 
ship in calling more strikes. 
Labor, like the rest of the popula- 
tion, has been a heavy loser from 
strikes which cut sharply into pro- 
duction and whipped up the race 
between wages and prices. 

The irresistible pressure for 
higher prices, following the first 
round of wage boosts after the end 
of the war, doomed OPA in its 
futile attempt to hold the line on 
prices. Even the OPA strategy of 
fighting a retarding rear-guard ac- 
tion on prices has 
become a rout, 
following the 
meat fiasco and 
popular outcry 
against controls 
which brought 
the country nei- 
ther steaks nor 
stability. 

The decontrol 

trend now has 
freed most agri- 
cultural and food 
items of OPA 
regulations. This leaves mining, 
manufacturing and allied industries 
the main victims of remaining 
price controls in the left-over of 
the half free and half regulated 
economy. These remaining sectors 
of price control may be freed in 
large part or entirely within the 
next few weeks. 

Meanwhile, the piecemeal junk- 
ing of price controls exposes many 
manufacturers and processors to a 
fresh squeeze between rising costs 
and rigid selling prices under OPA 
ceilings. 

The flow of metal to manu- 
facturing industry is slowed in 
the same way the movement of 
livestock to market was retarded 
by OPA ceilings. Many builders 
complain that construction is 
hobbled by price ceilings on ma- 
terials which have gotten out of 
line with other elements in the 
maze of price relationships. 

The pattern of an initial mark- 
up, followed by increased supplies 
and a return of stability or de- 
cline in prices, encourages many 
market observers to anticipate an 
approaching top in the postwar in- 
flation spiral. Still awaiting an- 
swer, however, is the question of 
what effect a second round of wage 
boosts and strikes would have upon 
the price trend. 

The answer to this question de- 
pends on the outcome of the spar- 
ring on coal and auto wages and 
the Administration’s attitude on 

* wage stabilization. 

Assuming the absence of major 
strikes, the underlying economic 
forces are moving toward greater 
supply and leveling off in consumer 
demand, holding promise of all- 
around easing of inflationary pres- 
sure on prices next year. 

Importers, for instance, will be 
able to compete more aggressively 
in world markets for many de- 
controlled products in short supply 
in this country. Remaining OPA 
inhibitions on imports cover mostly 
basic materials needed in manu- 
facturing industry, notably metals. 

* * * 


‘ 





William Uliman 


Fellow Travelers Denied Ride 
With Legislative Fact Group 

THE PAST week brought au- 
thoritative assurance that persons 
holding extreme political and eco- 
nomic ideas are being excluded 
from employment as senior special- 
ists for the legislative reference 
service which aids members of 
Congress. 

Dr. Ernest 8S. Griffith, director, 
says there is but one objective: 
to provide Congress with accur- 
ate, unprejudiced and complete 





inflation trend, ‘ 





studies and reports on national 
and international matters of in- 
terest. 

The LaFollette-Monroney Con- 
gressional Reorganization Act au- 
thorized the employment of 20 sen- 
ior specialists. Thirteen already 
have been appointed. . 

The Reorganization Act recog- 
nizes the potential danger of cre- 
ating a “super-brain trust” capable 
of wielding extraordinary power in 
Congress. It was specifically direct- 
ed that data prepared and submit- 
ted by the specialists be “without 





Broad St., N »N. 2. P 
is sales manager of the dealership. 


THE FIRST RETAIL delivery of a jeep station wagon by Willys-Newark, Inc., 497 
k President Carison and Charies Eisler, of the sales staff, are 


shown. Another recent sale was the jeep equipped with a snow plow. E. R. OCuttingham 





partisan bias in selection or pres- 
entation.” ee 

Top Leaders Can’t Agree 

On U. S. Budget Outlook 


BIGGEST CONTENDER in the 
game of now-you-see-it-and-now- 
you-don’t is the federal budget defi- 
cit—or surplus. Lately the treasury 
has been weaving in and out of the 
red with the tantalizing motions 
of a broken field football runner. 
And not even top administration 
chiefs seem to be able to agree 
whether this game will end next 








June with Uncle Sam on the red 
or the black side. 

Illustrating the hazard of betting 
on this game is the newly author- 
ized expenditure of $600 million for 
public works, offsetting an esti- 
mated saving of $300 million or 
more on meat subsidies from the 
elimination of price control. 

* * * 


‘Abide by the Spirit, Too,’ 
WAA Tells Branches 


SMALL BUSINESS is supposed 
to get a break under announced 
plans of Administrator Robert Lit- 








tlejohn to strengthen WAA policy 
of selling as much surplus goods 
as possible “through normal com- 
mercial channels.” 

He has told his regional officials 
that carrying out the specific pro- 
visions of the regulations will not 
be enough—he wants them to abide 
by the spirit of the policies, too. 


Buick Adds Three 
To Parts Staff 


FLINT.—W. F. Hufstader, gen- 
eral sales manager, Buick, last 
week announced the appointment 
of three Buick executives to work 
with Paul E. McCracken, general 
parts manager, in Buick’s expand- 
ing parts and accessories program. 

They are George H. Ruhe, man- 
ager parts and accessories mer- 
chandising; C. C. Good, manager 
divisional parts and accessories ad- 
ministration, and H. P. Carpenter, 
manager divisional field parts 
warehouses. 








Murray Opens 
Murray Chevrolet Co., 90 Broad- 
way, Norwood, Mass., announces 
the opening of its new showroom 
and service department. 














years ago . 


of magazine... 


nation... 


e In that month . . . just ten short 
. . this cover introduced to 
230,000 charter subscribers a new kind 
a clear, vitally inter- 
esting photo-reporting technique that 
was to change the reading habits of a 


5 
- 
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all income brackets . . 











NOW LIFE IS 10 


. . and LIFE recently told in a 7-page picture-and-text 
story what had happened to one automobile dealer (Romy 
Hammes, of Kankakee, IIl., shown at the left) during the 
war years, and of the problems he faced in this yéar of 
reconversion to civilian production and sales. By its tenth 
anniversary, in the year when advertisers needed to cover 
wider markets than ever before . . . to reach more people in 
. LIFE had become America’s first 
magazine in circulation and in advertising importance— 


1946 COMPARISONS OF 3 LEADING MASS WEEKLIES 


CIRCULATION* READERS** 
LIFE 5,200,000 22,550,000 
POST 3,700,000 12,700,000 
COLLIER’S 2,700,000 10,900,000 


*Current basic or guaranteed circulation 
**From LIFE’s Continuing Study of Magazine Audiences No. 8 
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Diversion, Closed Shop Bans Up... 





Industry Watches Fate 


Of 28 State 


WASHINGTON. — Twenty-eight 
proposals of interest to the auto- 
motive industry will be submitted 
to voters in 16 states in the gen- 
eral elections tomorrow (Nov. 5), 
the National Highway Users con- 
ference reports. 

Highlights include a proposed 
amendment to the Texas constitu- 
tion prohibiting diversion of motor 
vehicle funds. 

Arizonans and South Dakotans 
will decide whether to ban union 
closed shops, while a proposal to 
outlaw discrimination in employ- 
ment will be on the California bal- 
jot. 

Adoption of anti-diversion in 
Texas would guarantee 75 per- 
cent of all motor tax revenue 
for highway purposes. The state’s 
constitution makes it mandatory 
that 25 percent of the proceeds 
be used for schools. 

An NHUC summary of measures 





Measures 


in the other 15 states follows: 


Constitutional amendment pro- 
viding that municipal corporations 
whose annual ad valorem tax rate 
is otherwise limited by the con- 
stitution to less than 1% percent 
shall have further power to in- 
crease said tax rate to 1% percent, 
such additional levy to be approved 
by the electorate of such munici- 
pality; and regulating the holding 
of such elections. 


Arizona 

Initiated constitutional amend- 
ment relating to the right to ob- 
tain or retain employment regard- 
less of non-membership in a labor 
organization, and prohibiting the 
state, its subdivisions, any corpora- 
tions, associations or individual 
from entering into agreements, 
written or oral, excluding from em- 
ployment or continuation thereof, 








THE NEW $41,000 home of Mooney Motors (Studebaker), Meridian, Miss., has a 100- 
foot frontage and a depth of 120 feet. It is located three blocks from the center of the 
state capital. J. E. and S. H. Mooney, who were assigned a Studebaker franchise in 


1945, head the dealership. 





aon-members in a labor organiza- 
tion. 

Initiative petition relating to the 
payment, by distributors, of a li- 
cense tax of 5 cents per gallon of 
motor vehicle fuel possessed, re- 
fined, manufactured, produced, 
blended or compounded in the 
state, or imported by such dis- 
tributors, and regulating the dis- 
tribution and use of the revenue 
so obtained. 

California 

Initiative petition declaring state 
policy that all persons have a right 
of equal opportunity to secure em- 





ployment. To effect such policy 
makes it unlawful to refuse to hire, 
to discharge, or to discriminate 
in conditions of employment 
against any person because of race, 
religion, color, national origin or 
ancestry. Establishes commission 
to prevent such unlawful practices. 
Connecticut 
Constitutional amendment to 
read: “The salary of members of 
the general assembly shall be six 
hundred dollars for the term for 
which they are elected.” 
Constitutional amendment to 
read: “The general assembly shall 





THIS PICTURE OF AMERICA'S BIGGEST NEW-CAR MARKET... 





Important to advertisers and dealers alike is the fact that 
LIFE’s impact is concentrated on America’s biggest new-car 
market... the families who are accustomed to owning cars. 


Week after! week, LIFE is read by 16,370,000 people in car- 
owning families . . . 7,000,000 more people in car-owning fami- 
lies than are reached by the next biggest weekly magazine. 


..« MAKES THIS PICTURE EXTRA-IMPORTANT 10 YOU! 





22,590,000 READERS EVERY WEEK 


... THE LARGEST WEEKLY-MAGAZINE AUDIENCE IN HISTORY 





8,750,000 men read LIFE 
9,050,000 women read LIFE 


Today the whole family drives the car, the whole family 
buys it! And no magazine sells the whole family as 
thoroughly as LIFE— 


4,750,000 young people (10 to 19) read LIFE 


And LIFE sells to more families able to afford cars— 


LIFE is read by 1,950,000 in the 4% of the U.S. popu- 
lation who have the highest incomes—has a 44.5% 
coverage of that group. 


LIFE is read by 4,600,000 in the 11% of the U.S. 


population who have the next highest incomes—has a 
38.5% coverage of that group. 


Because it reaches so many more families accustomed 


to owning cars and able to afford them, LIFE is the finest 
magazine there is for showing off the new cars. 





convene annually on the first Wed- 
nesday after the first Monday in 
January and shall adjourn sine die 
not later than the Wednesday after 
the second Monday in April.” 
Idaho 
Constitutional amendment relat- 
ing to compensation and mileage 
of members of the legislature. 
Illinois 

Constitutional amendment relat- 
ing to the manner of making 
amendments to the constitution of 
Illinois. 

Louisiana 

Constitutional amendment to 
permit any parish (county) to as- 
sume the debt of any road district, 
subroad district, consolidated road 
district, drainage district, irriga- 
tion district, levee district, or 
school district wholly or partly in 
such parish. 

Constitutional amendment to 
provide ready funds for the con- 
struction, maintenance, improve- 
ment and extension of state 
highways and necessary bridges 
situated thereon. 


Constitutional amendment relat- 
ing to an expense account in the 
amount of $5 per day for each day 
actually spent in attendance of the 
general assembly of members of 
the legislature, from and after Jan. 
1, 1945. 

Nebraska 

Initiated constitutional amend- 
ment relating to free instruction 
in common schools, so as to require 
the legislature to raise revenue for 
schools from sources other than 
real property tax in a sum not less 
than $40 per pupil in average daily 
attendance, and to provide for the 
distribution thereof among the 
school districts. 

North Carolina 

Constitutional amendment provid- 
ing for $10 per day for travel and 
other expenses of members of the 
general assembly. 


North Dakota 

Constitutional amendment relat- 
ing to the compensation and per 
diem of the legislative members. 

Initiative petition to provide 
for the refunding of license taxes 
paid upon motor vehicle fuels 
used for agricultural or indus- 
trial purposes; providing for the 
procedure for the presentation of 
claims therefor and the prompt 
payment thereof; providing for 
refunds to the state, county, city, 
village, township, park district or 
other municipalities, and provid- 
ing penalties for violations of 
this act. 

Oregon 

Constitutional amendment to re- 
quire that every bill in the legis- 
lature shall be read by title only 
on three successive days, unless 
in case of emergency the house 
where the bill is pending, by a 
vote of two-thirds, dispenses with 
this rule, and providing for the 
method of reading and voting on 
final passage. 

Initiative petition to authorize 
the levy of an annual state school 
tax outside the 6 percent limita- 
tion, sufficient to produce $50 per 
capita for each child within the 
state between ages of 4 and 20. 
Such levy shall be in addition to 
all other state taxes but in lieu 
of the two-mill tax now levied for 
state elementary school fund, and 
state school support fund. 

South Dakota 

Constitutional amendment au- 
thorizing the legislature by a two- 
thirds vote of each house at any 
regular session to fix the salaries 
of all constitutional officers, in- 
cluding members of the legislature, 
and determine the effective date 
thereof, and providing for increases 
and decreases. 

Constitutional amendment pro- 
viding that the right of persons 
to work shall not be denied or 
abridged on account of member- 
ship or non-membership in any 
labor organization. 


Wisconsin 


Constitutional amendment rela- 
tive to the transportation of school 


children. 
Wyoming 

Constitutional amendment to re- 
peal a section of the constitution 
pertaining to the filling of vacan- 
cies occurring in either house of 
the state legislature. 

Constitutional amendment relat- 
ing to incorporated city and town 





tax levies. 
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Dealer 





Doings 








Opportunist 
DeZee Opens Plane Agency 
In Empty Showroom 


A downtown aeronautical show- 
room is open temporarily in the 
Cole Chevrolet Motors building, 
Utica, N. Y. 

Jacque DeZee, an assistant ser- 
vice manager of the automotive 
business and son of Matt 
one of the partners in the firm, is 
the operator of the plane agency. 

Seizing the opportunity to use the 
showroom, empty because new cars 
move so fast, DeZee, a former tur- 
ret gunner, went into business for 
himself. He soon expects to have 
several plane models on display. 

* * 


Separate Truck Shop Opened 
By Couri in Portland, Me. 


Couri Motors Co., Portland, Me., 
has opened a General Motors sales 
and service shop exclusively for 
trucks. The new division will be 
operated independently of the 
firm’s Pontiac sales and service de- 


partment. Separation was made to 
provide more efficient and person- 
alized service, Arthur N. 
president, said. 

Manager of the truck department 
is G. Kenneth Dunham. John Tin- 
ker is in charge of the parts de- 
partment. 

* + 


Anderson Motor & Trailer 
Opens in South Bend 


Anderson Motor & Trailer Sales 
held a formal opening of its new 
dealership, 3015 Western Ave., South 
Bend, last week. The trailer lot will 
be used for selling and servicing 
Alma, Drexler, Roycraft and Ven- 
tura Trailers. 

C. A. Anderson, associated with 
the automobile business in South 
Bend for the last 20 years, will be 
in charge of new Hudson sales, 
parts and service. E. F. Anderson, 
with 10 years’ experience in manu- 
facturing and selling trailers, will 
be in charge of that department. 
E. Larimer will be in charge of 
automobile service; Don Lambert, 





trailer repairs; L. N. Anderson, 


trailer sales manager, and W. Sud- 
slow, transportation. 
- + * 


Bell Dealership Appointed 
For Kaiser-Frazer Line 


Bell Motors, 1960 Albert St., has 
been selected to handle sales of the 
Kaiser Special and Frazer automo- 
biles in Regina, Sask., it was an- 
nounced last week by M. B. Cor- 
nell, Canadian director of sales for 
Kaiser-Frazer Export Corp. and 
Graham-Paige. The company will 
be a distributor of the Frazer and 
Graham-Paige line of farm equip- 
ment in the southern half of Sas- 
katchewan, and a retail dealer in 
the Kaiser Special in Regina and 
vicinity. 

Harry Bell, president, has been 
in the general garage and auto 
service business in Regina since 
1926. 


* * * 


Lied Motor in Omaha 
In New Quarters 


Lied Motor Car Co. (Buick), 
Omaha, has moved to new quarters 
on Harney St. and Twenty-seventh 
Ave. Ernest Lied, president, stated 
the new location is one of the larg- 
est retail automobile dealership 





buildings in the middle west. 





News, - 


Advertising, Readership Devoted 
to Building a Better Civilization 





Tue Worrpo:s Apvertising Mepium 


From all quarters of the globe, spontaneous They have learned through experience that 
letters come from gratified advertisers in THE 


CHRISTIAN SCIENCE MONITOR. The following 


significant statement is typical: 


show that space in the Monitor has consist- 
ently brought us not only more inquiries at 
lower cost than any other publication on our 


list, but has also brought us 
accounts,” 


Such plain talk is convincing proof of the 
extraordinary pulling power of this great 


international daily newspaper. 
of MONITOR readers in many 


world has been demonstrated as exceptional. 


Branch Offices 
NEW YORK: 500 Fifth Avenue 


CHICAGO: 333 N. Michigan Avenue 
DETROIT: 3-101 General Motors Building 


MIAMI: 1239 Ingraham Building 


KANSAS CITY: 1002 Walnut Street 
SAN FRANCISCO: 625 Market Screet 
LOS ANGELES: 650 S. Grand Avenue 


SEATTLE: 824 Skinner Building 
PARIS: 56 Faubourg Saint Honore 


LONDON, W. 1: 21-23 Shaftesbury Avenue 


GENEVA: 28 Rue du Cendrier 
SYDNEY: 46 Pict Screet 


they can rely 
“Our records 


that MONITOR 


more actual tant consumer 


and that is through regular advertising in THE 
CHRISTIAN SCIENCE MONITOR. You may obtain 
information about the MONITOR 
MARKET at our nearest branch office. — THE 
CHRISTIAN SCIENCE MONITOR, One, Norway 
Street, Boston 15, Mass. 


complete 
The loyalty 
parts of the 


An Inter 





MONITOR, whether it be in the news columns or 
in the advertisements. Added to this is the fact 


average ability to buy. 
There is one best way to reach this impor- 


The (“HRIS 


SCIENCE 


MONITOR 


nats 








upon what they read in the 
readers have far better than 


group with full effectiveness 


STIAN 


nal Datly Newspaper 


Breather for Coast Dealers .. . 





president, Motor Car Dealers Assn.; 


(Chevrolet) , 


CHECKING THE SCORES and the entries at the Southern 
Dealers golf tournament at Los Angeles. Left to right, Al Stuebing (Ford), Hollywood 
Jim Waters (Dodge), 
Santa Ana; J. F. O’Connor (Nash), 
Santa Monica, and George Hill, Carpenteria, who acted as officials. 


pm Be Bg Pg BF runner-up, and Homer Thompson 
Santa Barbara, who had bought both players in the onlouten”” Pool. Left to right, 
Slim Barnard, automobile editor, Los Angeles Examiner; McClelland, Thompson, Rhoads. 





California Automobile 


Los Angeles; Bill Lucado 
Hollywood; Walter Brown (Nash), 





A. F. MeCLELLAND (Buick-Oldsmobile), La Mesa, — og waenrerming on win- 


(Ford), 





Denton Massey Appointed 
Distributor for Willys 
Denton Massey Motors, Ltd., To- 
ronto, has been appointed distribu- 
tor for Willys in northern, central 
and eastern Ontario. Headquarters 
will be at 2424 Yonge St., Toronto. 
Distributors have been appointed 
in 22 towns throughout the area 
and northern Quebec. 
Denton Massey, president, was a 
colonel in the Royal Canadian Air 
Force, is a member of Parliament 
for Toronto. Andrew Blair, general 
manager, has been in automotive 
manufacturing and retailing for 
many. years. 
. * 
Highland Motors Opened 
In Grand Rapids, Mich. 


A DeSoto-Plymouth dealership, 
Highland Motors, has been opened 
at 1620 Leonard St., N.W., Grand 
Rapids, Mich., by Harvey Koning, 
owner and general manager, and 
Maurice J. Van Stee, sales and 
service. The building has 7,000 
square feet of floor space. 

As part of the overall automotive 
service, the latest in wheel align- 
ing, balancing, and frame and axle 
straightening have been installed. 
This department is under the man- 
agement of Gil Sheldon. 

* 


+ + 
Prins, Westerweller Open 


Dealership in Yakima, Wash. 


Midway Motors (Lincoln-Mer- 
cury), a new dealership, has been 
established in Yakima, Wash., in 
Corbett Garage building on S. 
Third St. J. Charles Prins and 
Lawrence Westerweller are the 
owners. 


The partners plan erecting a 


permits. Both served during the 
war with Alaska Communication 
system. 

+ * * 
Nash Dealership Opened 
By Propst & Doellefeld 


Propst & Doellefeld, Inc. (Nash), 
has opened its plant at E. Burn- 
side St. and Fifteenth Ave., Port- 
land, Ore. 

The new building, 90 by 150 feet, 
cost more than $100,000. 

Featured are an underground ex- 
haust system, four hydraulic twin 
post hoists, a Graco lubrication 
system, a $25,000 stock of parts, 
a locker and coffee room for the 
staff of 30 employes, and thermo- 
statically controlled heat. Both 
members of the firm, E. Claude 
Propst and Henry A. Doellefeld, 
have had extended experience in 





the dealership field. Department 


building as material availability |: 


heads include Jack Brennan, serv- 
ice manager; Ernest Wentz, parts 
manager, and Robert Winds, office 
manager. 

+ se * 


Eveleigh Buys Smith Share 


In Watertown Dealership 


George M. Smith, for 27 years 
associated with Smith-Eveleigh 
Motor Sales, Inc. (Dodge-Plym- 
outh), Watertown, N. Y., has dis- 
posed of his interests to Merton 
A. Eveleigh and has retired from 
business. Smith was president of 
the dealership, which will continue 
under the same name. 

At the same time, Mrs. Edith A. 
Smith, wife of George Smith, re- 
tires as treasurer. Smith and Eve- 
leigh founded the business 27 years 
ago, selling Hudsons and Packards 
from 1919 to 1934. 

* + ~ 


George W. Shelor 


George W. Shelor, Inc., Ander- 
son, S. C., has been chartered to 
deal in automobiles, tires, etc. Offi- 
cers are George W. Shelor sr., pres- 
ident; George W. Shelor jr., vice- 
president; Lucille K. Shelor, secre- 
tary and treasurer. 

OK ae oe 


New Firm in Norwalk, O. 


Norwalk Motor Sales of Norwalk, 
O., has been granted a charter. 
Incorporators are Claude B. Flesh- 
er, Homer W. Ewell and John S. 
Flesher. 


* * * 


Westiake United 


Westlake Chevrolet Co., Seattle, 
now has its parts department back 
under one roof in the main dealer- 
ship. Ron Thatcher is the manager. 

+ + 


Rozell Remodels 


Gorman Rozell (Chrysler) of Ash 
Grove, Mo., has completed a re- 
modeling program at a cost of 
$8,000 


* 


* + 
Koehler Enlarges 
Additional parts and_ service 
space has been completed by Otto 
Koehler (Chrysler), Daisetta, Tex. 
The dealership also enlarged the 
showroom and office. 
* * * 


Perry Motor Sales 


Perry Motor Sales, Wellington, 
O., has been incorporated by Jd. E. 
Squire, R. H. Rice and L. R. Boy- 
son. 
” * * 

A new addition to the executive 
staff of Horn-Williams Motor Co. 
(Ford), Dallas, is William F. Brad- 
ley, who returned to the automo- 
tive industry after several months 
in the South Pacific with the Navy. 
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Cost-Price Race 


Break-Even Problem Seen by Many Firms 
If Sales Drop in Wake of Rising Costs 


NEW YORK.—Costs rising fast- 
er than prices have narrowed profit 
margins for virtually all firms sur- 
veyed on the cost-price question, 
National Industrial Conference 
Beard announced last week. 

Although current high volume of 
production and sales were listed 
on the favorable side, fears were 
expressed that adjustments in the 
present high “break-even” points 
could not be speedily made should 
volume recede. Some companies 
said only a moderate dip in sales 
would put them “in the red.” 


Financial results of operations 
for the first half of 1946 were 
“decidedly uneven.” More than 
half the companies surveyed real- 
ized greater profits after taxes 
than in the corresponding 1945 
period, but the declines in in- 
come reported by the remainder 
of the corporations were of suf- 
ficient size so that aggregate net 
income after taxes for all con- 
cerns declined. 

First-half 1946 earnings topping 
previous peacetime peaks were re- 
po by a considerably smaller, 
though still substantial number of 
companies. 

The reduced tax burden was the 
most frequently given reason for 
profit increases over the first half 
of last year, with production and 
sales gains reported as the second 
most important cause. Higher 
prices, which in some cases re- 
sulted in inventory profits, were 
a third reason, though consider- 
ably less important. Other factors 
contributing to the income rise 
included greater mechanization and 
increased plant efficiency; elimina- 
tion of unprofitable items; lower 
repair expenses, and elimination of 
renegotiation and war contracts. 

Profit declines resulted most fre- 
quently from increases in wage 
rates and salaries as compared to 
the same period last year, with 
rises in material costs a close sec- 
ond. Third in importance as a rea- 


Ariz. Registry 
Rises 10,500 


PHOENIX, Ariz.—There are 164,- 
684 motor vehicles registered to 
operate in Arizona, the State Motor 
Vehicle division has announced. 
This is an increase of 10,533 over 
the registration last year. 

Of the 1946 total, 81,258 are in 
Maricopa (Phoenix) county. 








son for profit declines was the 
OPA. Nearly all companies said 
they had difficulties in persuading 
OPA to permit them to pass along 
cost increases. 

Strikes also contributed materi- 
ally to income declines and these, 
together with shortages of parts 
and materials, prevented many 
concerns from operating at as high 
a level as demand would indicate. 

Only a small minority of com- 
panies reported their “break- 
even” points in terms of capacity 
as being the same or below pre- 
war levels. Dlustrating the more 
typical “squeeze,” a foundry said 

it must use 60 percent of its ca- 
pacity to break even today as 
compared with 40 percent in the 
prewar period. 

Manufacturers in other fields re- 
ported production increases of 15 
percent to 40 percent were neces- 
sary to maintain their “break- 
even” points. 

A majority of executives believe 





| . 
HARRIS BROS. CO., Moorhead, Minn., recently joined the ranks of 35-year Stude- 

baker dealers. Hal Harris, head of the firm, is shown above 

Scovill, regional manager, the bronze plaque with which the ee company 


commemorates the milestone. Others in the group: 0. 
and (right) Joe Harris, son of the president. 


receiving from M,. M. 


A. Lindem, manager, 





costs have become more inflexible 
than in the prewar period, the sur- 
vey indicated. An industrial ma- 
chinery executive attributed in- 
creased inflexibility to “a multi- 
plicity of government* laws, rules 
and regulations and also to the 
ever-increasing power of the unions 
which, whether a particular com- 








pany is dominated by them or not, 
tends to prevent or at least modify 
decisions of management which 
would in any way affect wages, 
hours, and working conditions from 
the point of view of an employe 
or employes.” 





Read Jack Weed'’s Backshop for some 
highlights in the service field. 





2,360 New Cars 
Sold in Sept. in 
North Carolina 


RALEIGH, N. C.—September 
sales of 2,360 brought the total of 
new car sales for the year to date 
to 15,160, North Carolina Automo- 
bile Dealers Assn. reported last 
week. Sales in the corresponding 
month a year ago totaled 8. Truck 
transactions were 1,250 st 535 
in September, 1945, and 8,747 for 
the year to date. 

Sales by make last month were: 
Buick, 566; Cadillac, 85; Chrysler, 
435; DeSoto, 383; Dodge 1,152; 
Hudson, 692; Lincoln, 63; Mercury, 
540; Nash, 582; Oldsmobile, 396; 
Packard, 197; Pontiac, 733; Stude- 
baker, 453; Willys, 1; Ford, 3,738; 
Chevrolet, 2,846; Plymouth, 2,226; 
miscellaneous, 72 

Commercial: Autocar, 71; Brown 
Cab, 12; Corbitt, 62; Divco, 30; 
Dodge, 1,452; GMC, 123; Interna- 
tional, 939; Mack, 154; Plymouth, 1; 
Studebaker, 391; White, 133; Willys, 
612; Ford, 1,876; Chevrolet, 2,593; 
Reo, 137; Diamond T, 27; Hudson, 
29; Federal, 67; Nash 1; miscel- 
laneous, 35. 
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HYATT ROLLER 


3. Rear Wheel 
4. Pinion—Rear 


5. Pinion—Front 





TYPICAL LOCATIONS OF 


IN THE NEW 
PASSENGER CARS 
1. Differential R. H. 
2. Differential L. H. 


6. Steering Gear—Upper 
7. Steering Gear—Lower 
8. Mainshaft Pilot 


9. Hydramatic Transmission 
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"1947 


HYATTS —HWIDDEN HELPERS 


Year after year—ever since cars were 








In many 1947 cars, trucks and buses 
there will be Hyatt Roller Bearings as 
there have been for the past fifty years 
—in more positions than ever. 

These hidden helpers—at vital loca- 


tions assure quieter—smoother oper- 


‘‘Dealers Tell Me,’’ by John O. Munn, is 
an open forum for the expression of deal- 
ers’ opinions. 


KUCH! 


TWO-FOLD 
AUTOMOTIVE MARKET 


built—“Hyatt Quiet Roller Bearings” 
have been number one in the automo- 
tive field in both quality and quantity. 
Hyatt Bearings Division, General 








Motors Corporation, Harrison, New 


ation—longer life to moving parts— Jersey; Detroit, Michigan. 


peace of mind to the owner. 





Marine engines, fuel, lubricants, 
parts and accessories, 


ea 


Automobiles — that provide the 
transportation that has contrib- 
y 1 uted greatly to the increase in 
boating. 
Automotive advertisers find in Yachting 
an exceptionally responsive market. 
Yachting’s readers, because they are 
boating fans, have more occasion to use 
automotive products . . . and have the 
means to buy the best. 
Leading publication in the boating field 
in circulation and advertising 


volume. 
YACHTING PUBLISHING CORPORATION 
205 E. 42nd Street. « New York 17, N. Y. 





ROLLER BEARINGS 
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It’s coming, sure as shooting. Sure as the rattles and squeaks when—in a Nash 
Atomic Age, and travel in the stratosphere. **600’’—the noise-making joints are 


, : eliminated by an all-welded, unitized body 
One of these days you'll be selling a car 


built on the principle of the Nash ‘‘600”’ 

. .. and it’s sooner than you think. Why should people put up with jolts when 
they can step in a Nash ‘‘600”’ and feel 

the immediate difference in four-wheel 


and frame? 


Current production headaches won’t stop 
it, only delay it. Because the Nash ‘‘600’’ 
idea is inevitable—the next motoring step 


coil springing? 


forward for most car buyers. And why should tourists have to worry 

about hotel accommodations—when the 
Why should a gallon of gas produce only man in a Nash can have a Convertible 
15 to 20 miles of transportation, when— double bed in’the back seatP.... 

in a Nash ‘‘600’’—it carries six big 


people 25 to 30 luxurious miles at Well—you’ll never know what we are 


talking about until you see the difference 
in a Nash ‘‘600.’’ It’s a brand-new feel to 


moderate highway speed? 


Why should motorists suffer all winter— an automobile, that’s all—a swifter, 
when the man in a Nash enjoys automatic quieter, more enjoyable way to travel. 
heat and ventilation that equals the 
ili ailitiaiaad Yes—it’s coming, sure as shooting. Sure 
as the Atomic Age, and travel in the 
Why should a man lug around an extra stratosphere. 


quarter ton of superfluous metal— 


Mash. Matar. 


Why should people listen to annoying Division of Nash-Kelvinator Corporation, Detroit 32, Michigan. 
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Auto Personnel 








Ford Appoints Lottmann 


Head of Commodity Research 


Appointment of Victor G. Lott- 
mann of Chicago as director of 
commodity research of Ford Motor 
was announced last week by Albert 
J. Browning, vice-president’ in 
charge of purchasing. 

Lottmann, manager of the eco- 
nomic research department of the 
management engineering firm of 
Booz, Allen & Hamilton, Chicago, 
will conduct inventory and com- 
modity studies. Prior to the Chi- 
cago service he managed the sales 
research division of Ralston Purina 
Co., and served on the faculty of 
‘the Business School of Washington 
University, both in St. Louis. 

a + * 


Goodyear Honors Slusser 


For 35 Years’ Service 

Cliff Slusser, who joined Good- 
year Tire & Rubber Co. at Akron, 
in 1911 as a teen-age clerk and in 
15 years became vice-president of 
the company, rounded out 35 years’ 
service in October. Chairman P. W. 
Litchfield presented a 35-year ser- 





vice pin to Slusser at a factory 
council luncheon. 

A native of Massillon, O., Slusser 
came to Akron in 1906, to work in 
a rubber shop. Realizing his need 
for more education, he studied at 
night, took correspondence courses 
and attended business college. In 
1911 he got a job at Goodyear as a 
clerk in the service department, 
adjusting returned goods. 

* * os 


Fritzsche Heads Committee 


For National Plastics Show 


Neil O. Broderson, president of 
Society of thd Plastics Industry, 
has named members of the com- 
mittee to direct the second Nation- 
al Plastics Exposition to be held 
in Chicago May 5 to 11, 1947. 

Allan Fritzsche, of General In- 
dustries Co., Elyria, O., is chair- 
man, and the following men were 
named to serve with him: 

R. E. Blanchard, of Stimson AGA 
Plastics, Chicago; Allan Brown, of 
Bakelite Corp., New York; Charles 
F. Elmes, of Elmes Engineering 
Works, Chicago; J. R. Hoover, of 
B. F. Goodrich Chemical Co., Cleve- 





land; J. L. Hewie jr. of Grigoleit 
Co., Chicago; Elmer E. Mills, of 
Elmer E. Mills Corp., Chicago; 
Edward J. Pechin, of E. L duPont 
de Nemours & Co., Inc., Arlington, 
N. J.; 3. W. of Chicago 
Molded Products Corp., Chicago, 
and J. R. Turnbull, of Monsanto 
Chemical Co., Springfield, Mass. 
* sa = 


Doremus of Chandler 
To Leave Firm Dec. 1 


Howard I. Doremus, vice-presi- 
dent of Chandler Industries, Inc., 
formerly Sponge-Aire Seat Co., 166 
Chandler St., Buffalo 7, will leave 
the firm Dec. 1 to enter business 
on the West Coast, according to 
E. F. Becher, president. 

Doremus has been associated for 
a number of years with automobile 
companies in the Cleveland and 
Detroit areas. 

+ 


Loewy Elected President 


Of Industrial Designers 


The Society of Industrial Design- 
ers has announced the following 
officers for the coming year: Ray- 
mond Loewy, president; Harold 
Van Doren, vice-president; Egmont 
Arens, secretary, and Ray Patten, 
treasurer. 

The outgoing president, Walter 
Dorwin Teague, reviewed the prog- 








Match, Richmond, Calif., western region; J. 
of sales and advertising; A. H. Crowley, Mercury sales manager; C. J. Seyffer, Fdge- 
water, N. J., northeastern region; F. J. Denney, Lincoin sales manager; H. D. Everett 


jr., director of marketing 
midwestern region; I. B. Groves, 
born, central region; C. R. 
general superintendent, Lincoin plant. 


department; (standing) W. K. Edmunds, Chicago, 
Kansas City, southwestern region; A. B. Pease, Dear- 
. Chester, Pa., southeastern region; N. 8. Brown, 





ress made during the past year, 
stressing the success the society 
has had in working out a code of 
practice for the profession, and the 
assistance given to veterans and 
students seeking a career in in- 
dustrial design. He stated that the 
society, under its policy of impos- 
ing rigid professional standards, 
has increased its membership slow- 
ly from the original 15 to the pres- 
ent 63 members. 











WELDING ALUMINUM 


REYNOLDS 
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ALLOY SELECTOR 


Just two settings to place at your fingertips the 
mechanical properties, chemical composition, 
physical constants, thermal treatments, and 
specification numbers of 18 aluminum alloys. 
Price $1.00. (Check space in coupon.) 





METALS WEIGHT CALCULATOR 
One of the handiest calculating devices ever 
developed ... simple... accurate . . . fast. Cal 
culates weights of aluminum, magnesium, 
steel, brass, copper, and nickel. Only $.50. 
(Check space in coupon.) 


GAS WELDING 


Reynolds Metals Company 
2539 South Third Street 
Louisville 1, Kentucky 


Please send me “Welding Aluminum.” I enclose $1.00 
(check or money order) to cover the cost of printing 
and mailing. 


NAME 





— 


h Handbook on Welding Aluminum 


Are you welding aluminum now? Do you 
plan to weld aluminum in the future? 
If so, this book is for you! 


ERE’S a new up-to-the-minute book, “Welding Aluminum,” 


that presents a concise, authoritative discussion of prob- 


lems dealing with welding aluminum and aluminum alloys. 
Many new war-developed applications are described. Under 
a single cover, in handy usable form, you will find detailed 
information on 11 aluminum welding processes, from edge 
preparation to finishing, a comprehensive discussion of alu- 
minum alloys and tempers, and helpful tables on proper- 
ties, gauges, sizes, and stfengths. 


“Welding Aluminum” is clearly illustrated with 44 in- 


teresting photographs and graphs of welding operations. If 
you work with aluminum, you'll find ‘““Welding Alumi- 


num”, prepared by the technical staff of the Reynolds 
Metals Company, an invaluable reference book. 

How do you get your copy? Simply fill out the coupon 
on this page and mail with your check or money order for 
one dollar, to cover the cost of printing and mailing, to 

Reynolds Metals Company, 2500 South Third Street, 


Louisville 1, Kentucky. . 


Detroit address: 1010 Fisher Bldg. 


83 PAGES packed with accurate up-to-the- 
minute facts, figures, and photographs— about 


Edge Preparation 
Cleaning and Preheating 


Carbon-Arc Welding 
Atomic-Hydrogen Arc Welding 
Inert-Gas-Shielded Welding 


Welding Flame RESISTANCE WELDING 

Welding Rods Spot Welding 

Welding Fluxes Seam Welding 

Heat-Treatable Alloys Flash Welding 

Aluminum Castings BRAZING ALUMINUM 
ARC WELDING Furnace 

Metal-Arc Welding Torch 


SOLDERING ALUMINUM 


1066-A1-8B 
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STATE 





( ) Please send me a Reynolds Aluminum Alloy Selector. I enclose $1.00. 
( ) Please send me a Reynolds Weight Calculator. I enclose 50 cents. 


PLEASE PRINT OR TYPE CAREFULLY 


Auto Executives Given 
Honors by Controllers 


TOLEDO.— The Toledo Control 
of Controllers Institute of America 
has elected the following executives 
as officers: President, J. B. Fenner, 
treasurer, Electric Auto-Lite; and 
director, H. M. Brown, assistant 
secretary and treasurer, Toledo 
Steel Products Co. At the annual 
meeting of the Buffalo Control, 
James G. Gibson, president comp- 
troller of Chevrolet Motor & Axle, 
was chosen president and Claude 
O. Rainey, controller, Trico Prod- 
ucts Corp., vice-president. Ray L. 
Medler, controller, Trailmobile, was 
voted vice-president of the Cincin- 
nati Control, while Norman Kurz, 
controller of Crosley Motors, was 
chosen director. Bridgeport elected 
Edward T. McCarthy, vice-presi- 
dent and controller, Casco Prod- 
ucts, secretary and treasurer. 

Four automobile executives were 
elected directors at Detroit. They 
are, L. M. Elliott, controller, Mc- 
Cord Corp.; A. I. Hawkins, treas- 
urer, Timken-Detroit Axle; L. J. 
Sorensen, treasurer, Standard Prod- 
ucts Co., and George W. Troost, 
assistant comptroller of Chrysler. 
O. J. Norris, assistant treasurer, 
Ross Gear and Tool Co., has been 
made director at Indianapolis, 
while M. E. Price, controller, 
Thompson Products, was nomi- 
nated by Cleveland as director. 

The following directors have been 
elected by local controls: J. E. Sav- 
acool, vice-president, controller and 
director of Mack Truck, New York 
City; Warren Webster, secretary, 
Joyce-Cribland Co., Dayton, and 
Arnold E. Woonton, secretary and 
treasurer of New Process Gear 
Corp., by Syracuse. ‘ 

2 


Signal Corps Certificate 
Presented to Galvin 


Brig. Gen. Calvert H. Arnold, 
chief, Signal Corps Procurement 
and Distribution service, represent- 
ing Secretary of War Robert P. 
Patterson, and Maj. Gen. H. C. 
Ingles, chief signal officer, pre- 
sented a Certificate of Appreciation 
to P. V. Galvin for the “outstand- 
ing and dependable service” ren- 
dered by Galvin Mfg. to the signal 
corps during World War II. 

Galvin accepted the certificate in 
behalf of the employes at a cere- 
mony in the rear of the plant in 


Chicago. 
* * 


Daley, Gehring Promoted 
In General Tire Sales 


Appointment of James T. Daley 
as assistant to the manager of the 
operating division of the sales de- 
partment at General Tire & Rubber 
is announced by L. A. McQueen, 
vice-president. 

Daley has been with General five 
years and served as manager of 
the billing department before ad- 
vancing to his new position. David 
Gehring is transferred from the 
operating division of the sales de- 
partment to central sales division 
with headquarters in Akron, where 
he will assume the position vacated 
by Edward B. Butler, recently ap- 
pointed director of public relations. 

7. * 


Weirauch Named 


Bernard F. Weirauch has been 
named general sales manager of 
Orr Iron Co., Evansville, Ind. The 
appointment is effective as of Jan. 
1, 1947, it was announced by com- 





pany officials. 
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Truck Expansion 


Chevrolet Dealers Boost Facilities 
For Sales and Service 











DETROIT.—Cognizant of the im- 
portance of trucks in the economy 
of the nation, Chevrolet dealers 
are expanding 
sales and service 
facilities for the 
exclusive use of 
truck users, ac- 
cording to T. H. 
Keating, general 
sales manager of 
Chevrolet. 

In pointing out 
this trend, Keat- 
ing said many of 
Chevrolet’s most 
progressive and 
successful dealers 
have recently established truck de- 
partments with personnel and 
equipment separated from the pas- 
senger car division and devoted 
solely to truck and commercial car 
activities. Some dealers, he said, 
have constructed modern buildings 
especially designed for efficient 
truck servicing and equipped them 
with the heavy tools essential for 
the best truck service. 


Expansion of truck departments, 
Keating said, is a development of 
the experience acquired by dealers 
in recent years servicing ‘trucks 
vital to the military effort and war- 
time production. 

As building materials and addi- 
tional skilled mechanical personnel 
become available, other progressive 
dealers intend to establish separate 
truck departments, J. W. Burke, 
manager of the commercial and 
truck department of Chevrolet, re- 
ported. He said the broadened 
truck program of Chevrolet dealers 
involves every section of the na- 
tion. 


“The specialized nature of the 


Hudson Flys to Address 
Federal’s Mexico Dealers 


DETROIT.—M. L. Hudson, ex- 
port manager of Federal Motor 
Truck Co., has departed by plane 
for Mexico City to direct a meet- 
ing of Mexican dealers scheduled 
for this week. 


Sales and merchandising policies 
will be the principal topics to be 
discussed on the agenda. All Fed- 
eral dealers in Mexico are expected 
to attend the two-day meeting. 





T. H. Keating 








Maze Returns 
“Bill” Maze has returned to St. 
Cloud, Fla., in partnership with his 
son, Earl Maze, and will have 
charge of the service department 
of T. P. Baker Motor Co. (DeSoto- 
Plymouth). 














truck business calls for specialized 
operation in sales and _ service,” 
Burke said. “Servicing and repair 
of trucks is an entirely different 
problem from the servicing of pas- 
senger cars. For one thing, more 
shop space is required, and truck 
mechanical service is usually more 
extensive and demands more time. 
Heavier and more varied tools are 
often necessary in this line of 
work. 

“Delay in repairing a car usually 
means only a brief inconvenience 
for the owner, but delay in re- 
pairing a truck is often costly in 
time and money and may mean the 
loss of perishable merchandise. 
Setting up of the specially equipped 
truck departments manned by 
skilled truck personnel is a val- 
uable contribution to the transpor- 
tation system of the country,” 
Burke asserted. 





TOM McDONNELL, Ine. (Lincoin-Mercury) recently moved into its new headquarters, 
Ave., Birmingham, Mich. T. E. McDonnell has been associated with 


Ford Motor in various capacities for 25 years. He has been an assistant manager at/j,ng Automotive Trades 


850 S. Woodward 
of the 


Cleveland Sales 
Of New Cars Top 
Sept., 41, Mark 


CLEVELAND.—For the first 
time, Cuyahoga county new car 
sales of a postwar month topped 
the number of cars sold here dur- 
ing the same month of 1941. 

Figures furnished by the Cleve- 


I sales staff at Dearborn for five years. Assn., 





Ford branches and was a 


Earl A. Brown jr., formerly in the foreign service operations of the home office at Dear- 
W. Coopes, until recently lieutenant colonel in the/car sales here last month. During 


born, is service manager, and A. 
Ordnance department, is salesmanager. 


Inc., show 2,764 new passenger 


September, 1941, 1,757 cars were 





Registrations Up 


In Saskatchewan 


OTTAWA.—An increase of more 
than 34,000 in the total number of 
licensed motor vehicles on Sas- 
katchewan roads this year in com- 
parison with last was reported last 
week by Saskatchewan govern- 
ment’s treasurer, C. M. Fines. 

Total licensed motor vehicles, for 
the period ended Sept. 15 was 363,- 





723, compared with 329,312 last 





sold. These figures are attributed 
year, with total revenue up to $2,-/t, the change from 1941 to 1942 
566,525 from $2,312,174 in 1945. Li-| models during September of 1941, 
censed drivers increased from 181,-|the lowest sales month of that year. 
315 in 1945 to 204,250 in 1946. Hold-| ‘his year’s total of 16,644 new 
ers of private automobile licenses] car sales does not approximate the 
increased from 93,763 last year to|50,027 sold during the first nine 
97,048 this year, with truck licenses|months of 1941. A sales drop of 
up from 31,423 to 44,288. Largest|about 9 percent from August was 
increase in licenses was the “deal-| attributed to manufacturers’ lack 
ers and wreckers” group, doubling|of manpower and material short- 
from 587 to 1,089. ages. 








Want to buy or sell new or used cars? ‘‘Dealers Tell Me,’’ by John O. Munn, is 
Classified Want Ads (see inside back cover) | an open forum for the expression of deal- 
will solve your problem. ers’ opinions. 

















Hobart—Standard models of this | 
make available in large quantities 


and most ratings. 








Westinghouse— Portable models 


available in limited quantities. 


| 


Lincoln—In all models and most 
ratings. Many in the popular 300 
—400 Ampere size. 


Electrodes and Welding Rods— 
| Millions of pounds available in 
all types and sizes. 





IT’S EASY FOR THE SMALL 
BUSINESSMAN TO GET THEM AT 
A SAVING. 


Hundreds of arc welders are available to small busi- 
nesses for immediate delivery. Some are unused. 
Some are used. All were made by well known manu- 
facturers. 

Now they are offered for sale at real bargain prices. 

These are the type welders needed by garages, 
repair shops and maintenance shops. The large in- 
ventory includes welders of 200, 300 and 400 Ampere 
Rating, either DC or AC. They are located at va- 
rious points throughout the country and may be 


— 
] —-=—™ iia 4 inspected before purchase. 
_— \ To obtain complete information on availability, 
——™ 4 mail this coupe" cia aell \ location and condition of the equipment you want, 
r For full iatormaii?® - stration: ion © 9 . fill out the coupon and send it to your nearest War 
\ Wat pg} demcomnpiet  inforang é ¢ Welders \ Assets Administration Regional Office. 


















Offices located at: Atlanta + Birmingham 
Beston + Charlotte - Chicago + Cincinnati 
Cleveland + Dalias + Denver + Detroit - Fort 


Worth + Helena 
Kansas City, Mo. 


GOVERNMENT 


All Arc Welders are subject to priority regu- 
lations. VETERANS OF WORLD WAR II 
are iuvited to be certified at the War Assets 
Administration Certifying Office serving their 
area and then to purchase the material 
offered herein. 


EXPORTERS 
The War Assets Administration solicits your 
inquiries. Communicate with your foreign 
clients promptly. 





Louisville - Minneapolis + Nashville - New 






OWNED Orleans + New York + Omaha 
Philadelphia + Portland, Ore. + Richmond 
* Houst ¢ Jacksonville SURPLUS St. Lovis + Salt lake City + San Antonio 





« Little Rock « Los Angeles 






San Francisco + Seattle « Spokane + Tulsa 649-3 
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British Auto News 


Exports Quadruple Monthly Rate in ’38; 
Trade Policy Dampens ‘People’s Car’ 


By David Wood 
London Correspondent 


LONDON.—During August, the 
value of British vehicle exports 
reached nearly four times the 
monthly average of 1938 although 
vehicles involved numbered less 
than half the 1938 figure. New cars 
shipped totaled 6,592 (worth $6,762,- 
150) and 1,781 commercial vehicles 
were valued at $2,537,664. 

New Zealand led with 1,109 cars, 
and India followed with 836. Ex- 
ports to European countries made 
a new high: Denmark, 465; Hol- 
land, 328; Switzerland, 381; Swed- 
en, 265, and Portugal, 98. 

Argentina took 257 cars and 133 
chassis, but no commercial ve- 
hicles. Australia bought 256 cars, 
but booked 1,094 chassis on which 
Australian bodies will be fixed. 

The slight July fall in British 
production was made up in the 
August figures. Cars numbered 20,- 
076 and commercial vehicles 11,115. 
It is significant that almost the 
whole of the car production stop- 
ped at 12 hp. Nearly 6,800 were 
8 hp. or less and 9,979 were in the 
8-12 hp. category. In the 12-16 hp. 
group there were 2,720; 16-20 hp., 
293; over 20 hp., 274. 

Of the commercial vehicles, 3,603 
were under 15 cwt., 6,235 between 
15 cwt.-6 tons, and only 291 of more 
than 6 tons. Britain imported 125 
cars during August, valued at 
$47,276. . * 7 


More British Auto Firms 


Eye Farm Possibilities 

First of the implements to be 
produced under the “working ar- 
rangement” between Ford and 
leading British agricultural ma- 
chinery manufacturers was dem- 
onstrated last week. It is a mount- 
ed plough, available in four mod- 
els, and fitted with semi-digger 
bottoms. 

The British tractor and farm im- 
plement war promises to build up 
during the next few months. Ford 
has been the leader but now sev- 
eral auto manufacturers are mak- 
ing a bid for the rich European 
prize. Sir John Black, of Standard, 
has linked up with Harry Fergu- 
son, Inc., Detroit. 

The Nuffield Organization has 
started work in Durham factory, 
and Denis Kendall, though late 
with his cheap 6 hp. car, is on 
time with his tractor. 

* * * 


Volkswagen Demand Locks 


Bumpers with Export Plan 
A large section of the would-be 
motoring public that cannot afford 
the postwar British cars is discuss- 
ing the German Volkswagen. Lead- 
ers of the demand that manufac- 
turers should either make it or 
some similar model are returned 
servicemen who drove captured 
specimens or who have been turn- 
ing out the Volkswagen in the 
British zone at about $300. 

The British automotive industry 
had full opportunities to study 
Volkswagen production and to put 
the car through its paces. They 
decided that the People’s car failed 
the test and Nuffield has been at 
particular pains to disassociate it- 
self from rumors that they mean 
to produce it. 

I suspect the British manufac- 
turers would have kept off the 
Volkswagen if the tests had been 
okay. For years now their prob- 
lem has been to market in Britain 
a model that will be equally good 
for export. To this end, they have 
bitterly opposed horse-power taxa- 
tion, which puts a premium on 
8-10 hp. runabouts. For all its mer- 
its (speed, cheapness, etc.) the 
Volkswagen is not an export car. 

But the fact remains that the 
number of people at home who 
can afford Britain’s postwar cheap- 
level cars is much smaller than 
in 1939. At the moment, that is no 
problem because the export mar- 
ket is keen. In a year or two, one 
or more British manufacturers 
may change policy to cash in on 
the “working man’s car,” modeled 
on the Volkswagen. 

* + o 


Upholstery, Steel Make 


Auto Outlook Foggy 
Shortages of sheet steel and up- 
holstery fabrics are worrying the 





British industry. Sir William 
Rootes, chairman of the Society 
of Manufacturers materials com- 
mittee, has called upon the gov- 
ernment to seek sources of sheet 
steel supply adequate both for the 
nation’s big housing drive and mo- 
tor vehicle construction. 


SMMT’s body textiles committee 
has investigated the upholstery 
materials shortage and found that 
perhaps only.25 percent of total 
requirements is likely to be avail- 
able. The wool industry is booking 
orders six months ahead and man- 
ufacturers who had not foreseen 
the shortage are now badly placed. 
It seems there are ample stocks 
of raw wool, but a shortage of 
cloth workers keeps down uphol- 
stery output. Some mills are work- 
ing at only 60 percent capacity. 

It now appears that controls 
have been applied to sheet steel 
manufacture, and automotive man- 
ufacturers are called on to budget 
12 months ahead—and even then 








COL. A. E. WHITE, center, chief of physical medicine at Percy Jones Hospital. 
Battle Creek, Mich., receives the keys to a new ‘‘Valiant’’ Oldsmobile to be used in 
teaching disabled veterans to drive again. At right is Capt. J. 0. Roberts, administra- 


tive assistant in the physical 


service, who takes active part in all rehabilita- 


medicine 
tion programs at the hospital. Left, Merle E. Long of Oldsmobile division. 





cannot count on firm delivery. 
* * « 


Irish car buyers are protesting 
that American cars assembled in 
Ireland are more than twice the 
price in America. Cars selling in 
America at $1,200-$1,400 are on 
sale in Ireland at $3,000-$3,600, al- 
though customs duties and freight 
account for only $280. It is sug- 
gested that the extra $1,600 is due 
to assembling in Ireland. 


Since 1933, when assembly in 





Ireland began, it is argued that 
Irish prices have lost all relation 
to prices in countries of origin, 
including Britain. 

* + “* 

The British Junior Car Club is 
offering a prize of $4,000 for the 
best practical performance by a 
car in which the motive power is 
supplied by a _non-reciprocating 
prime mover. Use of steam, elec- 
tricity, or direct air reaction is 
barred. 





3,890 Vehicles 
Financed During 


Sept. in Canada 


MONTREAL.—The financing of 
new and used motor sales declined 
in Setember in Canada to 3,890 
units valued at $3,329,589, compared 
with 4,025 vehicles financed for 
$3,481,397 in August and 2,496 for 
$1,281,730 a year ago, the Domin- 
ion Bureau of Statistics reports. 

The 1,642 new cars financed in 
September, lowest since March, was 
made up of 764 passenger cars and 
878 commercial vehicles. For the 
first nine months of this year 15,468 
new vehicles were financed for $18,- 
450,210, compared with 2,713 for 
$3,717,133 in the corresponding pe- 
riod last year. 

Used vehicle financing increased 
to 2,248 cars for $1,094,825, com- 
pared with 1,937 units for $1,016,- 
721 the previous month and 2,172 
for $874,347 in September last year. 
The September total was comprised 
of 1,490 passenger cars and 758 
commercial vehicles. 





Johnson Motor Co. (Chrysler- 
Plymouth), Mena, Ark., formally 
opéned its new building last week 
with an open house. 





The Red Convertible and 





If you want plenty of traffic in your dealers’ showrooms, 
psychological studies point up a surefire way of getting it. 


Have them display a red convertible. 


Nine out of ten people will walk out with a 2-door black 
sedan. But it’s the red convertible that draws them in—and 


unless you draw them in, they can’t be sold any model. 


People are just naturally attracted by color—and that’s why 
the Sunday magazine picture sections of Metro Group are 


so important to an automobile advertiser. 


For the full-color reproduction in these Metro Group 
sections portrays your product in all its natural 


glamour. 


Even more important is the fact that no other medium 
assembles for you so large an audience with so high a degree 


of reader loyalty. 


Specifically, a total audience of 14,000,000 families—better 
than one third of the nation’s homes—and that means fifty 
million men, women and teen-agers! Better still, this 





Metropolitan Group Gravure 


26 SUNDAY PICTURE MAGAZINE SECTIONS ... INDEPENDENTLY EDITED FOR 14,000,000 FAMILIES 
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Canada Sells 
13,100 Surplus 
Cars, Trucks 


OTTAWA, Ont.—Although the 
demand for motor vehicles has 
been considerably lightened by the 
distribution in Canada of some 
13,100 surplus cars and trucks and 
3,500 motorcycles by the War As- 
sets Corp., officials of the corpora- 
tion state that many times that 





THE COUNTER of the parts department of Ofgant Chevrolet Co., 844 Main St., 


Cambridge, Mass. 





total could have been disposed of 
had they been available. 

With the exception of govern- 
ment priorities and sales of mili- 
tary type trucks to farmers, all 
automotive disposals are made by 
the corporation through established 
dealers. 

In the period of just over two 
years in which the corporation has 
been operating, a grand total of 
14,645 motor cars and trucks and 
3,521 motorcycles have been dis- | 
posed of. 

These figures are contained in a 
statement of operations up to Sept. 
80, just released by the Canadian 
agency. 





‘*Dealers Tell Me,’’ by John O. Munn, is 
an open forum for the expression of deal- 








How’s Your Used-Car Jargon? 


There probably couldn’t be a worse time for humor in the used-car 
business, but one used-car dealer suggested that dealers haven’t 
anything else to do now, so why not start a contest? 

He suggested that the first prize be a sad sack—with OPA’s head 
inside. It would go to the déaler who submitted the most colorful 
jargon of used-car men. 

To start it rolling, he offered: “That pig’s been rolled,” for a car 
that has turned over in an accident. Other terms are “sheiker,” 
“junker,” “heat and music,” and “smooth skins.” 

What’s yours—and be sure to identify what they mean! 

Seriously, Automotive News is trying to work up a glossary of used- 
car jargon. So we’d appreciate any help we can get! 











ers’ opinions. 





Which Make to Buy? 


Collier’s Study of Urban Areas Shows 
31 Percent Undecided 


NEW YORK.—Thirty-one per- 
cent of those checked in a Crow- 
ell-Collier survey who intend to 
buy cars have not decided on what 
kind they will buy, it is revealed 
in a booklet published on the sur- 
vey. 

The breakdown on those unde- 
cided on make was 9.5 percent all 
families, 31 all buyers, 13.3 Collier’s 
families and 30.7 Collier’s buyers. 

This study, in which the market 
is measured statistically, is supple- 
mentary to a survey made by the 
Psychological Corp. for Collier’s. 
It is based on 8,000 personal inter- 
views in 125 cities and towns of 
population of 2,500 or more, made 
in November and December, 1945, 
and March, 1946. 

Total families planning to buy 
was 30.6 percent for all families; 
43.3 percent for Collier’s families. 
Uncertain about buying were 16.5 
percent all families; 16.9 percent 
Collier’s. Families not planning to 
buy were 52.9 percent all, 39.8 per- 
cent Collier’s. 





The Two-Door Black Sedan 





mighty audience peaks up in the teeming centers of trade 
where 70% of all retail sales take place—including auto- 


mobile sales, 


And that’s not all! For nine out of ten men and women 
who buy these great Sunday newspapers turn to the maga- 


zine picture section and give it the highest average inside 


reader traffic of anything in print! 


Imagine—72% family coverage right here in Detroit; 70% 


in Chicago; 77% in Pittsburgh; 83% in Philadelphia; 82% 
in Cleveland; 87% in Washington; 74% in New York, etc. 
But wait—78% of all families in the 14 top U. S. markets; 


62% in the 92 top markets; 58% of all families in the 1074 


cities of 10,000 or more. Plus an additional 4,000,000 fam- 


ilies elsewhere in the nation! 


ATLANTA JOURNAL CHICAGO TRIBUNE DETROIT NEWS PHILADELPHIA INQUIRER 
BALTIMORE SUN CINCINNATI ENQUIRER LOS ANGELES TIMES PITTSBURGH PRESS 

BOSTON GLOBE CLEVELAND PLAIN DEALER MILWAUKEE JOURNAL PROVIDENCE JOURNAL 
BOSTON HERALD DES MOINES REGISTER MINNEAPOLIS TRIBUNE ST. LOUIS GLOBE-DEMOCRAT 


BUFFALO COURIER-EXPRESS 


DETROIT FREE PRESS 


If this vast audience ranges beyond your sales orbit, you 
can pick and choose Metro Group magazine sections—down 
to 10 publishing cities—to fit your particular sales picture. 


Have you heard the whole Metro Group Gravure story 


lately? Call TR 2-2090 now for complete facts and figures. 


NEW YORK NEWS ST. LOUIS POST-DISPATCH 


ST. PAUL PIONEER PRESS 

SEATTLE TIMES 

SPRINGFIELD UNION AND REPUBLICAN 
SYRACUSE POST-STANDARD 
WASHINGTON STAR 





The base was 8,000 all families; 
1,246 Collier’s families. 

Buying preferences were: 

Chevrolet, 4.3 percent all fam- 
ilies, 14.2 all buyers, 6 Collier’s 
families, 13.9 Collier’s buyers. 

Ford, 4.3 percent all families, 13.9 
all buyers, 5.4 Collier’s families, 12.4 
Collier’s buyers. 


Buick, 2.7, 8.7, 4.2, 9.8. 
Plymouth, 1.9, 6.1, 2.6, 5.9. 

Pontiac, 1.6, 5.3, 2.6, 5.9. 
Oldsmobile, 1.5, 5.0, 2.3, 5.4. 
Chrysler, 1.0, 3.4, 1.2, 2.8. 
Dodge, .9, 3.1, 1.0, 2.4. 

Packard, .5, 1.5, .9, 2.0. 

Cadillac, .3, .9, .8, 1.9. 

De Soto, .3, .9, .7, 1.7. 

Nash, .4, 1.5, .6, 1.3. 
Studebaker, .3, 1.1, .4, .9. 
Hudson, .3, .9, .4, .9. 

Mercury, .4, 1.2, .3, .7. 

Frazer, .1, .3, .2, .6. 

Kaiser, .1, .4, .2, 4. 

All other makes, .2, .6, .2, .4. 
Base families: 8,000 all families, 
2,453 all buyers, 1,246 Collier’s fam- 
ilies and 540 Collier’s buyers. 

Of the cars owned by Collier’s 
families, 51.8 percent were pur- 
chased new and 42.8 percent used. 


AAA Conclave 
Set Nov. 13-15 in 


San Francisco 


WASHINGTON.—Delegates from 
motor clubs in all parts of the na- 
tion will meet in San Francisco, 
Nov. 13-15, to take part in the 
ferty-fourth annual convention of 
the American Automobile Assn., it 
was announced here last week by 
the national motoring body. 

Many matters vital to automo- 
tive transportation are scheduled 
to be taken up at AAA’s first post- 
war meeting of delegates, it was 
stated. These include: 

Development of a nationwide sys- 
tem of high-type highways; provi- 
sion of adequate off-street parking 
facilities; formulation of basic 
principles governing federal par- 
ticipation in road building pro- 
grams; threat of substantially in- 
creased motor tax burdens; stimu- 
lation of tourist travel; effective 
and continuing traffic safety ac- 
tivities, and protection of the in- 
terests of the motorist as a con- 
sumer, 

With AAA President H. J. Brun- 
nier presiding at the daily sessions, 
the motor club delegates will hear 
a number of important speakers, 
including Gov. Earl Warren of 
California; Byron Price, former 
executive editor of the Associated 
Press and wartime director of cen- 
sorship, who is now vice-president 
of the Motion Picture Assn. of 
America; Director Newton Drury 
of the National Park service, and 
James Newman, vice-president of 
Goodrich Rubber. 

An outstanding feature of this 
year’s meeting, it was said, is to 
be a panel discussion of the park- 
ing problem, now considered one 
cn worst motoring head- 
aches. 








Chrysler Boosts 


Turner in Minn. 


MINNEAPOLIS. —H. I. Turner, 
formerly district manager in the 
Minneapolis region for Chrysler 
division, has been 
appointed region- 
al manager, with 
h eadquarters 
here, according 
to Stewart W. 
Munroe, general 
sales manager. 
He succeeds Fred 
F. Golden, who 
retired from the 
Chrysler division 
field organization 
recently. Turner 
is a veteran of 
more than 30 years’ service in the 
automobile business, 11 years of 
which he has spent with Chrysler. 
He has also been with Studebaker, 
Oldsmobile and Graham-Paige. 





H. I. Turner 





What do you want to buy, sell or trade? 
See Classified Want Ads, inside back cover, 
this issue. 
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On Wall Street... 





Many Buyers Disregard 


Brokers’ Pessimism 


By Dana Stuart 
Staff Correspondent 

NEW YORK.—There is more 
pessimism in Wall Street now than 
at any time since the end of the 
war. If the sentiments heard in 
the. Street made stock prices, Gen- 
eral Motors would be selling 19 or 
15 points lower. But the investing 
public is spread out all over the 
country and has a way of going 
its own way regardless of what it 
hears from brokerage houses in 
the financial centers of New York 
or other cities. 

When the Dow-Jones industrial 
stock price average was around 
212 at the end of May, Wall 
Street was full of optimism. The 
average was “going to 300, or at 
least to 275.” 

Now that the average is 40 or 
more points lower, all is pessimism 

and the “average is going down 
to 100, or at least to 125.” It is 








Stock Price Averages 
Latest Preeed’g Year 


Week Week Ago 
10 cars, trucks ... 31.60 31.75 41.90 
10 parts, access. .. 32.56 32.80 42.85 
5 tire, rubbers ... 58.05 58.40 59.00 
26 automotives ... 39.15 39.40 45.70 





widespread talk of this sort that 
is causing a lot of people to de- 
cide that the stock market and 
business generally may be in a 
stronger position than appears on 
the surface. 

This doesn’t mean, however, that 
there is any real body of opinion 
that the primary trend of the mar- 
ket has changed from downward 
to upward. It simply means that 
there is at least some belief that 
the bear market will be neither 
as long or as severe as was at first 
thought possible. 


At least one well placed super- 








THE INSTRUMENT panei 


and controls 
panel 


metal. At the left end of the panel is the 
radio receiver and transmitter. 





visor of investments of substantial 
size takes the view that the recent 
sharp decline in stock prices was 
not a forecast of a business de- 
pression at all. He says the decline 
was the result of discouragement 
of the public over the wrecking of 
industry’s reconversion program by 
the Federal government. 

This has been a year of frustra- 
tion for the American people. he 
says, and the stock market has re- 
flected this rather than the expec- 
tation of a drastic slump in busi- 
ness. 

He cites the automobile industry 
as an example. He scoffs at any 


| suggestion that the industry will 
not be able to sell all the cars and 
trucks it can produce in the next 
two years. When reminded that 
higher costs may drastically reduce 
profit margins, he was willing to 
leave that to the ingenuity of the 
industry’s management. 

As to the possibility of strikes 
causing still more production de- 
lays, he says he believes that 
labor is beginning to realize that 
it has overplayed its hand and 
that threats of strikes are less 
likely to be realized than is gen- 
erally feared. 


FIN ANCIAL 


Studebaker Earns 
$49,030 Profit 
After Tax Credit 


SOUTH BEND, Ind.—Studebaker 
Corp. and its subsidiaries in the 
quarter ended Sept. 30, 1946, had 
a consolidated net profit of $49,030 
after all charges including depre- 
ciation, it was reported last week. 
In the period the company had an 
operating loss of $663,970 which 

















For these, if one is a Texan, 


one comes to Dallas: 


The Metropolitan Grand Opera (for many years). 


A nationally famous symphony orchestra. 


Style shops and stores unsurpassed even in 


New York. 


Book stores that make this city the literary capital 


of the Southwest. 


And everything else that helps to make a center of 


class and culture. 
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Mecca for Pilgrims 
in Ten Quart Hats 


And for these, if folks are Texans, 


they come to Dallas: 


The greatest State Fair in America with annual at- 


tendance of more than a million. 


To help spend three hundred million dollars annu- 


ally in retail stores. 


To help build a billion-dollar annual total of whole- 


sale business. 


To help make Dallas one of the country's four larg- 


est convention centers. 


And everything else that helps to make a city a 


tully-rounded metropolis. 





DALLAS URBAN POPULATION IS NOW APPROACHING 500,000 








. 
__Ghe Dallas Morning News 


To the people of the Dallas territory, The News is the unfailing 
year-round contact with their city . . . the one great factor that 


makes this area a single market. 


THE TEXAS ALMANAC 
RADIO STATIONS WFAA AND KGKO 











was more than offset by a tax 
credit of $713,000. 

This compares with a net loss 
for the quarter ended June 30, 1946, 
of $171,040, after applying a tax 
credit of $4,882,000 against an oper- 
ating loss of $5,053,040. In the quar- 
ter ended Sept. 30, 1945, the com- 
pany had a net profit of $607,665 

The company’s operations in Au- 
gust were substantially at the 
break-even point, according to H. 
S. Vance, chairman of the board 
and in September yielded a modest 
profit--insufficient, however, to off- 
set the operating loss suffered in 
July. 

In the nine months ended Sept. 
30, 1946, the company had a con- 
solidated net loss of $251,770, after 
all charges including depreciation. 
Operating loss for the period to- 
taled $10,202,770, but was substan- 
tially offset by a tax credit of 
$9,951,000. It compares with a net 
profit for the nine months ended 
Sept. 30, 1945, of $2,360,056. 

In the nine months ended Sept. 
30, 1946, Studebaker sold 78,745 
passenger cars and trucks and its 
net sales totaled $90,544,589. In the 
quarter ended Sept. 30, 1946, the 
company sold 37,289 passenger cars 
and trucks and had net sales of 
$44,401,798 as compared with 17,115 
passenger cars and trucks sold and 
net sales of $21,007,090 in the pre- 
ceding quarter. 
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L-O-F Net Drops 
In Third Quarter 


TOLEDO.— An improvement in 
earnings in the third quarter of 
1946, reported by Libbey-Owens- 
Ford Glass Corp., brought net 
earnings for nine months ended 
Sept. 30 to $2,616,681, or $1.02 per 
share, according to John D. Big- 
gers, president. 

This compared with net earnings 
of $3,524,878, or $1.38 a share, re- 
ported in the comparable period 
last year. 


* * 


Republic Aviation 


Nets $479,716 

NEW YORK.—Republic Aviation 
Corp. last week reported income 
for the first three-quarters of $479,- 
716, based on sales totaling $24,- 
414,650. The results of operations 
include charges to reserve for 
postwar readjustment of $1,454,973, 
which sum represents abnormal 
costs incurred for plant conver- 
sion to peacetime production and 
resulting from delays in receipt of 
machine tools, equipment and. raw 
materials. The income also includes 
a tax credit of $475,000. 

President Alfred Marchev an- 
nounced that, as of Sept. 30, Re- 
public had a backlog totaling $77,- 
608,000, exclusive of Aircooled 
Motors’ contracts, as compared 
a Dec. 31 backlog of $45,276,- 


Stockholders of 3 Firms 


Consider AVCO Plan 

NEW YORK.—Meetings of stock- 
holders in Crosley Corp., American 
Central Manufacturing Corp. and 
New Idea, Inc., have been called 
to consider the proposed acquisi- 
tion of those companies by Avia- 
tion Corp. 

Directors of the three corpora- 
tions have already approved pro- 
posals whereby AVCO would there- 
fore acquire the assets and busi- 
nesses of their respective compa- 
nies. AVCO now owns approxi- 


mately 90 percent of the stock of: 


both Crosley and New Idea, and 
about 61 percent of the stock of 
American Central. 


Two Plants in South 


Bought by U. S. Rubber 

NEW YORK.—United States 
Rubber announced last week the 
purchase of two additional plants, 
the combed yarn plant of Ruby 
Cotton Mills, Inc., Gastonia, N. C., 
and modern manufacturing build- 
ings at Milan, Tenn. 

The Gastonia plant, one of the 
leading combed yarn plants in the 
country, was purchased to diver- 
sify the rubber company’s produc- 
tion of textile products. The new 
facilities at Milan will be used for 
the manufacture of fabric rubber- 
soled casual shoes. The Milan 
buildings, bought from WAA, were 
formerly units of the Wolf Creek 
Ordnance Plant, an _ important 
shell-loading plant during the war. 
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Winterize Now--Moran 


Warns Drivers to Get Set for Cold in Advance 
Of Approaching Battery Famine 


WASHINGTON.—With the pros- 
pect that new batteries may be 
non-existent by midwinter, coupled 
with prospects of an unprecedented 
shortage of other essential auto- 
mobile parts, the nation’s motorists 
were warned last week to have 
their cars given an immediate 
checkup and to continue to keep 
them in the best possible mechani- 
cal condition. The warning came 
from Lee Moran, executive vice- 
president of NADA. 


“Indications now are that bat- 
tery production this year will fall 
a million units below the 1945 fig- 
ure and the fear exists that by 
midwinter motorists may find 
themselves unable to secure any 
new ones,” Moran said. 


“While the battery situation ap- 
pears to be more tragic at this 
time than is the case with other 
automobile parts, there is grave 
danger that the famine will become 
so severe that many cars will be 
forced into disuse during the cold 
months. 


“In the face of these various 
shortages, every car owner should 
have his vehicle given a thorough 
examination at this time in order 
to catch incipient mechanical flaws 
and secure needed replacement 


U. S. Tires Names 
Boll, Palmer 


DETROIT. — Establishment of a 
sales division here and appointment 
of two divisional managers were 
announced last week by W. D. 
Baldwin, sales manager of the U. 








Wm. J. Palmer 


John A. Boll 


S. Tires division of United States 
Rubber Co. 

John A. Boll was named mana- 
ger of the newly formed Detroit 
division. His territory will include 
the Cincinnati, Cleveland, Indian- 
apolis, Pittsburgh and Detroit dis- 
tricts. Boll’s headquarters will be 
at the company’s Detroit branch. 
William J. Palmer was appointed 
divisional manager for the eastern 
division. Palmer will supervise ac- 
tivities in the Baltimore, Boston, 
Buffalo, New York and Philadel- 
phia districts, with headquarters at 
U. S. Rubber’s general offices in 
New York. 

Boll for the past three years has 
supervised original equipment tire 
sales. Palmer has had 25 years’ 
experience in sales activities for 
the company, including several 
managerial positions in the south- 





cS = 
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When an Elk wants some- 
thing, he goes right out after 
it. That’s why 51.1% of the 
800,000 Elks own their own 
business; why 60.4% own 
their own homes. Talk now 
to these go-getters. 


wes & 


parts while they are still obtain- 
able.” 

Moran pointed out that cold 
weather is especially hard on bat- 
teries because in low temperatures 
they are not able to deliver their 
full rate current, while the genera- 
tor, under reduced driving condi- 
tions, has less chance to keep the 
battery fully charged. 

“Nine out of ten cars now in 
use,” he stated, “are far over age 
and, like any other piece of well- 
worn machinery, must be treated 
with the greatest care. 

“In this connection, it would be 
well for motorists to bear in mind 
that such hazards as heavy rains, 
fog, sleet, snow and ice, which will 
be encountered as the season ad- 
vances, will put unusual strains 
and stresses on their old cars, 
thereby emphasizing the need of 
keeping them in the best possible 
condition at all times.” 





(Nash) building at Bakersfield, Calif., was re- 


KITCHEN & HODGES MOTOR CO. 
cently completed at an approximate cost of $60,000. The building housing the showroom 
contains 3,000 square feet of floor space to accommodate display of five cars. The 


service department contains 5,500 square feet of working space. The partnership of 


George Hodges and Bill Kitchen was formed in 1944. 








Delays Halt Expansion 


By Seiberling in Texas 
DALLAS.—Seiberling Rubber Co. 
has postponed its projected $4,000,- 
000 expansion program at the for- 
mer Continental Motors plant at 
Garland. It has been making prep- 
arations to convert the plant to 
tire and tube production that was 


expected to almost double produc- 
tion. 

J. F. Seiberling, president, ex- 
plained that the delay, though in- 
definite, could be considered only 
temporary due to current labor and 
material shortages, high construc- 
tion and alteration costs and the 





certainty of extensive delays in 
procuring necessary equipment. 





Court Suspends 
Wood’s License 


For 75 Days 


DALLAS.—Ray Woods Auto Co. 
here Has been denied the right to 
sell used cars for 75 days by Fed- 
eral Judge William Atwell of Dal- 
las in sustaining OPA in a revoca- 
tion of license plea. The suit was 
based on alleged sale of six auto- 
mobiles above ceiling price. Evi- 
dence involved sale of two during 
the interim between June 30 and 
congressional extension of OPA 
was not considered. 

In ordering the temporary sus- 
pension, Judge Atwell denied the 
contention of the defendant that 
assessment of the penalty would 
be in violation of the ex post facto 
protective clause of the constitu- 
tion. Attorneys for the dealer ar- 
gued that suspension of license for 
more than 30 days would be as- 
sessing of a greater penalty than 
could have been possible between 
the dates of the alleged infrac- 
tions and the “death” of OPA on 
June 30. 
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INDUCTION HARDENERS 


A large number of TOCCO induction heating fur- 
naces, used and unused, are now available for imme- 
diate sale. These are late developments in controlled 
surface hardening by high frequency induction. The 
furnaces are designed to give selective and uniform 
hardening—cut costs—boost output—save space— 
fit easily into your production line. 








MADE BY TOCCO 
PRICED FOR QUICK SALE 
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Although this material has previously been offered 
to priority claimants, 10 per cent of the merchan- 
dise has been reserved to fulfill any further needs 
of priority claimants including VETERANS OF 
WORLD WAR II who are invited to contact the 
Regional Office serving their area. 


War Ass 


Birmingham 






Offices lecated at: Atlanta - 





Es Re ee cae thai eae: 
want, Simply mail it toe your nearest W.A.A. Regional Office. 


TO WAR ASSETS ADMINISTRATION: 


_ Please send me, without obligation, full information on the price, 
¥ eee rer” © ermaneerne swemen of Cree 
types: 


It will definitely pay you to consider the use of 


this equipment for your surface hardening require- 
ments. All items subject to prior sale. 


SPECIFICATIONS: 


9600 cycles; 1, 2, or 3 station 220/440 volt, 3-phase, 60 cycle, range 72 
te 125 KW; and 200 KW machines at 3000 cycles. 
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EXPORTERS 


The War Assets Administration solicits your in- 
quiries. Communicate with your foreign clients 


promptly. 


ApnINISTRATION 


GOVERNMENT 





Lovisville - Minneapolis - Nashville - New 






Beston + Charlotte - Chicago + Cincinnati OWNED Orleans . New York . Omaha 
Cleveland + Dallas + Denver + Detroit + Fort SURPLUS Philadelphia + Portiand, Ore. + Richmond 
Worth + Helena - Houston + Jacksonville St. Levis + Salt Lake City + San Antonie 


Kansas City, Mo. « Little Rock +» Les Angeles 





Sen Francisco + Seattle + Spokane + Tulse 700-3 
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Having been curious for a long 
time about the crackerjack public 
relations of Henry Kaiser, it struck 
me that the dinner given last week 
for Graham distributors and Kais- 
er-Frazer dealers provided a good 
clue. 

Traditionally, automotive parties 
are stag, and that’s OK, too. But 
Joseph W. Frazer and Kaiser in- 
vited the distributors and their 
wives as well as newspapermen 
and their wives. 

For my part, it was one of the 
most enjoyable parties I’ve been 
to, and my wife, who has frequent- 
ly made cracks about these stag 
auto affairs, now rates Kaiser and 
Frazer as tops. 

Kaiser was not there in person, 
but he and his wife sent a wire 


—Auto Advertising— 


The Kaiser Touch... 
Dealers Sponsor 
By Bob Finlay 








which closed with a word on the 
partnership of man and wife. 

So I’m not so puzzled as I was 
on the public touch of Kaiser. I’ve 
concluded that there really is no 
secret; he’s just naturally a lov- 
able, inspiring guy. 


Dealers Sponsor 

Gil Schaefer, the genial Hudson 
distributor, together with Walker 
Motors, Downtown Hudson and 
Jim Golds Hudson, is sponsoring 
broadcasts in Detroit over WJLB 
of all the Notre Dame football 
games. 


Radio Office 
Radio Sales, the spot broadcast- 


new office in Detroit, it is an- 
nounced by Jack Van Volkenburg, 
general sales manager. William B. 
Ogden, who formerly covered the 
Detroit area for Chicago Radio 
Sales, has been appointed Detroit 
manager with headquarters in the 
Fisher building. 


Life Up 

Barney Finn, merchandising 
manager, says that Life circulation 
is 5,200,000, or 1,250,000 more than 
the latest published figures of any 
other weekly magazine. 

Nine -hundred-thousand more 
people buy Life today at 15 cents 
a copy than bought Life a year ago 
for 10 cents. 


News Spotlight 

Ed Hoban, of the New York 
News, was host to a group of auto- 
motive sales and advertising men 
in Detroit last week for a showing 
of a film, “Spotlight on the Middle 
Millions.” 

It’s the “middle millions” market 
that the News covers so well in 
New York. 


Prepares 





ing division of CBS, has opened a 


In a move to gird for the return 








“EIGHT OUT OF TEN SAY DE SOTO yy sings the quartet in the top picture 
ded for broad 


it on many of the nation’s top 





—and thus a singing commercial is 


radio stations. The lower picture shows radio technicians handling the control room de- 
tails. Insert shows the ‘‘cue sheet’’ from which the quartet works. 





of a buyers’ market with its in- 
tensified competition and stepped- 








THE TIME-BUYER 


BELO 


NGS TO 


THE DEALER 





Get him... and keep him 
with the American Bank Credit Plan 





~—- 


You want the time-buyer of a car to buy 





through you. Then it’s your job, and ours, to 
have a plan that will bring the car buyer to you 
in tac¢ first place. The American Bank Credit 
Plan is the immediate and long pull answer to 
your financing problems. 


This is the Plan your customer will buy be- 
cause it completely satisfies him, and a satisfied 
customer is your greatest asset. It gives him just 
what he wants—low cost, dignified bank credit, 
along with nation-wide “Safe Travel” features— 
provided through his neighborhood Dealer and 
hometown Member Bank. 


This Dealer-Bank Plan does not by-pass you. 
It meets all competition and backs you up as no 
other plan does. You come first. You, and only 
you, make all financial arrangements for your 


customer at one time, on the spot, without delay. 
You are supported 100%. You are provided with 
adequate reserves and dependable, continuous 
insurance coverage. Your accustomed rights are 


fully protected. 


The American Bank Credit Plan creates 
more time sales and good-will for you in your 
community. Since all Dealer financial services 


are rendered through your 


community Member 


Bank, you and your customers enjoy a friendly, 
personal bank-credit relationship that is “more 


than money can buy”. 


The time-buyer belongs to the Dealer. 
This is the one Credit Plan today that maintains 
your position as the most important factor in car 


distribution. 


American Bank Credit Plan 


Sponsored by American Installment Credit Corporation 
420 Lexington Avenue, New York 17, N. Y. 





The foremost Dealer-Bank Pian in the automotive field offered exclusively through Dealers 


Ad No. VJ-17079 





up advertising, New Center Stu- 
dios has moved to larger and more 
extensively equipped quarters in 
the Fisher building. The move, 
which more than tripled the work- 
ing area, according to Roy Wash- 
burn, sales manager, now makes 
New Center one of the largest com- 
mercial art studios in the world. 


Names 


Charles W. Brooke, one of De- 
troit’s pioneer advertising agency 
executives and a partner in Brooke, 
Smith, French & Dorrance, Inc., 
has retired from active business. 

A lifelong worker for higher 
standards in advertising, he spread 
his contacts from coast to coast, 
in scores of businesses in widely 
varied fields. 

His long partnership with Guy 
C. Smith and Willard S. French 
was launched before World War I. 
Sturges Dorrance joined the agency 
later as head of the New York 
division of BSF&D. 


Hendry Lars Bart has been added 
to the editorial staff of Liberty, ac- 
cording to Homer Rockwell, vice- 
president and advertising director. 


Robert G. Saltsman joins the De- 
troit advertising staff of Look on 
Nov. 5. Saltsman has been a mem- 
ber of Look’s New York sales staff 
since his discharge from the air 
forces. 


Will Carruthers of the Memphis 
Press-Scimitar has resigned to edit 
a monthly newspaper at the Ford 
plant in Memphis. 


Dick Hyman, who was director 
of special events for Look Maga- 
zine for two years following his 
service in the Marines, has gone 
into the publicity and public re- 
lations business for himself. He 
will make his headquarters in New 
York City. 


Heralding an expansion of the 
company’s advertising program, J. 
C. Symes, general manager in 
Southern California for Don Lee, 
Inc., statewide Cadillac distributor 
organization, has announced ap- 
pointment of Al G. Waddell to the 
post of advertising manager, Don 
Lee, Inc., Southern California di- 
vision. 


Leidy, formerly advertis- 
ing and sales promotion manager 
of Globe Hoist Co., hydraulic lift 
manufacturers, has rejoined that 
organization after an absence of 
two years. Leidy will again direct 
advertising activities for the hoist 
concern, and in addition, will also 
head up the firm’s export depart- 
ment. 


Appointment of David F. Davis 
as manager of public relations for 
Standard-Vacuum Oil Co. has been 
announced by Philo W. Parker, 
president. Davis’ asignment will 
cover a!l of Standard-Vacuum’s op- 
erating area. 


W. E. Connelly, for 42 months 
with several activities of the Naval 
Air Forces as an aviation ma- 
chinist’s mate, second class, has re- 
joined Brooke, Smith, French & 
Dorrance, Inc. as a member of the 
Detroit art department. 
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New Car Hope Holds Owners Off .. . 





Service Sales Decline 


Up to 40% in N.Y. 


NEW YORK.—A decline of from 
10 to 40 percent in automobile ser- 
vice business in the New York 
metropolitan area within the last 
two months was reported last week 
by officials of the Automobile Mer- 
chants Assn. of New York, Inc., 
and the Brooklyn and Long Island 
Dealers Assn., Inc. 

Service business, which soared to 
new highs during the war when 
civilian car production was sus- 
pended, was said to be lower here 
now than at any other time in the 
last two or three years. 

Such a service business drop in 
the late fall is not normal, it was 
pointed out, since car owners usu- 
ually have their vehicles gone over 
in this season so they will be in 
shape for winter driving. 

One of the main factors in the 
current service business decline 
was said to be the fact that mo- 
torists, hopefully thinking new 
automobiles are just around the 
corner, are reluctant to spend any 
more money on their old ones. 

Shortage of parts, accentuated 
here by the trucking strike which 
stopped deliveries, was cited as an- 
other principal factor in the situ- 
ation. 

A relatively minor contributing 
factor was said to be the fact that 
some dealers are losing good ser- 
vice customers when they sell them 
a new car. 

A large number of motorists who 
eight months ago would have had 
their motors completely overhauled 
and brakes relined, now are hav- 
ing minor adjustments or nothing 
at all done to their cars in hopes 
they will soon be able to get new 
ones, according to H. M. Williams, 
president, H. M. Williams Co., Inc., 
Manhattan Studebaker dealer. 

Also, he said, owners who pre- 
viously would have minor repairs 
made to keep their vehicles in good 
mechanical condition now wait un- 
til the car breaks down before hav- 
ing it repaired. 

Emphasizing that such a proced- 
ure is not only bad for the life of 
the car, but is also a distinct traffic 
hazard with winter months ap- 
proaching, Williams said his com- 
pany was preparing a booklet ad- 
vising motorists to keep their cars 
in perfect mechanical condition and 
informing them they may not re- 
ceive delivery of a new car until 
much later than they anticipated. 

pointed out that the 

New York trucking strike had 

delayed delivery of several car- 
loads of needed automobile parts. 

The strike not only tied up de- 
livery here, he noted, but also 
resulted in a rail embargo on 
shipment of parts from various 
factories. 

He said the trucking strike, set- 
tlement of which appeared immi- 
nent at this writing, also prevented 
many dealers from receiving ship- 
ments of radios, heaters and other 
automotive accessories now in 
heavy demand. 

The service business drop was 
estimated at between 10 and 25 
percent by John D. Casey, presi- 
dent of the Automobile Merchants 
Assn. of New York, while C. Ray 
Palmer, executive vice-president of 
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the Brooklyn and Long Island Au- 
tomobile Dealers Assn., placed the 
decline at between 15 and 40 per- 
cent. 

Besides the new car factor and 
the trucking tieup, Palmer said 
that a great many people, espe- 
cially those out on strike, were 
financially uable to have their cars 
repaired. Those who had missed a 
paycheck for one reason or an- 
other, he said, were spending their 
money for more essential things. 

Palmer warned that people hold- 
ing off from having their old cars 
repaired in the belief they will get 
@& new car soon “just believe in 
Santa Claus.” 

Williams said that almost all 
dealers in this area were now 
able to give immediate repair 
service whereas a year ago there 
— a considerable waiting pe- 


He attributed this to a decline in 








CUTTING THE RIBBON opening the new home of Ofgant Chevrolet Co., Cambridge, 





Mass., are Edwin I. - Ofgant, er Nicholas Dreystadt, general manager, Chevrolet 


Motor; William a 
Walsh, ‘ton zone 





Atlantic Coast region, and Fred B. 





business and to the fact that al- 
most all the dealers had approxi- 
mately one-third more mechanics 
working for them now than a year 
ago. 

Apparently an exception to the 
trend, one dealer reported service 
business now was “better than at 
any time in the last five years.” S. 





H. Husser, service manager of 
Ralph Horgan, Inc., Manhattan 
Ford dealer, said his firm had “a 
line of customers who have been 
waiting for two weeks to get into 
the jobs.” However, he referred to 
the parts shortage as “terrible,” 
listing bearings and transmission 








parts as particularly short. 


OPA Alters Rule 
For Computing 


Mechanics’ Rates 


WASHINGTON.—OPA last week 
issued a revised regulation govern- 
ing calculations of average 
straight-time rates for productive 
mechanics. 

In a three-point revision of the 
former regulation, the definition of 
productive mechanics was revised 
to include all employes regularly 
engaged in repair. 

To compute the average straight- 
time hourly wage paid productive 
employes, the actual number of 
hours for which the employe was 
paid must be used, instead of the 
number of hours worked. 

Fixed charge operations, includ- 
ing washing, lubrications, etc., are 
normally not performed by pro- 
ductive mechanics and should not 
be included in computing the basic 
hourly wage. 


Federal in New Home 
Federal Co. (Chrysler), Nobles- 
ville, Ind., is now in its new quar- 
ters, Kelley Hall announced last 
week. 
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This...is CLEVELAND 


ss one of the largest cities in the country in automobile owners on 


a per capita basis. 


Car sales, broken down into 268 census tracts in Cuyahoga County 
(Greater Cleveland) show a striking parallel with Plain Dealer 
readership. The Cleveland Plain Dealer for many years has main- 
tained its high position as one of the leading newspapers in the 
country in passenger car advertising lineage. Where cars have 


sold, cars will sell. 


That’s why more and more automobile and automotive product 
manufacturers are giving first consideration to the Plain Dealer 


in the planning of advertising schedules. 





CLEVELAND PLAIN DEALER 4 








but 





Facts foo Cldvetiser 


Studies by the Market Survey 
Department of the Plain Dealer 
not only reveal detailed sales 
break-downs from 1928 to 1942, 


readership to car sales, and 
serve as a guide to just where 
dealer representation is needed 
— to achieve maximum sales. 


We shall be glad to make 
an appointment with you to 
discuss in detail your market- 
ing potentialities in Cleveland. 


also trace Plain Dealer 








CLEVELAND 


A. S. Grant, Atlanta 


PLAIN DEALER 


Cleveland’s Home Newspaper 
John B. Woodward, Inc., New York, Chicago, Detroit, San Francisco, Los Angeles 
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Self-Defrosting Windshield 


Using Newly Developed “‘Nesa’”’ Glass, Chrysler Says 
System Is Most Effective Yet Offered 


DETROIT.—First use by any au- 
tomobile manufacturer of the new- 
ly-developed “Nesa” glass for wind- 
shields has been announced by the 
Chrysler division, Chrysler Corp. 

By installing this type of glass 
in the windshield, Chrysler reports 
that it has achieved an electrically- 
operated defrosting system that 
promises to be the most effective 
yet offered and the first that is en- 
tirely independent of the car’s heat- 
ing system. Chrysler calls it a self- 
defrosting windshield. 

At the same time, Chrysler says, 
the use of “Solex” glass in the 
windshield serves the double pur- 
pose of reducing glare and absorb- 
ing a large percentage of the heat 
caused by the sun’s rays passing 
through the glass. 

“Nesa” glass is a development 
of the Pittsburgh Plate Glass Co. 
It is the result of a war-time prob- 
lem arising from electro-static 
charges on airplane instrument 


panels, which caused the instru- 
ments to get out of calibration. 

The use of electrically-generated 
heat for defrosting purposes is the 
basic principle of the new Chrys- 
ler windshield. A thin layer of the 
conducting material is applied be- 
tween two sheets of safety glass 
that form the windshield. This is 
the “Nesa,” which gets its name 
from its non-electric-static quali- 
ties. The application is made to 
the outside surface of the inside 
sheet of glass. In appearance, the 
“Nesa” resembles a film of oil on 
water, with the same slightly pur- 
ple color. 

Electric current to operate the 
defrosting system is supplied by 
a new type of generator introduced 
in Chrysler Crown Imperial mod- 
els. This is a six-volt AC genera- 
tor, with the current rectified to 
six volts DC to operate the com- 
plete electrical system of the car. 
A transformer steps this up to 110 


‘volts AC as it passes through the 


windshield. Incidentally, this is the 
same generator employed in cars 
equipped with two-way radio sets 
for the use of newspapers, police, 
etc., a type of installation that de- 
mands high wattage output. 

The windshield defroster is ther- 
mostatically controlled and is oper- 
ated by an individual switch. It 
becomes operative as soon as the 
engine is started and there is no 
necessity to wait for the engine to 
warm up before it becomes effec- 
tive. 

In each of the new windshields 
is one pane of “Solex” glass, which 
serves the double purpose of re- 
ducing glare and cutting down the 
transmitted heat from the sun. An 
iron oxide in the glass absorbs part 
of the sun’s rays and averts their 
excessive concentration on _ the 
driver’s body and legs. This glass 
has a light greenish-blue tint and 
is pleasing and restful to the eyes. 

In order to get a cross-section 
of owner reaction, Chrysler is 
equipping some postwar Crown Im- 
perials and New Yorkers with the 
type of windshield described. It is 
special equipment at extra cost. 


‘*‘Dealers Tell Me,’’ by John O. Munn, is 
an open forum for the expression of deal- 


ers’ opinions. 


A COMPLETE CROSS-SECTION of the community took part when 8,000 persons, 
including employes and their families, visited the Saginaw Malieable Iron division of 
GM during its four-day open house recently, according to B. A. Dollens, general man- 


ager. Its extensive buil 
largest malleable iron f 
weight from a few oun 
M. E. Coyle, GM execu 
Malleable Iron; F. L. 
Burke’s assistant, and W. H. Doerfner, 


City Motor Sales Moves 


City Motor Sales (Chrysler) has 
taken possession of its new $27,000 
home in Attica, Ind. 





Jim Mason, Dodge Dealer, Ferndale, Michigan 


“I’ve been a Dodge dealer for fifteen years. 
I grew up in the business from assistant book- 


keeper to sole owner. I’ve seen a lot of things 


come and go in the automobile business, but 
I have yet to see anything like the Dodge Dealer 
proposition. It’s a single contract embracing 
three of the finest vehicles and affording a sales 
and service market second to none. To anybody 


interested in the automobile business I’d simply 
say,—get a Dodge dealership if you can, and 


get it anywhere you can.” 


DODGE * PLYMOUTH © DODGE “Job-Rated” TRUCKS 


DODGE—DIVISION OF CHRYSLER CORPORATION 


7900 


JOS. CAMPAU, DETROIT 


11, MICH. 


ling program is virtually completed. Said to be the world’s« 
dry, it produces more than 350 different castings, varying in 
to 70 pounds. GM executives who attended were, left to right: 
ve vice-president; 
urke, vice-president, accessory group executive; J. H. Smith, 
general manager of Saginaw Steering Gear. 


B. A. Dollens, general manager, Saginaw 


Cold Unit Firms 
Urged to Meet 


Truckers’ Needs 


CLEVELAND. — Cross - country 
transportation is one of the major 
problems of the refrigeration indus- 
try, H. W. Heisterkamp, chairman 
of the Cleveland chapter, American 
Society of Refrigeration Engineers, 
declared at the All-Industry Refrig- 
eration and Air Conditioning Ex- 
position here last week. 

Markets for frozen foods are in- 
creasing so rapidly that truck and 
trailer manufacturers are being 
urged to get into the refrigeration 
field as rapidly as possible. Imme- 
diate need now is not only for a 
large number of _ refrigerated 
trucks, but for thousands of refrig- 
erated trailers, Heisterkamp point- 
ed out. Less than 1 percent of the 
trucks used by the food industry 
today were refrigerated before the 
war. 

A survey of the 227 exhibitors, 
however, indicated that only ap- 
proximately five or six manufac- 
turers of low temperature refriger- 
ating equipment were making any 
attempt to fill the needs of the 
truck haulers. Accomplishing all 
they can with existing units and 
material, they are not doing much 
about engineering units that fill 
the operating needs of the truckers, 
it is said. 

Many of the larger manufactur- 
ers have so much home and com- 
mercial refrigeration business now 
that they are not developing the 
highly special equipment that will 
be necessary before truck low- 
temperature hauling can be made 
profitable. 

Because of the lack of efficient 
hauling equipment, the industry 
will suffer in sales of frozen foods 
and home low-temperature boxes 
until the refrigerating machinery 
manufacturers furnish the truckers 
with proper equipment. 


Nash Buys Plant 
At Kenosha 


KENOSHA.—H. E. Long, mana- 
ger of Nash Motors here, comment- 
ing upon the announcement by the 
War Assets Administration that it 
had awarded the buildings to Nash- 
Kelvinator, said that “acquisition 
of these additional facilities in Ke- 
nosha is further evidence of the 
confidence Nash-Kelvinator has 
placed in the stability and future 
of Kenosha.” 

The company’s bid of $1,033,000 
which did not include equipment, 
was submitted several weeks ago 
for review by the directors of the 
War Assets Administration and 
the Department of Justice. Accord- 
ing to Long, the company’s bid 
included the test cell buildings 


| which, he said, were of little or no 


use except for storage purposes. 
The government is removing the 
specialized equipment used by the 
company during the war for as- 
sembly, testing and inspection of 
2,000 horsepower supercharged air- 
craft engines. 
Penny’s Expands Space 

Penny’s Garage (Chrysler), Mal- 
den, Mass., is constructing an ad- 
dition, 75 by 32 feet, which will 
increase space in the showroom 
and service department. 
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Up to 23% ... 





Natural Rubber Boost 
OK'd for Car Tires 


WASHINGTON.—The percentage 
of natural rubber which may be 
used in making small and medium 
size passenger tires, constituting 
95 percent of those manufactured, 
has been increased from 13 to 23 
percent, CPA announced last week. 
Large passenger tires, formerly al- 
lowed 13 percent natural rubber, 
are now permitted 67 percent. 

In addition, tires of 11:00 inch 
cross section and larger of all 
types including truck, bus, earth- 
mover and special purpose may be 
made with as much natural rub- 
ber as the individual manufacturer 
wishes to consume, it stated. 

All other types of small pneu- 
matic tires, including small pneu- 
matic industrials with less than 
8-ply, may now be made with 13 
percent natural rubber instead 
of 2.5 percent as formerly al- 
lowed, the agency added. 

These are the major changes in 
the tire production pattern provid- 
ed in a revision of Appendix-II of 
Rubber Order R-1. The additional 
consumption of natural rubber can 
be permitted because it has been 
possible for the U. S. to obtain 
for shipment from Far East ports 
during the fourth quarter of the 
year more than 200,000 tons of na- 
tural rubber, W. James Sears, di- 
rector of rubber division, said. 

Passenger car tires made with a 
high percentage of synthetic rub- 
ber give adequate performance in 
90 percent of all normal driving, 
but large passenger cars heavily 


Obituaries 


Long Illness Is Fatal 


To Dealer Goss, 81 

ST. JOHNSBURY, Vt. — Charles 
H. Goss, 81, founder and president 
of C. H. Goss Co. (Packard) died 
Oct. 19 after a long period of fail- 
ing health. He was the second old- 
est Packard dealer in the United 
States. 

Goss died just a few months 
short of his golden anniversary in 
business here. His Packard associa- 
tion dated back to 1908 when his 
franchise was signed by Henry B. 
Joy, then president of Packard 
Motor. 








Distributor Willcockson 


Dies at 62 in St. Louis 

ST. LOUIS.—William Harry Will- 
cockson, 62, president of Willcock- 
son Motors (Buick distributor) and 
a leader in civic affairs, died of 
heart disease in Barnes hospital 
here. He came to St. Louis in 1920 
from Houston, Tex., to become gen- 
eral manager of Vesper-Buick and 
in 1930 he established his own deal- 
ership. He was a past president of 
the Greater St. Louis Automobile 
Dealers Assn. | 


Death Takes nam 51, 


Muskogee Dealer Chief 
MUSKOGEE, Okla.—Melvin 
Leigh Penn, 51, died at his farm 
near Oktaha, Okla., Oct. 23, a week 
after he had been elected presi- 
dent of the Muskogee Automobile | 
Dealers Assn. Penn was a partner 


in the Penn-Stone Motor Co. here. 
* oe * 


John Wilson Montigney 
CLEVELAND.—John Wilson Montigney, 
53, nationally prominent traffic manager 
who served during the war as assistant 
director of the Office of Defense Transpor- 
tation, died last week at his home in Cleve- 
land Heights. 
* * * 
George L. Chase 

OKLAHOMA CITY.—George Lewis Chase, 
Sherman (Tex.) auto dealer, died Oct. 14 
in Wesley hospital-here. For a number of 
years he was parts and accessory repre- 

sentative here for Chevrolet. 

- 

Jesse O. Norcross 
WORCESTER, Mass. — Jesse Orlando 
Norcross, 70, former president and director 
of Norcross Automobile Co. (Packard) 
here, died recently in Sarasota, Fla. Mr. 
Norcross entered the auto sales business 
in 1905 and founded his own dealership 
a year later. 











ADJUSTABLE PARTS BINS! 
WRITE FOR DESCRIPTIVE FOLDER 
SPERBER MFG. CO. 


1815 Trombly Ave. 
DETROIT 11, MICH. 













loaded and driven at high speeds 
place a strain on tires over and 
above that encountered in normal 
passenger use, Sears said. Techni- 
cal requirements for satisfactory 
performance in these large sizes 
call for more natural rubber than 
in the smaller sizes. 

Heretofore, the variation of na- 
tural rubber consumption in any 
one tire size in any one tire group 
has been limited to five percent 
provided the stipulated consump- 
tion of natural rubber in the tire 
group was not exceeded. 

This variation has been relaxed 
to 10 percent for all tire groups 
excepting in large truck tires 
which contain 94 percent natural 
rubber. The variation in this group 
remains at five percent. Therefore, 
there will be no all-natural-rubber 
tire smaller than 11:00-inch cross 
section, he explained. 

In order that tire manufacturers 


y of the firm and M. C. 








THE BODY REPAIR department which will be occupied by Universal Motors (Ford), 
391 S. Main St., Akron, after Dec. 15. The 60 by 80 foot building will be finished in 
light colored tile in the interior. Buff colored brick is used for the exterior. John A. 
McAlonan, president, has operated a Ford dealership in Akron for 30 years. 0. J. 

is 


Seitz, treasurer. 





may familiarize themselves with 
the problems of producing white 
sidewall passenger car tires, pro- 
duction of 50 experimental tires 
with white sidewalls will be per- 
mitted in any one.month for any 
tire producing plant. These tires 
will be marked “Expl” and will be 
of standard passenger car tire con- 
struction. 

Hereafter, tire markings on syn- 
thetic tires will not be required, as 
the various synthetic constructions 
are now so grouped in tire sizes 
that it will be possible for the re- 
claimers to sort tires by tire size 
instead of marking. 


‘‘Dealers Tell Me,’’ by John O. Munn, is 
an open forum for the expression of deal- 











Ford Appoints 
Crusoe, Youngren 


Vice-Presidents 


DEARBORN. — Ford directors 
last week elevated the heads of 
two major operating divisions to 
the rank of vice-president. 

The new vice-presidents are 
Lewis D. Crusoe, director of the 
planning and control division, and 
Harold T. Youngren, director of 
the engineering division. 

Until he joined the Ford staff re- 
cently, Crusoe was associated with 
the Fisher Brothers. Youngren 
came to Ford last June from the 
Borg-Warner Corp. 





25 Years Old 
Seiberling Rubber Plans 


Anniversary Banquet 


AKRON, O.—An important mile- 
stone in rubber history will be 
marked here this month with ob- 
servance of the 
twenty-fifth an- 
niversary of the 
founding of Sei- 
berling Rubber 
Co. 


On Nov. 16, 
which marks the 
company’s silver 
anniversary, pio- 
neer employes 
who have been 
associated with 
the organization 
since its founding 
in 1921 will gather for a banquet at 
Akron’s Hotel Mayflower, to hear 
short addresses by company offi- 
cials, including J. P. Seiberling, 
president, and F. A. Seiberling, 87- 
year-old chairman of the board and 
original founder. 








To feel the pulse of the industry, con- 
sistent reading of Automotive News is a 


| necessity. 








ers’ opinions. 


Wow! 
12,000 













horsepower! 


What a lovely 
color scheme— 
blue and silver! 
























YES! Women see everything 


in their own feminine fashion. 


Your messages to women 


appear in the 


right fashion 


when they are in the maga- 


zine most women look to — 


THE MAGAZINE WOMEN BELIEVE IN 


a 











30 


AUTOMOTIVE NEWS, NOVEMBER 4, 1946 





Hit on All Fronts... 





United Attack on OPA 
Opened by Car Industry 


(Continued from Page 1) 


that “the constructive thing to do, 
and probably the only way out, is 
to eliminate promptly all wage, 
price and other controls that re- 
tard production.” 

At the same time, NADA was 
preparing to fight for decontrol of 
service charges, as were the gaso- 
line retailers. The National Used 
Car Dealers Assn. hired a promi- 
nent Washington attorney to help 
its fight for used-car decontrol, 
while local associations were bring- 
ing pressure through their con- 
gressmen. (See story, page 2). 

In Memphis, Frank Rising, gen- 
eral manager of the Automotive & 
Aviation Parts Manufacturers, Inc., 
told the chamber of commerce 
there that: 

“We must get rid of OPA as 
well as the OPA type of think- 
ing. We won’t have any sus- 
tained, stable conditions until 





we do. 
“If you think it is a sure bet 


that the OPA idea is a dead issue, 
think again. There are plenty of 
people who want to revive and ex- 
pand it, with its name changed.” 

The GM report recalled a gov- 
ernmental announcement of na- 
tional economic policy made a year 
ago that “wage increases ... are 
imperative” and that “we must 
above all else hold the line on 
prices.” 

“Tt seems clear,” the report said, 
“that the two-point policy laid 
down by government, one point in 
conflict with the other, served as 
a political justification for wage 
demands on the part of labor. The 
increases demanded were unsound 
and uneconomic, as events have 
proved. They could not possibly be 
supported by a corresponding in- 
crease in productivity. 


“The second point in the gov- 
ernment’s policy—holding the line 








THE RECENTLY OPENED 


of Mat Buhl Motor Sales (Chrysler- 


headquarters 
Plymouth), 2025 Eureka, Wyandotte, Mich. The firm uses the slogan, ‘‘The House of 


Friendly Service.’’ 





on prices—has also had a dis- 
couraging impact on expanding 
luction. 


“Without entering into the argu- 
ment on the theoretical justifica- 
tion of price controls, or the pos- 
sibility of controlling prices with- 
out wage controls or rationing, it 
seems reasonably clear, on the ba- 
sis of the current situation and 
what has happened, that the con- 
structive thing to do, and probably 
the only way out, is to eliminate 
promptly all wage, price and other 
controls that retard production.” 

After noting that the attain- 
ment of a proper relationship be- 
tween wages and prices presents 
a real problem, the report 
warned: “Should further de- 





mands be made on the part of 
labor leading to another wave 
of production interruptions, with 
increases in wages and neces- 
sary increases in prices, the dif- 
ficulty of readjusting the pres- 
ent unbalanced condition of the 
economy would be magnified.” 

In attempting to appraise the 
question as to whether, when the 
essential adjustments are brought 
about, there will exist a large res- 
ervoir of effective demand for the 
corporation’s products, the report 
observed, the fact cannot be ig- 
nored that costs and hence selling 
prices in many areas of production 
have advanced to the point where 
prices are getting out of reach of 
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important parts of the potentiai 
market. 

Referring to passenger car prices 
the report stated: “One of the ma- 
jor problems of industry today has 
to do with costs and prices. Under 
normal conditions, the driving force 
of competition is the determining 
factor in the establishment of 
prices. Today prices of passenger 
cars are not determined by com- 
petition, they are set by govern- 
ment regulations. 

“Government has made its own 
interpretation of the relationship 
between the facts of 1940-1941 and 
the realities of today. As a result, 
General Motors by administrative 
edict is currently being forced to 
sell its cars out of line with com- 
petitors, prices as measured by the 
levels of 1940-1941, and below the 
level dictated by sound business 
practice.” 

As a result of the effort made 
to supply parts for servicing pre- 
vious model cars in the field, the 
value of replacement parts man- 
ufactured in General Motors 
plants during the third quarter, 
as during the second quarter, was 
more than double that for the 
comparable period of 1941, which 
was the highest prewar year. 

Total sales to dealers, including 
overseas shipments from the Unit- 
ed States and the Canadian plants 
but excluding production by over- 
seas manufacturing units, amount- 
ed to 396,535 cars and trucks dur- 
ing the third quarter and 653,906 
in the first nine months of 1946. 


Sales by the corporation to deal- 
ers within the United States in the 
third quarter amounted to 341,334 
cars and trucks and for the first 
nine months totaled 556,818. Retail 
sales by dealers to consumers 
within the United States amounted 
to 327,785 cars and trucks for the 
third quarter and 540,726 for the 
first nine months of 1946. 

Total GM sales in the third quar- 
ter amounted to $622,618,885, com- 
pared with $417,310,182 in the sec- 
ond quarter. Operations for the 
third quarter resulted in a profit 
of $26,711,460, before United States 
income and excess profits tax ad- 
justments of $7,105,000, according 
to the report. 

Net income for the third quar- 
ter was $33,816,460, after giving 
effect to this estimated reduction 
in taxes. Net income available 
for the common stock for the 
third quarter was $31,521,905, 
equivalent to 71 cents per share 

on the average number of com- 
mon shares outstanding during 
the period, after paying regular 
dividends of $2,294,555 on the 
preferred stock. 


For the corresponding quarter 
of 1945, net income was $36,791,784, 
equivalent to 78 cents per share 
of common stock after paying reg- 
ular quarterly dividends on the 
preferred stock. 

Due to the almost complete lack 
of production in the first quarter 
of 1946, the first nine months of 
the year resulted in an operating 
loss of $74,422,630, before a credit 
of $88,435,000 for United States in- 
come and excess profits taxes. 
After giving effect to this estimat- 
ed reduction in taxes, net income 
for the first nine months was $14,- 
012,370. After paying regular divi- 
dends of $6,883,665 on the preferred 
stock, net income was equivalent 
to 16 cents per share of common 
stock. 

For the first nine months of 1945, 
net income amounted to $147,749,- 
167, equivalent to $3.20 per share 
of common stock after paying reg- 
a dividends on the preferred 
STOCK. 


Sellers May Pass 


Hose Price Boost 


WASHINGTON. — Resellers of 
automotive vacuum brake and 
heater hose who perform some 
manufacturing operation on them 
may pass on the recent 26.8 per- 
cent increase in their producer- 
suppliers’ ceiling prices, OPA ruled 
last week. 

OPA’s action, effective Oct. 21, 
will affect only a few resellers who 
are covered by the automotive 
parts manufacturers price sched- 
ule (MPR 452). Most resellers of 
these products are covered by the 
automotive parts distributors reg- 
ulation and were previously grant- 








by that regulation. 
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Amputee Report 


8,000 Vets Request Cars in First Month, 
But Only 75 Delivered, VA States 


WASHINGTON. —Approximately 
8,000 disabled veterans applied for 
automobiles during the first four 
weeks of the new automobiles for 
amputees program, the Veterans 
administration said last week in 
its initial report on the progress 
of the program. 

The report showed that approxi- 
mately 500 veterans had negotiat- 
ed sales agreements with dealers 


Ford Dealer Sues 
For $500,000 on 


Loss of Franchise 


DETROIT. — Claiming damages 
resulting from the termination of 
his dealership, Norman F. Martin 
(Ford), Berkley, last week filed suit 
here against the Ford Motor Co. 
for $500,000. 

Martin is the son of the late P. 
E. Martin, former Ford vice-presi- 
dent. 

Stating that on Sept. 19 he was 
notified his contract would be ter- 
minated in 60 days, Martin charged 
that “without cause or provoca- 
tion,” new officials in the company 
“devised a deliberate, malicious, 
high-handed and ruthless scheme” 
to force him out of business. 

J. R. Davis, Ford vice-president 
and director of sales and adver- 
tising, issued the following state- 
ment when notified of the suit: 

“The dealership of Norman Mar- 
tin was terminated by the Ford 
Motor Co. for good cause. It was 
not the intention of the company 
to replace Martin as a dealer. In 
fact, the business in the area is 
being handled by nearby dealers 
principally in Royal Oak and Bir- 
mingham.” 

Martin alleged that the com- 
pany’s intention was to transfer his 
dealership and 300 orders, which he 
said he had obtained, “to the son 
of one of the officers” of the com- 


any. 

> Martin has been a Ford dealer 
in Berkley since 1935, except for a 
two-year wartime intermission. 


Decontrol 


(Continued from Page 2) 

steel wire rope and strand, alloy 
tool steel rolled products and al- 
loy specialty steel, trucks of a 
maximum gross weight rating over 
16,000 pounds, two-ton or larger 
commercial truck trailers designed 
for on-the-highway use, recapped 
and used tires of size 8.25 cross 
section and larger, tire recapping 
and repair service, vitamins (pack- 
aged and bulk), and camelback. 

Iron ore shipments are largely 
seasonal, depending on the navi- 
gability of the Great Lakes, and 
most contracts of sale already have 
been made for the 1946 season. 
Generally the season begins around 
March or April and _ continues 
through November. All indications 
point to an adequate supply of 
iron ore, OPA said, to meet the 
demand of the 1947 season. The 
announcement is made at this time 
to enable the industry to make its 
plans for the 1947 season. 

Radios have been decontrolled by 
another action, OPA pointed out, 
on the basis that supply is in ap- 
proximate balance with demand. 
The action frees radio parts of 
control for the same reason. 

A re-wording of the pricing pro- 
visions covering woolen and worst- 
ed automobile flat fabrics, neces- 
sitated by the removal of domes- 
tic raw wool from price control, 
was also announced by OPA. The 
amendment becomes effective 
Nov. 5. 

In pricing new automobile fab- 
rics, introduced by an old manu- 
facturer, allowance is made for 
difference in material costs be- 
tween the base period fabric and 
the new fabric. Current costs have 
been expressed in the regulation 
in terms of “maximum prices” of 
Taw wook Domestic raw wool, how- 
ever, has been recently decon- 
trolled, and the term “maximum 
Price” does not apply. 














There are profit-making opportunities in 
AN Want Ads. See inside back cover. 


and had received approval from 
VA. However, as of Oct. 1, only 75 
automobiles had been delivered to 
the disabled applicants. 


The report covered the period 
from Aug. 8, when the $30,000,000 
appropriation to provide the auto- 
mobiles was signed by President 
Truman, to Oct. 1. VA explained, 
however, that the necessary appli- 
cation forms were not available 
until the first week in September. 

Of the 8,000 applications re- 
ceived, VA reported, about 5.650 
were certified as eligible and 1,850 
are in the process of being ad- 
judicated. Less than 500 applicants 
were rejected. 

VA officials said they were not 
surprised at the small number of 
vehicles delivered in view of the 
scarcity of new automobiles. They 
also pointed out that most of the 
veterans who completed negotia- 
tions with dealers for cars had 
their orders in for just one or two 
weeks. 





FINISHED REYNOLDS ALUMINUM truck body, ready to carry a 
because aluminum, one-third the weight of steel, increases operating efficiency and re- 


duces weight on axles and tires, Reynol 
of ‘‘custom building’ truck bodies 


bly and distribution to specific locali 


ds 

is the 
able at experienced body fabricators throughout the country. This eliminates long and 
costly delivery delays from distant factories and brings the point of truck body assem- 
ties. these bodies 


Reynolds Reports 
New Principle 


For Truck Bodies 


LOUISVILLE, Ky.—A new prin- 
ciple in the construction of custom- 
assembled aluminum truck bodies 
has been reported by the Reynolds 
Metals Co., Louisville, Ky. Deliv- 
eries are now being made to dis- 
tributors throughout the country, 
according to W. G. Reynolds, vice- 
president. 


Made of strong aluminum alloys, 
the bodies are fabricated from 
standard panels and hardware 
parts and shipped “knocked down” 
to distributors in various parts of 
the U. S. A. These distributors, in 
turn, erect the bodies to suit the 
specifications of the individual 
buyer. 

The aluminum construction of 
is reported to offer 


larger pay load 


says. One of the features of this new method 
“in stock’’ assembly or repair service, avail- 





J. B. Townsley jr. Succeeds 
Father in Texas Dealership 


J. B. Townsley jr. has succeeded 


his late father as manager of 


B. Townsley Motor Co. (Chrysler), 





Gainesville, Tex. A flier in Wo 


considerable weight saving with a 
consequent increase in payload. 

A further advantage claimed is 
that, in the event of accident, the 
body can be disassembled quickly 
and complete standard sections can 
be substituted for the damaged 
parts. 


War II, he became associated with 
his father upon his release from 
the armed forces. The dealership 
now occupies its remodeled build- 
ing. 


Read Jack Weed’s Backshop for some 
highlights in the service field. 


J. 
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DESIGNED FOR MORE THAN A PASSING GLANCE... 
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This Visual Front does just what a good automobile show- 
room should do—puts the emphasis on car display. By 
clever use of available space, a station wagon is prominently 
displayed to both sidewalk and street traffic. 


Broad expanses of clear plate glass are the key element of 
this Visual Front. By day, the showroom is flooded with an 
abundance of daylight. At night, modern lighting makes it 
the bright spot on the street. 


Glass in many other forms supplements the effectiveness 
of a Visual Front. Doors of clear Tuf-flex* tempered plate 
glass increase the openness . . .structural members and bulk- 
heads can be colorful Vitrolite*, the lustrous glass facing of 
enduring beauty. Partitions can be Blue Ridge patterned 
glass—for extra smartness and lighter offices. To save heat 
and reduce the possibility of condensation, the front can be 
glazed with Thermopane*, the time-proved, multiple-pane 
insulating unit. 


BEFORE YOU BUILD OR REMODEL, write for our Visual 
Fronts book. It’s full of ideas you and your architect can 
use or adapt to make your showroom command more atten- 
tion. Libbey-Owens:Ford Glass Company, 37116 Nicholas 
Building, Toledo 3, Ohio. 

*Reg. U.S. Pat. Off. 


LIBBEY: OWENS : FORD 


a Guat Name « GLASS 
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Chevrolet Second 


Gaining Distance After Effects of Strike, 
GM Unit Narrows Gap with Ford 


DETROIT. — Reflecting gaining 
momentum in production, Chevro- 
let last week moved into second 
place for the first time this year 
in car registration figures compiled 
by R. L. Polk & Co. Chevrolet 
shows a gain of 14,051 cars over 
the preceding week, for a total of 
123,560 to date. 

Ford, not subject to a pro- 
longed strike like that which kept 
GM units down for 118 
maintains top position with 168,- 
492, an increase of 14,577. Plym- 
outh, in third place, is credited 
with 122,042, up 8,121 over the 
preceding week. 

The Polk compilations include 
the first seven months of 1946 plus 





47 states for August and seven 
states for September. 

The gains during the past week 
by Ford and Chevrolet are interest- 
ing when compared with the find- 
ing of a survey made for Collier’s 
magazine among 8,000 families in 
125 cities and towns. Ford and 
Chevrolet were tied for first place 
in buying preference with a rating 
of 4.3 percent each. 

Polk figures for the year through 
July gave Ford registrations as 
132,816 against 448,027 for the cor- 
responding period of 1941. A like 
comparison for the Chevrolet is 
86,201 against 691,587. 

At the end of the first six 
months, the gap between the two 
was wider proportionately with 





Ford showing a total of 107,923 
and 55,406 being marked up for 
Chevrolet. 

Authorities in the industry fre- 
quently point out that, while the 
figures compiled are actually reg- 
istrations, they have been reflect- 
ing the almost automatic transfer 
of cars from bedeviled dealers to 
begging buyers, with a minimum 
loss of time and no required sales 
effort. 

Granted that they are pretty 
much “production” figures, dealers 
and manufacturers are aware that 
the time is coming when, in a buy- 
ers’ market, registration compila- 
tions will represent the results of 
keen competition. 

In addition to the change in 
sequence among the Big Three, 
several other firms have differ- 
ent positions in the top 16 pro- 
ducers compared with their 
standings in 1941. Dodge has 
risen from seventh to fourth 
place; Nash is fifth compared 





with twelfth; Hudson eighth 
against thirteenth; Packard four- 
teenth, up one place. 

Both in 1941 and now, De Soto 
is in tenth position and Lincoln 
is sixteenth, as it was in the last 
year of production before the war. 

Pontiac has dropped to sixth 
from fifth place; Buick is seventh 
against fourth; Chrysler is ninth, 
compared with eighth; Oldsmobile’s 
sixth place in 1941 has been re- 
placed by eleventh, and Studebak- 
er’s rating of ninth has been re- 
duced to twelfth. Mercury is in 
thirteenth position against elev- 
enth in 1941. Cadillac dropped one 
place to fifteenth. 


Bruce’s New Building 

Bruce Motor Co. (Chrysler) of 
Kansas City, Kan., is nearing com- 
pletion of its dealership building. 
The service department will be 
completely equipped and there are 
to be lockers and showers for the 
mechanical staff. 





Black Jackpot 


Amputee Leads Dealers 
Merry Runaround 


MIAMI.—A Miami amputee who 
was promised a jeep by the War 
Assets Administration after inter- 
vention by the AMVETS, may have 
to wait awhile for delivery. 

In the meantime, Claude Morgan, 
AMVETS public relations director, 
and the WAA liaison men in Jack- 
sonville have‘ slightly red faces. It 
developed, after some publicity was 
given the action of and 
the WAA, that the same veteran 
had purchased a new Oldsmobile 
last May. 

A few days later the purchaser 
pulled into the service station with 
a larger new Oldsmobile which he 
said was bought in Washington. 
Later the same veteran was re- 
ported to be driving a Cadillac— 





three new cars for one amputee. 








New Commercial Car Registrations, 23 States for Sept. 1946-41 


(Compiled by R. L. Polk & Co.) 
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International 


Ford 
F.W.D 
G.M.C, 
Hudson 
Mack 
Plymouth 








Sterling 
Studebaker 
Miscellaneous 


White 
Willys 
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THE 1946 ADAM HAT WELFARE AWARD has been any: to the New York 
ild 


Post and Home News for outstanding public service in p 





@onsorship of the Chevrolet Soap Box Derby. The presentation aa made in the pent- 
house atop the Post building by Jack Dempsey, chairman and sports director of the 


Welfare committee. 


editor, accepted the bronze plaque on behalf of both newspapers. 


Edward P. Flynn, executive editor, and Samuel Weiss, automotive 


Dempsey, in his 


eapacity of sports director, has distributed $100,000 in welfare committee funds to 12 
tities in the past six months. The program resulted from a tour of the country in which 


h 


found 





the former world’s heavyweight 
& lack of tolerance among children. 


yidesp d juvenile delinquency and 





2 Monthly Parts Lists Due 
To Speed WAA Disposals 


WASHINGTON. — Issuance each 
month of two listings of govern- 
ment-owned surplus automotive 
parts is expected to accelerate the 
disposal of hundreds of thousands 
of line items to priority holders, 
dealers, wholesalers, manufacturers 
and fleet operators, WAA an- 
nounced last week. 

For the past six months one list- 
ing and a supplement has been 
issued monthly by the National 
Automotive Parts Office of WAA 
in Detroit. 

Under the revised program, all 
U. S. issue automotive parts, ac- 
cessories and assemblies are listed 
under either of two categories: 
critical and normal moving. These 
parts may be new, rebuilt or used 
with no repairing required. The 
two lists are to be delivered simul- 
taneously each month to the 33 
WAA regional offices. 

WAA said the critical list will 
earry all newly declared line 
items, items in short supply and 
heavy demand items. All other 
parts will be found in the nor- 
mal moving list. 


Prospective buyers at all levels, 
priority holders, such as adminis- 


Boost Tin Quota 


For Bearings 


WASHINGTON.—An increase in 
the amount of tin permitted in the 
production of babbitt used in bear- 
ings was announced last week by 
CPA. 

CPA said the action was taken 
because lead and antimony short- 
ages are threatening the bearing 
industries, and not because of any 
increase in the supply of tin. 








‘‘Dealers Tell Me,’’ by John O. Munn, is 
an open forum for the expression of deal- 
ers’ opinions. 





trative federal agencies and certi- 
fied veterans of World War II, and 
qualified business concerns may in- 
spect listings at the 33 WAA re- 
gional offices, it was said. 

All orders for items appearing 
on the critical list are received at 
the regional offices and then deliv- 
ered to the National Automotive 
Parts office, which is a part of the 
Detroit regional office. Minimum 
orders are $500 net; minimum line 
item per order, $25 at manufactur- 
ers list. 

Orders for critical items will be 
held for two-week periods and then 
filled as follows: first to established 
priority holders (federal agencies, 
veterans, RFC for small business, 
etc.) and then allocation is made 
to commercial buyers in accord- 
ance with established regulations. 

Orders for normal moving items 
are placed at the regional office 
and then sent to the parts office 
in Detroit. As in orders for critical 
items, the minimum is $500 net 
and minimum for line items, $25 at 
manufacturers’ list. 

However, WAA said, a pur- 
chaser wishing to order under 
both listings could do so with a 
combined minimum of $500 for 
the two orders. Allocations ure 
made so as to allow small busi- 
ness a fair and equable partici- 
pation. 

Ten percent of the items under 
normal supply listing is set aside 
for filling of priority orders after 
the 90 percent balance of the total 
amount has been sold. This proce- 
dure continues on a monthly in- 
ventory basis. 

WAA advised interested buyers 
to register at the nearest regional 
office to be qualified and classified. 
Credit can be established or orders 
can be accepted on a cash basis 
which requires a down payment of 
10 percent, it was added. 











JOBBERS AND CONVERTERS 
Artificial Leather, Plastic Fabrics 
and Cotton Textiles 


AUTOMOTIVE FABRICS 


FOR SEAT COVER 


Woven Fibre 
Sport Topping 


MANUFACTURERS 


Artificial Leather 
Colored Sailcloth 


AVAILABLE FOR IMMEDIATE DELIVERY 
Samples Mailed on Request 


SOUTHEAST FABRICS COMPANY 


40 WORTH STREET 





Output Key 


to Tax Net 


Polk Sees Return of 30 Million Cars in Use 
And Prewar Revenues by 1956 


DETROIT.—Tax revenues from 
automobiles, such as license fees, 
gasoline taxes, sales taxes, and use 
taxes, may return to prewar levels 
within five years, according to a 
study of automobile production and 
scrappage records just completed 
by the motor statistical division of 
R. L. Polk & Co. 

The projected output of the auto 
industry is regarded by the Na- 
tional Assn. of Tax Administrators 
as the greatest single factor in the 
tax picture. 

Estimating that average annual 
sales of new passenger cars be- 
tween 1924 and 1941 were 2,715,000, 
Polk statisticians said that under 
normal conditions, if auto produc- 
tion had not been cut off during 
the war years, 30,000,000 passenger 
cars would be on the road today. 
This takes into consideration the 
normal scrappage of old cars, plus 
manufacture of new cars. As of 
Dec. 31, 1944, 24,099,646 cars were 
registered. 

“Assuming we may need 10 years 





to grow back to 30,000,000 cars, past 


experience shows we can assume 
that during that time 19,000,000 or 
20,000,000 cars will be scrapped,” a 
Polk spokesman said. 

“We can also assume that our 
6,000,000 car deficit will also have 
been cancelled, making a total of 
26,000,000 cars to be manufac- 
tured in the coming 10 years if 
We are during that period to be 
back to a 30,000,000 car basis. 

“This means an average produc- 
tion of only 2,600,000 cars a year, 
which is well within range of the 
possible, except that it is not ex- 
pected yearly production will be 
evenly distributed over the years. 
It is more likely there will be a 
spurt for the next three years, to 
be followed by a number of fairly 
level years of production. 

“We must also conclude that sub- 
stantial numbers of cars have been 
kept in operation beyond their nor- 
mal time, and that a spurt in pro- 
duction could be accompanied, or 
even followed, perhaps, by a spurt 
in scrappage. The 20-year average 
for scrappage between 1921 and 





1941 was 1,897,764 cars per year.” 

Polk officials declared that “with- 
in a decade, perhaps in half that 
time, we should once more have 
the prewar maximum of cars on 
the road, paying license fees, using 
gasoline, and paying gasoline 
taxes.” 

“Looking at the problem from 
another angle,” they said, “the 
industry could produce cars at a 
rate of more than 4,000,000 a year. 
Such a rate would increase the 
cars in use by about 2,000,000 a 
year, which means that only 
about three years of uninter- 
rupted production would be re- 
quired to bring us back to the 
30,000,000-car condition. 

“The situation regarding trucks 
is similar, but somewhat more fa- 
vorable. The number in operation 
(exclusive of military) reached a 
peak of 4,838,000 units in 1941, and 
decreased only slightly to 4,482,000 
for 1944, and probably has risen to 
4,800,000 units as of this year. 

“Scrappage is only about 265,000 
units a year, and the industry, if 
left to manufacture trucks without 
interruption, could produce 600,000 
or 750,000 units—or even more—per 
year. 





Want to buy or sell new or used cars? 
Classified Want Ads (see inside back cover) 
will solve your problem. 








What's happ 


Where 


prevented delivery of Philadelphia newspapers. 
hundreds of readers of The Bulletin, unable to get their favorite 


newspaper, telephoned The Bulletin offices for information and 


ening to the Case strike bill? 





| hear the Navy had a layoff, is this correct? 


is the circus being held this year? 


From May 17 to June 1 an unauthorized newspaper drivers’ strike 


During the strike, 


news. To accommodate them, we put on many trained operators and 


extra telephones to handle the calls. These are a few of the ques- 


tions answered on a few of the subjects that regularly are covered 


in the newspaper with the largest evening circulation in America. 





NEW YORK 13, N. Y. 





in Philadelphia—nearly everybody reads The Bulletin 
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Chrysler Talks Underway 





Strike Threats Mount; 
Notice Filed at Ford 


(Continued from Page 1) 


operators will probably agree to 
any “reasonable” pay hike to avert 
a strike. 

But if Lewis purposely asks a 
raise too lofty even for the gov- 
ernment men, there is sure to be 
another production-crippling strike 
in the coal diggings this year, and 
this time squarely against the U. 
S. occupation forces. 

Nov. 5, the congressional elec- 

tions. 

If the Republicans gain control 


of the House, as nine out of ten 
political observers forecast, at- 
tempts to enact stringent union 
curbs will be pressed. This is ex- 
pected to prompt the President 
into calling a special session in 
advance of the regular meeting in 
January. The object would be to 
pass less stringent laws while the 
Democrats still have the margin 
in the lowef house. 

Washington experts report 
Truman will now push for some 
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Chrome 


SHOWROOM FURNITURE 


Beautiful ¢ Sturdy « Oomfortable 
CHAIRS 


e SETTERS « TABLES 
SMOKING STANDS 
LAMPS « CLOTHES TREES 
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Olustrated Literature on Request 








Ne 801 CHAIR KAY-DAVIS COMPANY 
886-890 Gerard Ave. 
NEW YORK 53, N.Y. 
MARVILLE 


1, 2, and 4 Wheel Trailers 





Distributorships Available 
Mawille Dwyer, Inc. 


Dept. Alll 
1885 N. Eastern Ave. 
Los Angeles 82, Calif. 
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The Whistling VENTALARM in Your Gas Tank: 


@ prevents blowbacks, overfilling 


@ eliminates danger of flash fires 


Watch for new 1947 car, truck and bus models 
equipped with the efficient, economical VENTALARM! 
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GAS TANK FILL SIGNAL 
SCULLY SIGNAL CO., 88 FIRST ST., CAMBRIDGE 41, MASS. 

















union restraints, a direct revers- 
al of his position last spring 
when he vetoed the Case bill. 

3 Nov. 18, the CIO convention gets 
underway at Atlantic City. 

Since this convention will coor- 
dinate CIO wage strategy, the 
Chrysler negotiations will probably 
be adjourned early next week with 
little accomplished. 

Only the preliminary presenta- 
tion of the UAW-CIO’s case will 
occupy the initial stage of the 
Chrysler talks, which other manu- 
facturers now view as an acid test 
for the industry. 

Top Chrysler officials, however, 
have disclosed that the corpora- 
tion cannot afford to grant the 
expected demand for a 25-cent 
hourly raise. It has been revealed 
that the company will resist such 
a demand because the union will 
not bind itself to accept pay re- 
ductions when the cost of living 
falls back. 

As yet, Chrysler has said nothing 
official regarding its present posi- 
tion, and the UAW has not made 
known the exact amount of in- 
crease it seeks for the 70,000 Chrys- 
ler workers. But the industry is 
now anticipating a stalemate of 
possible strike proportions. 

$2-a-Day Hikes Asked 

The United Rubber Workers and 
the United Oil Workers, both CIO, 

jumped on the wage bandwagon 
last week. The URW served a de- 
mand for a $2 daily raise on the 
rubber “Big Four,” Goodrich, Good- 
year, Firestone and U. S. Rubber. 
The oil union fixed its goal at 25 
cents an hour more. 
4 Nov. 30, expiration of the 30- 
day strike notice filed last week 
by Ford Rouge Local 600. 

Decision of the 65,000 Rouge 
workers to strike in support of 18 
of their brethren, who illegally 
walked out in September, has de- 
veloped into a test of UAW ad- 
herence to contract agreements. 

The key demand in this dis- 
pute is that the company refrain 
from applying the company se- 
curity clause in the 1946 con- 
tract, although the Ford work- 
ers ratified the contract by siz- 
able majorities last spring. 

Ford invoked this clause last 
week in firing the leader of the 
September wildcat walkout and 
laying off 17 others alleged to have 
participated in the tieup. 

Local 600 wants the company to 
withdraw the penalties ordered 
against these 18, as well as to ig- 
nore the clause for the duration 
of the contract. 

The cause of the September 
“wildcat,” and the third issue in 
the threatened Rouge strike, is the 
disputed use of sodium fluoride in 
the plant’s open hearth steel mill. 

The wildcat strikers, crane op- 
erators in the mill, had charged 
that use of the chemical consti- 
tuted a hazard to their health. The 
company insists that sodium fluor- 
ide is safe and cites “testimonials” 
to that effect from. executives of 
leading steel companies, 


Test Provokes Clash 

After staying out for 10 days, 
the strikers returned when the 
company and union agreed to have 
impartial sources conduct tests of 
the sodium fluoride process. 

But the results of the test, as 
announced last week by the Michi- 
gan Bureau of Industrial Health, 
merely served to deepen the Ford- 
UAW controversy. Each side con- 
tended that its position towards 
sodium fluoride was upheld. 

Mel B. Lindquist, assistant di- 
rector of Ford industrial rela- 
tions, declared in a letter to the 
union that the company intends 
“to continue the use of the pro- 
cess and, as always, to take every 
possible step to insure the health 
and welfare of the employes in 
all our plants.” 

Lindquist also announced that 
the company was making use of 
the company security clause to 
penalize the wildcat strikers. 

Taking sharp issue with Lind- 
quist was Thomas Thompson, pres- 


‘ident of Local 600. Thompson, an- 


nouncing the strike vote of the 
Rouge employes, maintained that 
sodium fluoride was causing “slow 
death” to all who worked near the 
vats where it was poured. 
Thompson accused the company 
of using the company security 
clauses to force workers “into ac- 
ceptance of work perilous to their 
health.” 
Silence at Chrysler 
The Chrysler negotiations were 
being carried on amid a. veil of 


“on-the-record” silence. Each side 
is represented by 21 negotiators, 
including Robert W. Conder, the 
company’s labor relations chief, 
and Norman Matthews, the union’s 
national Chrysler director. 

George T. Christopher, Packard 
president, announced that wage 
discussions with the union have 
been scheduled to open Nov. 14. 
Packard received notice from the 
union to reopen wage negotiations 
last August, but maintained silence 
until the UAW board had formally 
authorized opening of the drive. 

A Hudson spokesman reported 
that the company was holding 
only contract parleys with UAW 
leaders. Economic issues have not 
been aired as yet, it was said. 
The Hudson pact expires Nov. 29. 

Canadian auto workers received 
their first round of postwar pay 
raises when Ford and GM of Can- 
ada followed Chrysler in upping 
scales. The auto wage boosts, rang- 
ing between 12 and 13 cents an 
hour, are expected to result in pro- 
portionate price increases. 

Truck Strike Over 

Peace returned to New York 
city’s trucking industry last week. 
Holdout truck operators capitulat- 
ed to AFL Teamster demands for 
the so-called Bohack formula, 
which calls for a 31-cent-an-hour 
raise and a 40-hour week. 

Trucking concerns had joined 
in a united front against the AFL 
demands at the start of the strike 

Sept. 1. Defections in the unity 
and prolongation of the blow to 
New York trade, however, forced 
the hand of those truckers who 
continued to hold out. 

In Washington, unconfirmed re- 
ports said that the Administration 
would scrap wage controls shortly 
after the elections. Both union and 
management have assailed the con- 
tinued pegging of wage rates, con- 
tending that the controls hinder 
“free collective bargaining.” 





‘Best Service’ 
Theme of Finance 


e 9 * 
Firms’ Meeting 

CHICAGO. — Ways and means 
whereby sales finance companies 
“may carry on their individual op- 
erations” so as to “render the best 
possible service to retail dealers 
and to the installment buying pub- 
lic” will be the theme and pur- 
pose of the American Finance con- 
ference business meeting to be held 
here Nov. 12-13. 

In thus keynoting the sessions, 
Thomas W. Rogers, executive vice- 
president, AFC, added that more 
than 500 principals of independent 
sales finance firms from all parts 
of the United States are expected 
to attend. 

The program, Rogers said, will 
enlist prominent speakers in many 
fields of activity, including eco- 
nomic, legal and administrative ex- 
perts. In addition to sales finance 
company executives, Rogers said 
that dealer organization represen- 
tatives “will be welcome guests.” 

Speakers include Elmer E. 
Schmus, vice-president, First Na- 
tional Bank, Chicago; George Rom- 
ney, general manager, AMA; Dr. 
James E. McCarthy, dean of the 
school of commerce, Notre Dame 
University; D. B. Cassat, president, 
Interstate Finance Corp., Dubuque, 
Ia.; Lee Moran, executive vice- 
president, NADA; Clarence L. Lan- 
den, president, Securities Accept- 
ance Corp., Omaha, and John L. 
Rush, general counsel, Pacific Fi- 
nance Corp., Los Angeles. 





St. Louis Reports Values 
Up on Few Cars 


ST. LOUIS.—Although there are 
2,764 fewer automobiles in St. Louis 
this year, the assessed valuation on 
them is $13,624,740 more than last 
year’s total, according to City 
Assessor Eugene M. Guise, who de- 
clared the figures reflected a sharp 
rise in car values. 

The value of 129,076 cars was set 
at $34,850,640 last year. The 1946 
statistics show there are now 126,- 
212 cars, the value of which totals 
$48,475,380. 


University Sales, Buffalo 

A business name has been filed 
—University Auto Sales, University 
Used Car Sales, University Auto 
Parts & Accessories and University 
Motor Sales, 3165 Main St., Buffalo, 








by Jerome Angert. 





Hallet Named 
Chief Engineer 
At Willow Run 


WILLOW RUN, Mich.—The ap- 
pointment of John L. Hallett as 
vice-president and chief engineer 
of Kaiser - Frazer 
and Grah am- 
Paige was an- 
nounced last week 
by Joseph W. 
Frazer, president. 

Until recently 
plant manager of 
the Southern Cal- 
ifornia division of 
Kaiser - Frazer at 
Long Beach, Hal- 
lett in his new 
position will di- 
rect engineering 
work on the Kaiser Special and 
Frazer and the Graham-Paige line 
of farm equipment. 

A mechanical engineering grad- 
uate of the University of Wash- 
ington, he has been associated with 
Kaiser industries since 1938. Dur- 
ing the war he served in the cen- 
tral estimating division of the 
Henry J. Kaiser Co. at Oakland 
and later as general superintendent 
of the Oregon Shipbuilding Corp. 
and the Kaiser Vancouver ship- 
yards. 
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Shift Your Problem 
TO OUR SHOULDERS 


We have the plant capacity and 
the know-how to turn out the 
special studs which exactly fit 
your specifications . .. are com- 
pletely equipped to manufacture 
special machine screws, nuts and 
bolts or special headed and 
threaded parts. We specialize in 
specials. 


Try us on threading only, or com- 
pleted parts threaded or un- 
threaded. Single and multiple 
spindle. Screw machine products 
up to 8% inches from steel, brass 
or other metals. Threaded rods 
10 feet to 12 feet in length. 


Send us your specifications and 
let us quote. 
* 
KRAMER & KRAMER 


3629 Medford 
Los Angeles, California 








HIDDEN LOSSES 





Announcing .. . 


Dealer Business Analytical 
Service 


Every business, regardless of how effi- 
ciently it is managed or how much money 
it is making on present volume, has some 
weak spots or hidden losses that continue 
to go on unnoticed for quite some time 
and usually prove very costly to a dealer. 
Most of these weaknesses can be detected 
quickly when your statement is analyzed 
by a specialist, one who is not accustomed 
to making a mechanical or habit review 
of the statement. 

Send your latest Financial and Operating 
Statement to us for a complete, unbiased 
analysis. Your statement will be kept in 
the strictest of confidence and returned to 
you with your analysis. 

We guarantee to point out to you a total 
savings in excess of the cost of this serv 
ice or refund your money and render you 
analysis free of charge. 


SPECIAL INTRODUCTORY OFFER 
Dealer’s Statement ........ $25.00 
Distributor’s Statement ... .$50.00 


Always Consult a Specialist for Expert 
Advice and Counsel 


J. B. Van Tassel Associates 
Automotive Dealer Business Consultants 

1380 Penobscot Bidg. Detroit 2¢, Mich. 
(Ref : Aut tive News, Detroit) 


—————————— 
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HELP WANTED 


WANTED—AUTOMOBILE PAINTER 
AND TRIMMER, combination man. First 
class automobile painter. First class au- 
tomobile trimmer for upholstering cars 
and making séat covers. Wages $1.25 
per hour and a place to live guaran- 
teed. Bardwell Auto Works, Great Bend, 
Kansas. 

SALESMAN WANTED to carry national 
lines of automotive parts and acces- 
sories. Must be reliable and acquainted 
with car dealers. Attractive commission 
proposition. Full cooperation at all 
times. Box 1426, c/o Automotive News, 
Detroit 26. 

GHEVROLET SERVICE MANAGER—To 
take charge of a large Service and Parts 
Department immediately, doing approxi- 
mately fifteen thousand dollars customer 
labor per month. Must be experienced, 
energetic and have top references. Best 
compensation for the right man on sal- 
ary and profit-sharing basis. All in- 
quiries treated as confidential. Yingling 
Chevrolet Company, 300 South Topeka, 
Wichita 2, Kansas. 

CHEMIST—Aut tive products. Knowl- 
edge of sound dampening, adhesives, sat- 
urated felts preferable. Desirable that 
applicant be capable of supervising group 
of Automotive Products Chemists. Per- 
manent position with long established, 
progressive company. Excellent opportu- 
nities for advancement for right man. 
Location, Metropolitan New York area. 
Send resumes to Box 1427, c/o Automo- 
tive News, Detroit 26. 

EXPERIENCED service manager for Stu- 
debaker dealership. New building, finest 
of equipment, excellent opportunity. 
Write or wire giving qualifications and 
references. Gulf Stream Motors, 900 8. 
Olive Ave., West Palm Beach, Fila. 


WANTED—Account office manager, must 
be familiar General Motors system. Buick- 
Cadillac dealer. Daytona Motor Com- 
pany, Daytona Beach, Fla. 

OFFICE MANAGER with proven General 
Motors accounting record. Southern Cali- 
fornia coastal location in potential 1,000 
car dealership. Ample salary and suit- 
able housing can be arranged. Box 1434, 
c/o Automotive News, Detroit 26. 

AUTO MECHANIC with industrial experi- 
ence capable of instructing a small group 
of G. I. apprentices two nights each 
week at Trade School located in North- 
eastern Ohio. Steady employment with 
established G. M. dealer. Furnish refer- 
ence and picture with application. Also, 
similar position open for auto-body and 
paint man. Box 1435, c/o Automotive 
News, Detroit 26. 

DETROIT AUTO dealer wants manager 
experienced in volume sales. Must be 
energetic, proven record, furnish top 
references. Prefer one knowing Detroit 
market. Unusual opportunity. Inquiries 
strictly confidential. Answer promptly. 
Box 1442, c/o Automotive News, De- 
troit 26. 

AUTO SERVICE SUPERINTENDENT— 
Lincoln and Mercury dealer located in 
Chicago. Top wages and bonus to an A-1 
man, full charge of service and shop, 
splendid opportunity. State full particu- 
lars in first letter. Box 1436, c/o Auto- 
motive News, Detroit 26. 

SERVICE MANAGER wanted by G. M. 
dealer in good small city Western Wis- 
consin. Excellent future for right man. 
Give complete experience. Write Box 
1437, c/o Automotive News, Detroit 26. 


POSITION WANTED 


BUSINESS MANAGEMENT REPRESEN- 
TATIVE, eight years pre-war experience 
with two leading factories, seeks fac- 
tory connection in western United States 
territory along similar duties. Age 48, 
single, industrious, active. Now Chicago 
resident. Address Box 1419, c/o Auto- 
motive News, Detroit 26. 


EX-ARMY OFFICER, experienced retail 
and wholesale. Formerly connected with 
General Motors in key positions. Wishes 
to contact some one in need of high 
class operator, either retail or whole- 
sale. Box 1424, c/o Automotive News, 
Detroit 26. 


GENERAL MANAGER desires to make 
change. 20 years experience General Mo- 
tors. Highest references. Box 1428, c/o 
Automotive News, Detroit 26. 

SALES MANAGER, 18 years experience; 
6 years with distributor, 15 salesmen. 
Can train and organize. Now employed, 
would like to establish connections in 
some large inland city. Box 1430, c/o 
Automotive News, Detroit 26. 
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DEALERSHIP FOR SALE 


TRUCKS FOR SALE 





PENNSYLVANIA DEALERSHIP (now 
handling Ford cars), doing approximate- 
ly $7,500 monthly business from parts 





and labor. Write E. Johnson, Canton, 
Pennsylvania. 
SEVEN PASSENGERS, limousines, large 
fives; cars must be clean. Prices 
reasonable. 


McCLINTOCK - CADILLAC, 

Lansing, Mich. 

USED CARS FOR SALE 

CUSTOM-BUILT INVALID’S CAR. Pack- 
ard 1939, 12 cylinder, model 1235, 4-door 
sedan, radio and heater, converted by 
an old established coach builder at great 
cost, equipped with an invalid’s wheel 
chair which is securely locked while car 
is in motion, removable from car on a 
ramp which locks into floor of car when 
in use, thereby enabling an attendant to 
take invalid to and from any place ac- 

ible by a wheelchair. This car was 
converted for a very wealthy invalid, 
has had the best care and when doors 
are closed is entirely conventional in ap- 
pearance. Low ceiling $2,888. High ceil- 
ing $3,610. Adkins-Nash, Inc., 1415 N. 
Broad Street, Philadelphia 22, Pa. Stev- 

. enson 4-0200. 

THREE 1943 White army scout cars. Die- 
sel engine, front and rear wheel drive. 
$800 each. West 25th Franklin Auto 
Sales, 1600 West 25th St., Cleveland 13, 
Ohio. Telephone Prospect 4337. 

CUSTOM HOLLYWOOD built Darren, con- 
vertible, on 1942 Packard 180 chassis. 
3,000 miles since completely rebuilt, re- 
painted Mexican bronze, re-chromed, new 
top, new tire. This is an outstanding car 
in perfect condition, privately owned. 














Box 1441, c/o Automotive News, De- 
troit 26. 
1941 CHRYSLER CROWN IMPERIAL 


seven passenger sedan. Air-conditioned, 


R. & H., 18,000 miles. Looks like any 
new °'46, spotless, w.w. tires, electric 
controlled windows, $3,025. 1937 Pack- 


ard, 7 passenger, LeBaron body, 21,000 
miles, w.w. tires, 6 wheel, spotless, 
black, $1,500. Lew Cohen, 265 8. 62nd 
St., Philadelphia, Pa. Phone ALL 4-1245. 
1939 PIERCE ARROW 7-passenger tour- 
ing. Excellent condition, low mileage. 
Flint’s City Garage, Port Chester, N. Y. 








PARTS DEPARTMENT MANAGER—15 
years experience in the automobile busi- 
ness; 6 years as mechanic and service 
manager, 4 years as general manager of 
small Pontiac and Buick dealership, and 
8 years in merchandising Chrysler Mopar 
parts. Am now holding position as sales 
manager of parts and accessory division 
for a large Chrysler parts wholesaler. 
Prefer northwest location. Box 1438, 
c?o Automotive News, Detroit 26. 

MANUFACTURERS REPRESENTATIVE 

MANUFACTURERS’ AGENT wants items 
applying to automotive and for indus- 
trial trade. Exceptionally well acquaint- 
ed with engineering and purchasing pro- 
cedures. Finest of references and addi- 
tional information available. Box 244, 
Keego Harbor, Mich. 














WANTED—Representative to sell con- 
tract manufacturing for completely equip- 
ped West Coast plant specializing in all 
types of threading, special studs, bolts, 
nuts, headed and special threaded or un- 
threaded parts. All types of metals. 
KRAMER & KRAMER, 3629 Medford, Los 
Angeles, Calif. 














DEALERSHIP WANTED 
WILL PURCHASE automobile agency 200 
to 500 car franchise. Very interested— 
preferably General Motors or Chrysler 
products. Veteran. Best bank and credit 
references. Write details in full. Box 
1439, c/o Automotive News, Detroit 26. 
DEALERSHIP FOR SALE 
NEW CAR DEALERSHIP, Los Angeles 
Metropolitan area. 450 car quota. Rea- 
son for selling, illness. Box 1425, c/o 
Autemotive News, Detroit 26. 














Automobiles Wholesale 
All Makes — All Models 


1941 DIAMOND T tractor model 509, 2-3% 
ton rating 10.00x20 tires with fifth-wheel 
and brake connections, new paint. 1940 
GMC model AFR-721, 3% ton rating 
tractor with fifth wheel and brake con- 
nections, new paint, new 10.00x20 tires. 
1942 GMC model AFR-521 tractor with 
3,750 gallon 4 compartment gasoline 
transport semi-trailer, 10.00x20 tires. 
Also one new Studebaker 2% ton army 
style tractor, rear tandem 6x4 drive with 
new 26 foot high stake platform trailer. 
All units priced right. Below low, as is 
ceiling. Hunter-Owens Motor Co., Car- 
bondale, Ill. 





1940 FORD 1% ton 158’’ parts panel. Up- 
to-date 12 ft. steel ‘‘Watkins’’ body com- 
plete with steel adjustable bins. Acces- 
sible from both interior and exterior 
display doors. Also, space for motor and 
tools on outside. New two-tone light 
green and cream paint. Dual rear wheels, 
heater, interior lights. Suitable for parts 
distributor, tools or accessories. Excel- 








lent condition. Box 1094, Syracuse 1, 
New York. 
TRUCK EQUIPMENT WANTED 
WANTED—Holmes tow truck i t 


PARTS WANTED 
BUICK super convertible coupe left 
door. Will pay a bonus. East End Auto 

Sales, Inc., 6505 Pulaski Highway, Bal- 

timore 6, Md. 

WANTED—3 radiator fans for 1940 Ford 
or 1941 Mercury. Fenderville Collision 
Service, 228 E. Erie St., Painesville, O. 

ONE LEFT FRONT fender and frame for 
a Ford 1% ton model 1940 09T. Schoen- 
mann’s Garage, Finlayson, Minn. 

WANTED—Ford or Willys jeep windshield 
complete, tubular frame, thumb-screws, 
brackets and glass; also jeep wheels. 
Bell & Smith, P. O. Box 1004, Jackson, 
Miss. 

WANTED—tThree (3) piston and pin assy. 
for 1935-50 Buick Gp. No. 0-629, Part 
No. 1399276. Ace Motor Co., 300 Broad- 
way, Gladewater, Tex. 

WHAT HAVE YOU TO SELL in automo- 
bile and truck parts? We may be the 
buyer you are looking for. Write to us. 
Fuller Auto Salvage, Box 628, 
Kansas. 


WANTED—Left rear fender 1941 Packard 
120, frame for 41-61, 41-62 Cadillac. 
Landis Garage, Landis, N. C. 


NEEDED FOR EMERGENCY repairs on 
Dodge, Plymouth and Dodge trucks: 
919896 Seal, 915499 Seal, 915499 Seal, 
959981 Bearing, 959986 Bearing, 
Support, 861173 Arm, 
862669 Arm, 694494 Support, 
Bushing, 691130 Bushing, 933435 Pin, 
933436 Pin, 913717 Bearing, 913715 Bear- 
ing. State quantity and discounts to be 
allowed in reply. Alexander Motor Co., 
Dodge, Plymouth, Dodge Trucks. Corsi- 
cana, Texas. Phone 1159. 


WANTED FOR EXPORT—Ford, Chevrolet 
parts, motors, wrenches. Write Box 1433, 
c/o Automotive News, Detroit 26. 


PARTS FOR SALE 
FOR SALE—20 Ford Lyons metal parts 
bins, excellent condition. Will sell all or 
part. $35 each. Write or wire. Dillon 
Motors, Inc., 520 Springfield Ave., Sum- 
mit, J. 
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SHOP EQUIPMENT WANTED 


WANTED—Align boring bar for Fords. 
— — . . condition, price. Bissell- 

p > Grandville Ave., G 
Rapids, Mich. 505 


SHOP EQUIPMENT FOR SALE 


WEAVER DRIVE-ON LIFT, two t 
Like new, $525. Master Sales, Ine. 515 
North Main, Dayton, Ohio. 


DYNAMOMETER eliminates 
of cars, saves time in 
Used only 2,000 miles. 
Master Sales, Inc., 
Dayton, Ohio. 


OIL HEATING SYSTEM in rf - 
dition together with Rowers, an heat 
10,000 square feet. Demonstration if re- 
quired. Easily dismantled. Price $500, 
excluding dismantling. Enlarged quarters 
necessitated change in heating. Elizabeth 
Motors, Inc., 582 Morris Avenue, Eliza- 
beth, N. J. Phone: El. 2-4380. 














road testing 
trouble shooting. 

Sacrifice, $750. 
415 North Main, 








1 MODEL 830 WEIDENHOFF motor 
analyzer. 1 model PD Weidenhoff ex- 
haust analyzer and combustion indicator. 
1 model 855 Weidenhoff synchronizing 
machine and scope. Albright Motors, 119 
Snow St., Providence, R. I. 


SCHILDMEIR WHEEL and drum straight- 
ening machine complete with all plates, 
bending bars and equipment, $250. 
Graeme Motors, Gulfport, Miss. 


FOR SALE—Used four cable electric 
freight elevator, maximum load capacity 
5,000 Ibs. Ideal for warehouse or garage. 
Price, $1,800. L. A. Leathers Co., Brook- 
ville, Pa. Phone 100. 











FOR SALE BY FORD DEALER—32 stand- 
ard parts bins complete and in good 
condition. Reply Box 1440, c/o Automo- 





tive News, Detroit 26. 

BRAKE DRUM LATHE—Barrett, heavy- 
duty complete with all fittings, etc. 
Brand new, still in the crate, $595. 


Grand River Chevrolet Co., 5100 
River, Detroit 8, Mich. are 





AUTO EQUIPMENT FOR SALE 











Improved Automatic 
TOW PILOT—$17.50 Dealers 
Bumper to Bumper Tow Bar 
TOW PILOT ADAPTOW  — 


TOW BAR SALES Co. 
Factory Distributors 
TOW BARS—TRAILER HITCHES 
100 S. Clinton St. Chicago 6, Ill 
ANDover 8888—DORchester 8373 
Order Today Immediate Delivery 





———— 





PARTS WHOLESALERS 
Fast Mid-West deliveries. Excep- 
tionally large stock on hand. 
Prompt, courteous treatment. 25% 
discount to dealers. We want your 
business. We can help you. 


5225 Delmar Blvd. St. Louis 8, Mo. 





new or used. State price and details. 
Alden MacLellan Inc., 718 N. Seventh 
St., Allentown, Pa. 

TRUCK EQUIPMENT FOR SALE 

FORD COE CAB, grill and engine hoods. 
Fits 1942-46 trucks. City Motor Co., 
Pikeville, Ky. 

2 TRANSFER CASE assemblies for 2% 
ton 6x6 GMC truck. 1 transmission as- 
sembly for Willys Jeep. 2 transmission 
assemblies for 1% ton Chevrolet truck. 
One 4 speed transmission assembly for 
% ton Dodge truck. Bill Bailey, 800 
Kecoughtan Road, Hampton, Va. 














NEW ARMY SURPLUS 


HERCULES TRUCK MOTORS 
320 cu. in., 110 H. P. complete with 


CHEVROLET PARTS — Largest inventory 
in Southern Illinois; regular customers in 
seven states. There is a reason—We have 
the parts. Pearl Motor Company, Anna, 
Illinois. 


LARGE STOCK 267795 steering gears as- 
sembled, 25% discount, 40-42 Chevrolet 
and GMC trucks. Bickham Chevrolet, 
Franklinton, La. 


LEFT AND RIGHT front fenders, hood, 
and all chromium grill for '42-62 Cadil- 
lac. The above parts are original. G. B. 
Hill Motor Co., Box 976, Greensboro, 
North Carolina. 














ACCESSORIES FOR SALE 


T. ORED FELT BACKED front mats 
Chevrolet-passenger 35-36, $3.30; 37-39, 
$3.60; 40, $3.60; 41-42, $3.60. Trucks 
35-40, $3.60 Chevrolet dealers. Other 
Chevrolet parts, write for list. Ship any- 
where promptly. Bousa Motors, Inc., 
Willimantic, Conn. 


ATTENTION, CAR DEALERS—Auto seat 
covers, custom-tailered in plastic, fibre, 
herringbone and sailcloth. Perfect Fit 
ne Co., 1776 Broadway, New York, 





rie ON, CAR D 

ored auto seat covers in plastie - 

ed fabrics in beautiful plaids for Salon. 
ing 1946 cars only: All Chrysler prod- 
ucts. Fords, Nash and Packards. Prompt 
delivery. Perfect Fit Cover Company, 
1776 Broadway, New York 19, N. Y. 

reeset 

FOR LEASE 

LARGE GARAGE, best location in pro- 
gressive small northern Ohio city. Car 
contracts open. Box 1418, c/o Automo- 
tive News, Detroit 26. 


WILL TRADE 











CHEVROLET PARTS shipped same day. 
Large stock. Louis Chevrolet, Thomp- 
sonville, Connecticut. 








starter, generator, clutch, and car 
LIST $650 OUR PRICE $350 


SEMI-TRAILERS 
25 ft. solid oak sides. Tarpaulin. 11:00x20 
tires. Complete, $1,595. 


DRAPER CHEVROLET CO. 
1450 No. Michigan Avenue 
Saginaw, Michigan 





Detroit’s Largest Wholesaler 
CENTRAL SALES 














BUSES WANTED 








16220 Livernois Detroit |SEDAN OR AIRPORT BUSES—Wanted 
versi 2781 late models, also school buses. Write, 
Uni ty 7 wire, will send buyer with cash. Mc- 
Laughlin Bus & Equipment Co., 1224 N. 

TRUCKS WANTED Main St., Providence, R. I 
WANTED—Two 1946 Ford truck cabs. | Wr BUY BUSES of all makes and models, 


L. F. Donnell, 1811 Market St., Youngs- 
town, Ohio. 


TRUOKS FOR SALE 


any quantity. Also bus chassis. LINN- 
BAKER EQUIPMENT CO., Lansing, 
Michigan. Phone 83814. 





THREE F.W.D. TRUCKS with Jacques 


BUSES FOR SALE 





Earth Boring machines, used about 60 
days. Geo. . Fry, Triangle Motors, 
2802 Maple Ave., Dallas, Texas. 


NEW WARD LA FRANCE truck tractor. 
40,000 Ib. capacity, 2-speed axle, West- 





BUSES FOR SALE—Four 1942 Ford COE 
walk-in type buses, good condition, good 
tires, 32 pass. Call or wire for informa- 
tion. R. C. Breese, McCaa Chevrolet 
Co., Phone 170, West Memphis, Ark. 





inghouse air system, Continental motor, 
427 displacement, substantial discount. 
Phone or see W. A. Peck, Peck's Auto 
Sales, Columbus, Miss. 


NEW DIAMOND T 5-10 ton 6x6 wrecker, 
model 969A, 529 cu. in. motor. Equipped 
with. heavy duty Galion wrecker, 2 
booms, 3 winches, cutting torch, ten 





TWO 1204 YELLOW BUSES for sale, one 


city transit type with 1941 110 horse 
Chevrolet motor. One over the road with 
1936 G.M.C. motor. Will have available 
two more, same type, with brand new 
1941 Chevrolet motors. Contact Ted An- 
derson, Hibbing, Minn. 








900x20 tires. List price $8,500. Net to 
dealer $7,500. Diamond T Truck & Parts 
Co., Ha. 1792, 1111 East 15th Street, 
Kansas City, Missouri. 


FOR SALE 
1942 YELLOW COACH BUS 





FOR SALE—New Ford truck converted to 
Thornton 4 rear wheel drive, both rear 
2 speed axles driving, 5 gd. dump box, 
heavy duty hoist, 900x20 rubber, auxil- 
iary transmission, 100 hp. motor. Im- 
mediate free delivery anywhere Eastern 
Seaboard area. H. R. Sivers, Ford Deal- 





1100 Devine St. 


Excepti liy clean 2%7-passenger Pu- 
sher type. 308 cubic inch GMC motor, 
8:25x20 tires. 

For detailed information call or write 
GENERAL TRUCK & EQUIPMENT ©O. 
Columbia, 8. ©. 
Phone 2-8454 








er, Fulton, N. Y. Phone 629. 


ATTENTION! 
Chrysler Dealers! 


WESTERN 
Oil Filter 
Pack No. 1330 
REPLACES MOPAR NO. 1123387 
(with gasket) 
Available in Any Quantity 
98 net 


Blaushild Motor Co. 
153811 Kinsman Rd. WA. 3800 
Cleveland 20, Ohio 











“Too Damn Effective!” 


Automotive News, Detroit: 
Mailed you an ad for a service 
manager yesterday to run 3 
times. 
Am glad to say that I contacted 
one who ran an ad in your 
paper last week and hired him 
this afternoon. 
Please cancel the ad I sent you 
—YOU’RE TOO DAMN EF- 
FECTIVE!—T. A. Peters, Pres- 
ident, Wolverine Chevrolet Co., 
Lansing, Mich. 

Mora.: Ahwoays Read the Want Ads. 

See Inside Back Cover ®»—> 








nn arena tenner acne Ne Rene 





WILL RENT brand new furnished bed- 
room apartment in Fort Lauderdale, 
Fla., right on the ocean, private beach, 


all electric tiled kitchen, tiled bath, 
shower and tub, terrazzo floors, twin 
beds, etc., for season at OPA ceiling. 


$3,000, All linens and utilities furnished. 
In return wish to purchase brand new 
Oldsmobile or Dodge for cash, no trade- 
in, at OPA ceiling. Restricted clientele. 
Write Edward Dobroth, Box 322, Fort 
Lauderdale. 


1946 PIPER CUB AIRPLANE—100 hours 
total time for 1946 Ford, Chevrolet or 
Plymouth, new or slightly used. Will 
deliver for cost. D. Burtage, 1218 Gran- 
by St., Norfolk, Va. 

ANTIQUE OARS FOR SALE 

1907 FORD MODEL §S roadster, motor 
number 1388. In good running condition. 
A real antique. Price $1,000. Bill Bailey, 
800 Kecoughtan Road, Hampton, Va. 

1899 OLDSMOBILE, 2 pass. roadster, ex- 
cellent condition, nearly new tires. 1906 
McINTYRE, 3 seats, 6 passenger high 
wheels, 2 cylinder. Good condition. Won- 
derful attraction for parades, celebra- 
tions, etc. They will appreciate in value. 

















Omer Beal Motor Co., Geneva, III. 

FOR SALE—1914(?) Chevrolet touring. 
serial No. 1A-83922, perfect condition, 
9,000 miles 1920(7) Overland 4-door 
sedan, motor No. 85868, absolutely OK, 
2,000 miles. Ames Chevrolet Co., 151-153 
Main St., Cortland, N. Y. 








RAUCH-LANG electric brougham with bat- 
teries and charger. Exceptional advertis- 





ing value. W. R. Slack, 11 Hickory 
Drive, Stamford, Conn. 
MISCELLANEOUS 


ENGINE REBUILDING—Crankshaft grind- 
ing and metallizing. John P. Hughes 
Motor Co., Inc., 800 Commerce St., 
Lynchburg, Virg‘nia. 


WANTED — COMPLETE UPHOLSTERY 
trim, front, rear cushions, all panel in- 
struments for 1941 Plymouth Deluxe or 
Super Deluxe Tudor. Peterson Motor Co., 
Storm Lake, Ia. 








RUBBER STAMPS—Any wording, 3 lines 
$1. Clifford Jones, 1210A Dudley, Utica 





3, New York. 








Ou: critical shortages of food and housing 
have filled the nation’s press with conflict- 
ing stories—charges and countercharges. It’s 
high time to replace hot arguments with cold 
facts. In the new issue of The American Maga- 


zine, Hubert Kelley, former farm _ editor, 
answers Where’s the Meat? And H. R. Northup, 
leading lumber authority, answers Where’s 





the Lumber? You'll read facts about the food 
and housing crisis that have never been pub- 
lished before! You’ll learn when you can really 
count on a steady flow of meat—and what the 
real prospects are for relief from the housing 
shortage. Both of these authoritative arti- 
cles are under the same cover—the December 
issue of The American Magazine, on sale today. 





A MEATY TABLE OF CONTENTS 


More than 2,500,000 American families know where to turn 
when they’re hungry for authoritative information on vital 
issues of the day. 


For these two and a half million families—-men and women— 
know that month after month The American Magazine brings 
them important articles, on important subjects, by people 
who can speak with authority. 


Where's the Meat? and Where's the Lumber? are a double- 
barreled example of The American Magazine’s editorial 
enterprise. That enterprise has built an audience of millions 
—millions of alert Americans—alert to new problems, 
alert to new products. And quick to turn their interest 
into action! 











THE CROWELL-COLLIER PUBLISHING COMPANY, 250 PARK AVENUE, NEW YORK 17, N. Y., PUBLISHERS OF THE AMERICAN MAGAZINE, COLLIER’S, AND WOMAN’S HOME COMPANION: 








